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Antique repoussé Silver Bowl of Greek Workmanship; Now in the Metropolitan Museum of Art, New York Kl 
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G Richmond Pattern 


in Alvin Sterling Silver will 
carry to homes where it 1s used 
the air of classical distinction of 
the Capitol at Richmond, Vir- 
ginia. Its permanent beauty 
will contribute generously to the 
quiet dignity of homes where 
eood taste prevails. 
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Sag Harbor, New York 
New York Office Chicago Office 
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Ve are also making Sterling Silver Hollow-ware to match the Richmond Pattern 
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Art Work of the Ancient Greek Silversmith Seen in Pieces 
Lately Acquired by the Metropolitan Museum of Art, 
New York 














ELLENISTIC silverware is the subject 
of an interesting article which appeared 
with illustrations in the June issue of the 
Bulletin, issued by the Metropolitan Museum 
of Art, New York. In the article the Bulletin 


Ne 


urally only the rich who buried precious 
gold and silver with their dead, and after 
burial such objects became the chief attrac- 
tion of treasure hunters ancient and modern. 
And since this hunting has been indulged in 
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ANCIENT GREEK SILVER MIRROR WITH OPEN WORK BORDER, FOUND IN A TOMB AT OLBIA 


calls attention to the fact that the museum 
has some of the rare silverware on display 
in the Seventh Classical Room. 

The article as it appeared in the museum’s 
periodical reads as follows: 

“Gold and silver products are rare in classi- 
cal art, not because they found no favor 
with the Greeks and the Romans, who on 
the contrary delighted in them, but because 
the intrinsic value of these metals is so great 
that few pieces have survived. It was nat- 





for more than 2,000 years, it is small wonder 
that very little of such precious material has 
survived. Fortunately a few pieces here 
and there have; and fortunately also we re- 
cently have been able to acquire three con- 
spicuously fine examples. They consist of a 
mirror with an openwork border, a bowl 
with repoussé reliefs, and a bracelet with a 
pendant in the form of a Pan—all three 
found in tombs at Olbia in South Russia. 
They have been placed in Cases C and K2 





in the Seventh Classical Room at the museum, 

“The mirror is not of any of the familiar 
forms, but consists of a round disk of 
speculum-metal surrounded by an_ open- 
work border in silver-gilt, the whole mount- 
ed on a spherical wooden block. To the 
latter is attached at the center a wooden 
disk with a bronze ring. The wood was 
probably originally covered with some fab- 
ric which has now completely disappeared, 
but which would make a richer and more 
appropriate background for the openwork 
design than the present disintegrated wood. 

“The design is of great beauty. Palmettes, 
scrolls, alkanthos leaves, flowers, and birds 
are combined into a rich and harmonious 
pattern, full of life and continuity and highly 
decorative in effect. The execution is of 
almost equal merit. The naturalistic atti- 
tudes of the birds, the crispness of the pal- 
mette leaves, the delicate rendering of the 
feathers of the birds’ wings and of the 
crinkly texture of the akanthos show the 
minute care bestowed on the work. Fortu- 
nately the border is practically complete 
(only one leaf of a palmette is missing) 
and the original gilding over the silver has 
also largely survived, so that except for 
some discoloration here and there, more 
especially on the disk, and for the absence 
of the background of fabric, we can enjoy 
the piece in very much what must have been 
its original appearance. 

“The mirror is so unusual in both form 
and decoration that there are few pieces with 
which it can be connected. There is a simi- 
larly shaped mirror—a round disk with 
openwork decoration of peacocks and vines 
—in the British Museum. But in style of 
decoration our mirror is closest to that of 
the famous Nikopol vase in the Hermitage. 

“The bowl (which is illustrated on the 
front cover of this issue) is of hemispherical 
shape and is decorated with a beautiful pat- 
tern of floral scrolls, among which are in- 
troduced at intervals delicately worked fig- 
ures of flying Erotes, the whole executed in 
repoussé relief. The design practically 
covers the whole bowl with the exception 
of a plain rim edged with an egg-and-dart 
border. The same pattern is repeated on 
each side of the bowl with slight variations. 
Especially attractive is the rosette of akan- 
thos leaves on the bottom, which is skilfully 
combined with the rest of the design by 
serving as a bed from which the scrolls are 
made to rise. Both in general character and 
in such details as the akanthos-leaf rosette 
and the large leafy scrolls, the design is 
similar to composition on the so-called Me- 
garian bowls, which also have the same 
hemispherical shape. Since these pots— 
clearly imitations of metalware—are dated 
in the third to second century B, C., we may 
place our bowl in this same period. The 
vivacious, playful spirit of the work is in- 
deed characteristically Hellenistic—very dif- 
ferent, for instance, from the more set, aca- 
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Leading Factors 


Discriminating buyers in retail jewelry 
stores ought to remember that we are 


Leading Manufacturers 


mn 


14K and 10K Gold Rings 
14K and 10K Gold Link Buttons 
14K and 10K Gold Mounted Knives 


and 


Dress Jewelry for Men. 


Our six traveling representatives now have the largest 
and most attractive stock in each of these lines in our 
many years’ history of jewelry making. 


Larter for Rings 

Larter for Links 

Larter for Knives 
Larter for Dress Jewelry 


LARTER & SONS 


15 Maiden Lane 
New York 
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demic style of the Arretine ware or the 
Roman silverware from Boscoreale. 

“The technique of the bowl is interesting. 
It is composed of three layers of metals— 
a bronze-like substance overlaid with silver 
and over this a thin film of gold. Of the 
gold enough is preserved to give us a good 
impression of the original brilliance. 

“The bowl and especially the mirror are 
representative Museum pieces which we can 
adequately display in our exhibition cases. 
The silver bracelet with pendant is an ob- 
ject of a different nature. It is essentially 
a piece to be enjoyed by intimate contact, 
and should be worn as it was intended to be, 
on the wrist of a fortunate human being. 
For the pendant which is its chief attraction 
is so small and exquisite. that it is difficult 

















ANCIENT GREEK SILVER WITH 


PENDANT 


BRACELET 


otherwise to get close enough to appreciate 
fully its beauty. From a bracelet of rather 
heavy double links is suspended a pendant in 
the form of a Pan playing the syrinx. He 
is half crouching, half sitting, with the hoof 
of one leg tucked under the knee of the 
other in a charmingly lifelike attitude; and 
though only a little over one inch in height, 
is modeled with all the care and finish one 
might bestow on an important statue. The 
bent little body, the shaggy hair on the goat’s 
legs, every feature of the face, are all beau- 
tifully rendered; even such a detail as the 
bent fingers as they press on the pipes of 
the syrinx is carefully indicated—though it 
can hardly be seen with the naked eye. But 
most remarkable of all is the expression of 
the face. Pan is evidently completely ab- 
sorbed in the music he is making, but it is 
not the ecstasy of a human being, rather that 
of an animal giving itself up to a pleasurable 
sensation. And yet there is also a note of 
pathos such as we sometimes find in Greek 
representations of clowns. This mingling of 
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the animal and the human in the expression 
of a deeply felt emotion is a feat such as we 
rarely encounter in impersonal Greek art. 


It shows us what the Greek artist could do - 


when he attempted subtle analysis. The 
piece is obviously intended to be seen from 
all sides and is composed so that it can be 
enjoyed from every angle as a ‘thing of 
beauty.’ 

“Again, it is difficult to connect this piece 
with other representations, for there are 
hardly any parallels. The naturalistic con- 
ception places it in the Hellenistic period. 
Perhaps closest to it in spirit is a gold col- 
lar, also from a tomb in South Russia, with 
representations of goats and sheep in re- 
markably lifelike attitudes. These show the 
same power of intimate observation and 
artistic interpretation which the artist of our 
Pan had to such a remarkable degree. Since 
this collar was found with objects assignable 
to the late fourth and third centuries B. C., 
we have here a clue for the dating of our 
bracelet. Fortunately the condition of the 
bracelet is excellent, the only serious blem- 
ish being some black stains caused by the 
oxidization of the silver.” G. M. A. R. 








“A Little Nonsense Now and Then” 





RE we not becoming monotonously stern 
in the matter of jewelry design? We 
are not a nation prone to everlasting seri- 
ousness; humor and comedy enter quite 
largely into the true American spirit. True 
we have a sprinkling of the Puritan among 
us, but in a study of our activities as seen 
in actual life, in the newspapers, or in local 
fiction, we find abundant evidence that comi- 
cality and jollity are part of our make-up. 
But in the matter of jewelry motifs the 
presence of the comic or the grotesque ap- 
pears to have about faded away. The an- 
cients, even the “classics,” used a fair pro- 
portion of the comic in their productions ; 
the Medieval jewelers more so; and “the 
lighter vein” is much evidenced in Renais- 
sance jewelry. Why not throw into some of 
our designs a little of the frolicsome; if 
for no other reason, then as a novelty? It 
is likely to be eagerly welcomed by the pur- 
chasing public. Batchelder, in his “Design 
in Theory and Practice,” has some interest- 
ing words on this subject. We will quote a 
paragraph or so. 

“There is a peculiar and never-failing 
source of interest in that type of work 
which has an element of the grotesque in its 
make-up. If we were to remove from the 
field of art all that is of a grotesque nature, 
we would lose much that has appealed to 
human sympathy, much that has given joy 
and pleasure to the producers. * * * 
We pass over much that possesses fresh in- 
terest, real significance, because our experi- 
ence has not been such that we are in a 
position to appreciate that bubbling over of 
the play impulse which comes to those en- 
gaged in creative work under favorable con- 
ditions. We seek those things that have 
become crystallized into a ‘period’ or ‘style’ 
which may be conveniently labelled and 
classified jn our minds, but have no formula 
that enables us to follow the trail of art 
through humble, unclassified products which 
are often strong and insistent with personal- 
ity. Broadly noted, the grotesque is of two 
sorts: that which is purposeful, intended to 
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incite laughter or fear; that which is un- 
intentional, the result of incomplete ob- 
servation or unskilled technique. 


“It is always necessary to draw a distinc- 
tion between the wholesome grotesque, which 
arises from a spontaneous and irresistible 
play impulse, and the unwholesome gro- 
tesque, which proceeds from a determina- 
tion to be bizarre and unique at any cost, 
descending to ribaldry and insolent jest in 
the effete and waning days of the Renais- 
sance, and in much that we call Art Neu- 
velle of the present day [this was written in 
1912]. The wholesome grotesque comes 
straight from the heart: its appeal is to that 
side of human nature that makes all the 
world akin. There is in it the same quality 
that is found in the work of children who, 
at certain ages, express themselves with 
pencil or brush in a way that is free and 
genuine. * * * The unwholesome gro- 
tesque is of a self-conscious sort; lacking 
imagination, the worker. seeks to devise 
senseless, formless shapes disclaiming law 
and order, leering figures in laurel or vege- 
table growths, an incongruous association 
of ideas and motifs. In primitive art, in 
the work of the medieval craftsman, and in 
many phases of Oriental art, the wholesome 
grotesque is found at its best. The pleasure 
which men derived from their work is re- 
flected in every stroke of the hammer or 
cut of the chisel. We are entertained, even 
amused, by playful fancies, by a naive and 
spontaneous touch. * * * 

“Much that we pass as uncouth has within 
it a potential force which we fail to grasp— 
imagination. If we scratch the surface of 
many rude things, we shall find an imagina- 
tive force, deep, intense, real. Many of the 
medieval workers, who did common things 
uncommonly well, found a wider range in 
later life in the production of important 
works of art. The master designer has ever 
been the man to whom many childhood fan- 
cies have tenaciously clung. The broaden- 
ing activities of a later life have never been 
quite strong enough to drive all of the 
fairies from the grass, or to dispel the voices 
that laugh and whisper with the winds in 
the treetops. He designs in words and we 
call him a poet; in tones, a musician; in 
color, a painter; in form, a sculptor. And 
to whatever task he turns his hand, ‘there 
appears in his work a touch that we feel 
but cannot analyze, that finds a responsive 
chord within us, that brings light to the eye, 
and a sense of satisfaction to the mind. 
We sometimes call it personality; it is in 
reality the soul of his work, that which re- 
mains after all else has been weighed and 
classified.” 








The Birmingham, Ala., police have been 
notified of the arrest of two young white 
women in Nashville, Tenn., who are thought 
to be connected with some jewelry thefts in 
sirmingham some time ago. The two 
young women are charged with robbing 
three apartments and the Y. M. C, A. in 
Nashville. When arrested the two young 
women had in their possession a number of 
pieces of valuable jewelry. One bar-pin 
contained 48 diamonds. There were also 
a number of valuable watches and platinum 
set diamond rings found in their possession, 
which may be part of the proceeds of jew- 
erly store robbery. 
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Stern Bros. & Co. 


68 NASSAU ST. 
NEW YORK CITY 











Cutters and Importers 


DIAMONDS 


DIAMOND CUTTING WORKS 


and 


REPAIR DEPARTMENT 
68 Hunters’ Point Ave., Long Island City 


We employ the highest skilled mechanics | 
for the repair, recutting and matching of | 
regular and fancy shapes—Emerald Cut, 
Marquise, Triangular, Navettes, etc, 


AMSTERDAM CHICAGO LONDON 


16 Sarphatistraat 31 No. State St. 29 Ely Place 
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Color Mystics and Jewelry 














UNDER this caption Ewald Paul has an 

article in Pforzheimer  Bijouterie- 
Zeitung. He is the conductor of the Society 
for Light and Color Investigation, an asso- 
ciation which has been making researches 
and writing on this subject for some time. 
A translation follows: 

“The ancient peoples attached much im- 
portance to the subject of jewelry stones, 
which present-day civilized mankind gen- 
erally pass lightly over with more or less 
good-humored derision. Nevertheless there 
is a good nucleus often in the views of the 
ancients which we should be willing to sift 
out. Not seldom present-day medical science 
finds confirmation of the so-called ‘wonder 
powers’ that our ancestors of past centuries 
and milleniums sought after. 

“In the Orient Gypsies were fond of unit- 
ing blue and red pearls in chains, and so 
did other people, as remedy for cold tumors 
as goitre. These would be healed by wear- 
ing them. It is certain that blue glass inter- 
changed with red does good service at this 
day in, therapy. The sunlight radiating 
through it on the tumor causes a loosening 
effect under the red glass, chemically dis- 
persing under the blue. In the counterplay 
of these powers goitre subsides. We see, 
therefore, that the ancient observations were 
not so bad. The ruby was credited with a 
good reaction on women’s’ abdominal 
maladies. In these days we see a similar 
effect from ruby glass rays. To chrysolite 
was ascribed influence on secret nervous 
processes. The scrofulous and those suffer- 
ing from blood decomposition dared not 
wear blue jewelry, but copper buckles and 
such like were recommended, which were 
also said to be good for varix. Many of 
these-assertions were verified by practitioners 
at a session of our Association for Light 
and Color Investigation. For the scrofulous 
and similar anemic or prostrating conditions 
gems that excite, those having lively colors, 
are best. The effect on epileptics of dark 
violet and purple is remarkable. Many of 
them recover visibly by viewing such stones. 
One of them affirmed the falling off of the 
attacks with looking at these colors, espe- 
cially the dark violet, and I have, even in a 
medical periodical and other experts’ papers, 
read accounts of it. We should, therefore, 
make special epileptic rings and other 
jewelry articles. 

“Red stones with delicate blue outer edg- 
ing attract attention to them, having divert- 
ing effect. Our expert Director Koch, who, 
years ago, collaborated with the noted 
French physician Professor Tissier, relates 
that the iatter used a kaleidoscope as the 
simplest cure (that never failed) for nervous 
children suffering from insomnia. The 
children had to look at the play of color and 
form which diverted and soothed them. Now, 
could not similar jewelry objects work in 
the same manner? Certainly! And we 
hope many of our readers will create nu- 
merous adaptations for their industry. 

“Yellow has a_ dissolving, separating 
action—the ancients say. Yellow pearl 
jewels and belts should be applied to persons 
of languid disposition. We know in these 


days. from the experiments of our physicians, 
liver and bowels and stomach are shaken up 
by radiations through yellow glass, and often 
in a surprisingly quick manner. The 
ancients did not overshoot the mark much 
in this matter. Radiating, diverting action 
was ascribed to gold. In fact, gold earrings 
also have often acted healthfully and use- 
fully. Gold coins and chains worn on the 
breast assist in asthma. Several of our 
physicians acknowledge this. We see that 
ancient wisdom and modern science are 
agreed. 

“One of our experts, the color investigator, 
Michaelis, has. given 20 years special study 
on colored jewelry in its hygienic-thera- 
peutic action. He can tell interesting things 
about the colors of the month, that is on the 
colors that belong to the constellations of 
the birth months of Man and their work- 
ings, according to the views of the mystics 
and ancient investigators, they act through- 
out his entire existence. According to them 
ultra-red ruled over January, ultra- 
violet over February, green over March, 
blue over April and May, red over June, 
orange over July, indigo over August and 
September, yellow over October, violet 
over November, white over December. 

“One could create jewelry articles 
based on these astrologic-occult facts, also 
get nearer to the needs in such contempla- 
tion of the submerged Oriental peoples. 
Certainly this realm of research is not un- 
interesting, and we are ready to lend a 
hand for further carrying it along with 
our collected material.” 








On the “Utility” Phase of the Minor 
Arts 





VERLASTINGLY, it is dinned into us 
that the decorative arts are “industrial,” 
that they must be “useful,” that they must 
be “practical.” Now this is all (more or 
less, though) so; yet it sometimes gets on 
our nerves, when too often reiterated. If 
you have felt that way yourself, it will act 
like a relief to read how Eleanor Howard 
expresses it in her “The Significance of 
Art.” This is how she unburdens her mind: 
“We have granted already that the minor 
arts bear a special relation to the place they 
were intended to occupy. They demand by 
their very form, that the activity which 
they suggest be carried out. But that is 
very different from practical usefulness. 
That a stained-glass window cries out to 
have the light shine through its vivid panes ; 
that a heavy ring implores to be handled; 
and that a rich shawl sighs for its breadth 
to be gathered into folds and its colors re- 
flected on itself, seems as far removed from 
bread-and-butter pursuits as for a poem to 
prefer articulation by a good voice to dis- 
tortion by a cracked one. What do we mean 
by usefulness when we watch the color of 
tea in a porcelain cup or fondle a leathern 
volume with illuminated pages’ If all we 
cared to do was to drink the tea or look 
out of the window or read the book, then 
why go to the trouble of making the 
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porcelain, the glass and the leather 
beautiful? . . 

“Paradoxical as it may sound, these arts, 
instead of standing for practical issues, stand 
for exactly the reverse! The beautification 
of the daily tools of living is not a practical 
matter, practical in the sense of ministering 
thereby to our bodily life, but it is a purely 
ideal one. In so far as the ordinary tools 
are lovely, we for ever so slight an instant 
forget to use them, and look at them in- 
stead. We are not content that a really, 
beautiful necklace be always unseen by our- 
selves upon our own necks, but we let it 
slip through our fingers endlessly to watch 
the lights therein—and then omit to wear it. 
Instead of thumping impatiently on the 
wrought bronze knocker for an answer, we 
are beguiled by its beauty into forgetting 
our errand. A carven chair demands at 
least another chair for one to sit in while 
he gazes at the richness of the first, and 
who doeg not pause before stepping upon a 
beautiful rug and hesitate to subject it to so 
mean a purpose? For practical drinking, 
give us a stout mug that will not break, 
and that will keep its heat or cold, not a 
delicate shell that brooks no rough treat- 
ment and whose transparency distracts our 
thirst. For practical currency give us me- 
diocre bits of metal, where our satisfaction 
in the handling is wholly relative to the 
mint value, and whose beauty of design will 
never tempt us to expose it when not in use. 
Surely to keep out the light, there are many 
materials more substantial than lace or em- 
broidery, and who can look in or out of a 
stained-glass window? 

“It is obvious that these objects are far 
from practical in the sense of making more 
successful the pursuits to which they are 
dedicated. Human attention is a rigorously 
limited affair, and when it is directed to 
the graving on a knife or fork, it cannot so 
devote itself to wielding them. When it 
is lost in the contemplation of the enamel 
on a buckle, the clasp remains unfastened, 
and the wheels of industry go round again 
only when the representative of buckling 
and eating and sitting at the table has been 
forgotten and the actual operation has be- 
gun. Thus it is that the minor arts make 
for a slower, less practical life. They put 
the brakes on restless transactions which 
are concerned only with ends to be gained 
for the advantage of the doer, and by giving 
him pause as he fingers each tool in the 
process, the idealism of the manifold inter- 
ests of life comes home to him. ; 

“To regard a dinner as solely a matter of 
food and the disposing of it is the practical 
point of view. To look upon the shapes of 
the dishes and their texture as symbols of 
the kinds of substance that are placed with- 
in, and as indicating the physical laws which 
govern the way they must be served and 
eaten, puts an idealistic touch on a neces- 
sary occupation and makes acceptable a 
less abundant repast.” 








The M. & K. Jewelry Co., Incorporated, 
which operated from 52 Lexington Ave., 
Passaic, N. J., has filed a certificate of dis- 
solution in the office of the Secretary of 
State by which it discontinued business in 
New Jersey. Morris Madow was the 
agent and Alexander Kabolkin the secre- 
tary of the concern, 
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How the Indiana Retail Jewelers’ Association is Getting 
The Attitude of Senators and Representatives as to 
the Proposed Repeal of the Jewelry Tax. 

















Marion, Ind., Aug. 2.—In keeping with 
the progressive spirit shown by the Indiana 
Retail Jewelers’ Association relative to the 
coming fight for the equalization of taxa- 
tion for all lines of business, letters were 
sent to every candidate in the State of In- 
diana aspiring for Congress and the Senate 
in the next election, which included a ques- 
tionnaire containing four questions of vital 
importance to our trade and other lines dis- 
criminated against. 

Answers are now coming into the office of 
Secretary Roessler, Marion, and as soon as 
each candidate has expressed himself re- 
garding this question, publicity will be given 
this work throughout the State, among jew- 
elers, auto dealers and dealers in accessories. 
These with their employes. represent thou- 
sands of voters, and special effort will be 
made to acquaint every one interested as to 
the attitude of each candidate in each Con- 
gressional district, toward equal taxation for 
all business as represented by a sales turn- 
over tax. 

A copy of a letter sent to all candidates 
for Congress and the Senate reads: 


My Dear Mr. ——— 

As secretary of the Indiana Retail Jewelers’ 
Association, representing some six hundred jewelers 
in the state, I wish to take this opportunity to 
discuss with you a subject of vital interest to 
them, and one that supersedes all others in im- 
portance, politically or otherwise as far as they 
are concerned. 

Mr. , the greatest problems confronting 
the business men today are the tax problems, 
particularly the equalization of tax burdens, and 
the elimination of unjust and discriminatory taxa- 
tion. Probably the most unjust of all methods of 
taxation has been, and is .now, the five per cent 
excise tax, a war measure passed in an emergency 
and which is not applicable at the present time. 
True, at the time this measure was passed, not 
much thought was given to individual right, but 
more to raising a certain required sum of money, 
but in the sober and sane afterthought with the 
passing of the emergency the question comes—IS 
IT RIGHT, JUST, AND TRUE TO OUR 
STANDARDS OF AMERICANITSM to select any 
one business for special and excessive taxation, al- 
lowing others to go entirely free? 

It is true, due to certain 
bear upon our law makers, some of these taxes 
were removed this past year, but does common 
reason tell you it was just to remove the tax from 
cosmetics and allow it to remain on watches, when 
the lives of thousands are daily dependent on the 
correct marking of time. Is it reasonable to re 
move the tax from musical and jazz instruments 
classing them as necessities, and still regard the 
knives and forks and spoons, with which we, as 
civilized people, eat, as luxuries? Or shall the 
wedding band, held for ages as the sacred symbol 
of wedlock, be considered a luxury and a non- 
essential ? 
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And in other lines of business, can the auto- 
mobile be classed as a luxury and subject to higher 
taxation as such, when the very economic founda- 
tion of the government rocks with the ebb and flow 
of that business. No. Mr. ——-, we cannot class 
anything today that tends to increase our comfort, 
convenience or happiness as a luxury and no 
single article that has given employment in its 
production is a non-essential in times of peace. 

We, as jewelers, do not wish the burdén of taxa- 
tion removed from us any more than from any other 
legitimate business, but we do ask for and expect, 
under the rights given us by our Constitution, 
EQUAL CONSIDERATION WITH ALL 
OTHER BUSINESS. There can be but one solu- 
tion to this problem. If, to produce the revenue 
required by our government, a sales tax is neces- 


sary, only through a general sales or turnover tax 
can this be equitably applied. 

The jewelers of Indiana and of the entire United 
States would like an expression from you and 
from every other candidate for election to the 
Senate and the House relative to this general tax, 
and the following questions are submitted for your 
consideration: 

1. Do you believe that all legitimate business 
should be treated alike? 

2. Do you believe that it is American in prin- 
ciple to tax one business on its sales while other 
business is not so taxed? 

3. If you are elected to the House, will you 
make every effort to secure equal taxation for all 
business, through the prompt repeal of all dis- 
criminatory taxes on business? 

4. If the Government requirements make _ it 
necessary to place a levy on the sales of business, 
will you vote to place that levy on all business alike, 
without any discrimination whatsoever? 

Answers to these questions will be communicated 
to every jeweler in the United States, as well as 
to dealers in all other lines similarly affected, and I 
will await your answer with interest. 

Respectfully, 
Ralph Roessler, 
Secretary. 


When no answer was received from the 
candidate a “follow-up” letter was promptly 
mailed as follows: 


Dear My. 

May I respectfully call your attention to a letter 
that was sent to you a few days ago from this 
office, and which contained four questions relative 
to equal taxation for all business and the elimina- 
tion of unjust and discriminatory taxation as is 
evidenced in the five per cent excise tax which 
certain few selected industries are still forced to 
pay. 





If you have not as vet answered this letter, will ° 


you kindly give it serious attention, answering each 
question as stated. 

This is a matter that not only affects -hundreds 
of voters, but thousands in the State of Indiana, 
for your answers will be communicated to auto 
dealers, dealers in accessories, jewelers and dealers 
in al! articles affected by this tax. 

It is hard to believe that any man can be elected 
to office in this country who does not believe in 
that great fundamental of Americanism, the 
Constitution, which guarantees each individual 
equal rights and accords special privileges to none. 
In choosing a few industries for special, unjust 
taxation, are you granting equal privileges to all? 
In exempting others, are you according special 
privileges to none? 

I ask you to give these questions careful con- 
sideration, for thousands of voters employed in the 
manufacture and distribution of these specially 
taxed articles want your opinion, and publicity will 
be given this throughout the state, 

Respectfully, 
Ralph Roessler, 
Secretary. 

Of special interest are the answers re- 
ceived from Albert J. Beveridge, Republican 
candidate for Senate, and Samuel M. Ral- 
ston, Democratic candidate for same. Both 


letters are reproduced: 


COPY OF LETTER RECEIVED FROM ALBERT J. BEVERIDGE 


Mr. Ralph Roessler, Secretary, 

Indiana Retail Jewelers’ Association, 

Marion, Indiana. 

Dear Mr. Roessler:— 

You must have thought me very impolite and in- 
attentive not to have answered your letter of the 
13th of May but, I did not get to see it until this 
very day. You will, perhaps, understand this when 
I tell you that my time has heen chopped all to 
pieces by an incredible number of engagements, 
and such a volume of letters and telegrams have 
poured in upon me ever since election day, not 
only from Indiana, but from every state in the 
Union, that my correspondence has become sadly 
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confused, and I am far behind in answering letters 
that should have had attention long ago. 

I most heartily agree with your statement as to 
tax discrimination. They seem to be not only 
thoroughly unjust, but incredibly stupid. I am a 
little surprised, however, that you should ask for 
a statement that I favor a general sales tax and 
oppose “‘special discriminatory taxation.’”’ as you 
put it, because I made that very point one of the 
chief features of my entire campaign. In almost 
every speech I emphasized this particular matter, 
and my speeches were published fully day by day. 
So, of course, you can be certain about my stand, 
as you express it, since I took that stand long ago. 

In this connection, I am wondering if it is pos- 
sible that you did not read any of my campaign 
speeches, and if you never saw my New York 
speech at the annual banquet of the New York 
State Chamber of Commerce last year. 

Thank you again for writing me, and believe me, 
with ‘every good wish, 

Faithfully, 
(signed) Albert J. Beveridge. 





COPY OF LETTER RECEIVED FROM MR, 


Mr. Ralph Roessler, 
Marion, Indiana. 
My Dear Mr. Roessler: 
I have your letter of July 20th submitting certain 
questions to me, with a view of ascertaining how 
I shall. vote on certain issues in the event of my 
election to the Senate. 
These, and similar questions will be discussed 
by me when I enter upon my campaign. 
Yours very truly, 
(signed) 


RALSTON 


Samuel M. Ralston, 


“Comparing the above letter of Mr. Ral- 
ston, the Democratic candidate for the Sen- 
ate, with that of Mr. Beveridge’s,” says Sec- 
retary Roessler, “I find evasion of the sub- 
ject as against an open, direct and forceful 
declaration.” 

Another interesting answer is that re- 
ceived from Hon. Will R. Wood, present 
Congressman from the 10th District, and is 
herewith shown: 


My Dear Mr. Roessler: 

I am in receipt of your letter of the 15th in- 
stant, in which you point out with emphasis the 
injustice that is being done to the Indiana Retail 
Jewelers by placing an excise tax upon their wares. 

In reply permit me to say that I agree with you 
in all that you have said in opposition to this tax. 
I was opposed to its continuance in the present 
tax law, and hope I will have an opportunity to 
again oppese it and defeat it next year. 

In answer to your query, I will say that I do 
believe that all legitimate business should be 
treated alike, and that no discrimination should be 
made in the burden of taxation placed thereon. 
It is un-American to tax one business on its sales 
while other lines of business are not so taxed. If 
I am re-elected I will make every effort to secure 
equal taxation for all kinds of business, and will 
do my best to have this discriminatory tax against 
the jewelry business repealed. 

In answer to your fourth query, permit me to say 
that I am in favor of a sales tax. I believe it 
the most equitable tax possible, and the easiest of 
enforcement and the simplest to comply with by 
the people, but this tax should be levied alike 
against all character of business, and a discrimina- 
tion should not be made as to any. 

Trusting that I have fully answered your queries 
and made my position plain in the premises, I am, 
Yours very truly, 

(signed) Will R. Wood. 

While writing this article a letter came 
into this office from Charles A. Bidaman, 
Democratic candidate for Congress from the 
5th District, and shows graphically the im- 
portance of the work Indiana is now doing: 


My Dear Mr. Roessler:— 

I beg to acknowledge your letter of the 17th inst. 
in which I beg to reply to the four questions con- 
cerning the unfair taxation placed upon your busi- 
ness, and while I am herein answering the ques- 
tions submitted to me as a candidate for Congress, 
I do so fearlessly and with no thought of politics. 

In brief, I wish to state that while I was a mem- 
ber of the legislature of this State, I used my voice 
and vote against high and unjust taxes, and shall 
do the same should I go to Congress. 

I am indeed pleased to have an opportunity to 
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An Open Letter to Jewelry Manufacturers 
Of great interest to the Entire Trade 


Announcement is made of the decision of the District Court 
of the United States, Southern District of New York, July 3, 
1922, whereby the L. Heller & Son, Inc. Patent 988,230, giv- 
ing this concern the sole and exclusive right to the sale of 
Synthetic Blue Sapphires (Heller Hope Sapphires) is upheld. 








Plans are already being made whereby the distribution of Heller 
Hope Sapphires (the only synthetic blue sapphires obtainable ) 
will be standardized for the benefit of all concerned. The 
chaotic and uncertain conditions which have existed will be 
ended andastable, businesslike system take its place. This plan, we 
are sure, will meet with the hearty approval of the entire trade. 


At the present time it is only possible to announce that Heller 
Hope Sapphires will be obtainable either from this concern 
direct, or from such other stone houses as will be licensed by us. 











Uniformity in the quality and sta- 
bility in the buying of Heller Hope 
Sapphires will work toward that 
ideal condition of assured value and 
assured market under which the 
most profitable and most lasting 
business is done. 


It will now also be possible to more 
vigorously advertise and popularize 


the Heller Hope Sapphire with all 
the beneficial results that such ad- 
vertising implies. 


The cooperation of manufacturers 
and jewelers in the marketing of 
Hope Sapphires will help make 
Sapphire Jewelry more profitable 
than ever before. 


L Heller €$0n, ne 


GENEVA 
358 FIFTH AVE., NEW YORK 


Paris PROVIDENCE 


“¥ The Only Synthetic Blue Sapphire in the World 
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go on record with your Association, as no doubt 
my answers to your questions will be brought to 
the attention of the different jewelers who are 
located in my district and may be of help to me 
in my race for this important office. I have ex- 
amined the record of my opponent, Mr. Sanders, 
and find that he has voted in favor of all such dis- 
criminatory legislation, and of such I am very 
much opposed to. 

I also wish to call your attention to a few of the 
things I have openly declared in favor of, namely 
Constitutional Representative Government, Lower 
Taxation, More Business for the Government, Less 
Interference by the Government in Business, 
Modification of the Volstead Act. This last will 
mean more business in this country and will be the 
means of bringing revenue to the Government and 
lowering the tax burden of the people. 

So with such a policy I can do no other than 
favor the things that your Association is fighting 
for. Trusting that I can be one of the members of 
Congress to help serve the people, and always fight 
for fair and equal taxation, I beg to answer your 
following questions— 

Question No, 1. Do you believe that all legit- 
imate business should be treated alike? | My 
answer—I most certainly DO. 

Question No. 2. Do you believe it is American 
in principle to tax one business on its sales while 
other business is not so taxed? My answer—I 
do not, and I shall always fight for EQUAL and 
just taxation. 

Question No. 3. If elected to the House, will 
you make every effort to secure equal taxation for 
all business, through the prompt repeal of all dis- 
criminatory taxes on business? My answer—I 
shall do my utmost through my voice and vote to 
prevent such discriminatory legislation. 

Question No. 4. If the Government require- 
ments make it' necessary to place a levy on the sales 
of business, will you vote to place that levy on all 
business alike, without any discrimination what- 
scever? My answer—I most certainly will, as I 
believe in the principle of equal rights for all and 
special privileges to none. 

Mr. Roessler, the above answers to your ques- 
tions are honest and sincere as any man could 
give them and express my exact feelings on so im- 
portant legislation, I might also add that if you 
feel as though it would in no way interfere with 
the rules of your association, I would feel indeed 
grateful if a copy of my letter could be placed in 
the hands of your fellow jewelers who are doing 
business in the cities and towns of my district. 

Thanking you for your kindness, I beg to re- 
main, 

Respectfully, 
(signed) Chas, H. Bidaman, 
Candidate for Congress, 5th District 
_-_ 


“The object of this tax work,” says Sec- 
retary Roessler, “is to impress upon our 
candidates from all parties, that this is a 
subject of vital importance to thousands of 
voters, and must be considered an issue of 
the coming campaign. Could this work be 
carried on throughout all the States, as 
started in Indiana, this issue could be 
brought to a focus, and definite action taken 
in the immediate future.” 








Travelers Find Gold Nuggets of Little Use 
as an Asset in Key West, Fla. 


Key West, Fla. Aug. 1—The age-old 
dream of the prospector that gold meant 
food, wealth, happiness and everything has 
been shattered by the experience of two 
travelers who just arrived here from Cuba 
temporarily out of funds but with a large 
nugget of pure gold from the Santa Ritta 
mine in Mexico in their possession. A tour 
of the jewelers in town failed to find one 
who would buy the nugget. The lone pawn- 
broker in town said he wasn’t taking any- 
thing in pawn at this time. The national 
bank tested the nugget and said it was worth 
quite a bit but that they could not take it. 
No one was willing to buy the nugget even 
at a quarter of its value. 

Finally a kind-hearted restaurant keeper 
staked the two travelers to three dollars 
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worth of meals with the nugget as security. 
Gold nuggets will no longer be carried by 
these men as emergency funds but such 
valuable commodities as ashes, seaweed or 
cigarette butts will be substituted after this 
experience. 








LETTERS TO THE EDITOR 


Jewelers Should Wear Good Jewelry 


SAN Francisco, Cal., Aug. 1, 1922. 
Editor of THe JEWELERS’ CIRCULAR: 

I want to thank you for the article, “Why 
the Wearing of Men’s Jewelry Should be 
Encouraged,’ which appeared in your issue 
of July 19, 1922. This is a very good article 
and undoubtedly will strike a responsive 
chord with jewelers, but I beg to ask: Why 
don’t the dealers in jewelry do this encour- 
aging by wearing good jewelry themselves 
and having their clerks and other male em- 
ployes wear the same? 

I am sorry to say that it has been my ex- 
perience that the majority of the jewelers, 
both wholesale and retail, do not wear good 
jewelry or at least the best and most appro- 
priate jewelry that they could put on. 
Jewelers do try to sell jewelry to men and 
often advise them to wear good jewelry, but 
how often do you find that the very jewelers 
who advise this do not practice what they 
preach. The first thing in the movement to 
get men to wear good jewelry is to have the 
jewelers set the example themselves; then 
they should encourage the practice by mak- 
ing Christmas presents of jewelry to clerks 
instead of other things. Third, they should 
encourage the gifts-of jewelry to the men 
employes by other firms outside of their own 
lines. 

Sometimes small things affect our trade 
and we should watch out to see that we do 
the proper thing ourselves and keep our 
trade from being hurt by labor done by 
others. Some years ago, I understand, the 
tailors had a convention at Chicago and de- 
clared “that it was not the style to wear 
scarfpins,” and the sale of scarfpins has been 
poor ever since. Why cannot the jewelry 
trade declare that it is proper to wear scarf- 
pins, and, if necessary, get the tailors at their 
next convention, to say that it is now the 
style to do so. 

Another thing that militates against the 
development of the sale of men’s jewelry is 
the fact that very few jewelry stores show 
a large assortment of the articles which men 
might be induced to wear. Very few show 
an assortment of mounted diamond rings for 
men, most of them seeming to be satisfied 
if they sell a man a $10 signet ring without 
realizing that a diamond ring might possibly 
be sold to the same customer. 

I would suggest as a sign to be used in 
jewelry stores something that read substan- 
tially as follows: 


“Why Should a Man Wear Brass If He 
Can Afford Gold or Platinum?” 
“Why Wear Imitation When You Can 
Afford the Real?” 


If you think this suggestion is worthy of 
consideration, you are at liberty to publish 
this letter. In any case, it can do the trade 
no harm to consider this important and 
vital subject. 

Yours cordially, 
Henry M. ApramMs. 
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German Scherzinger, Pioneer Jeweler of 
Fond du Lac, Wis., Celebrates His 
Ninetieth Birthday 


Fonp pu Lac., Wis., Aug. 3—The family 
of German Scherzinger, pioneer jeweler of 
Fond du Lac, gathered at his home in cele- 
bration of Mr. Scherzinger’s 90th anniver- 
sary. Twenty-one children and _ grand- 
children attended the banquet. During the 
evening the host presented each one of his 
guests with a $50 liberty bond. While his 
guests were departing, Mr. Scherzinger ex- 





G. SCHERZINGER, WISCONSIN’S OLDEST JEWELER 


tended an invitation to them to attend his 
centenary anniversary. 

Despite his advanced age, Mr. Scherzinger 
is very active and takes a keen interest in 
his business. He reads without glasses 
and is well posted on current topics. He is 
a prominent figure at all State conventions 
of jewelers. He was born in Germany in 
1832 came to America in 1852 and opened 
a jewelry store in Fond du Lac in 1855. 








All Up in the Air 


Proud Uncle: “And what are you going 
to be when you grow up, Billy?” 

silly (aged five): “I’m going to be an 
airman.” 

Proud Uncle: “And what is Maisie go- 
ing to be?” 

Maisie (aged seven, sternly): “I’m go- 
ing to be an heiress.”"—Town Topics (Lon- 
don. ) 








Many residents of Summit, N. J., have in 
the past week visited the new jewelry store 
recently opened by C. B. Mullen and were 
surprised at the transformation he had ef- 
fected in his quarters, which were formerly 
occupied by: the Summit Herald. The in- 
terior has been finished in dark wood and 
gives an impression of refined elegance that 
would do credit to a metropolitan establish- 
ment. The show windows are in keeping 
with the character of the rest of the store. 
Mr. Mullen’s store, when the improvements 
are all installed, will be one of the finest 
jewelry establishments between Newark and 
Philadelphia, 
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Diamonds 


Values Always 


And a policy of fair dealings with 
the deep conviction that through 
service comes Volume. 


ARNSTEIN BROS. & CO. 


170 BROADWAY NEW YORK 
31 N. STATE ST. CHICAGO 

LONDON: AMSTERDAM 
Audrey House, Ely Place 6 Tulp Straat 


We Sell 
Diamonds Exclusively 
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Jewelry Trade Improving Gradually 











Survey Made by R. G. Dun & Co. Shows Effects of Previous Depression and 
Present Labor Troubles are Retarding Sales, but Better Demand Should 
Come by Fall—Little Price Change Expected 














THE results of a survey of the conditions 

in the jewelry trade appeared Saturday 
in Dun’s Review, published by R. G. Dun & 
Co. The article reads as follows: 

It has been often said that the jewelry 
trade is the first to feel the effects of busi- 
ness depression and the last to recover. 
Special reports received by Dun’s Review 
indicate that the trade in various centers is 
feeling not only the depressing effects related 
to the general business trend, but is also 
hampered by more immediate disturbances. 
The coal and rail strikes and the consequent 
unsettlement of current business conditions 
are influencing both the public and the re- 
tailers in the direction of cautious buying. 
In addition, more local difficulties, such as 
the textile strikes in New England, are hav- 
ing a similar effect. Two results of this 
influence, rather generally reported, are that 
country trade is quieter than city business, 
and that the small dealers are more affected 
than are those whose sales are generally to 
people of fairly large incomes. 

A comparison of the dollar yolume of 
sales for the first half of this year with 
business done in the corresponding period 
ot 1921 indicates a small decrease, at least 
in the case of manufacturers; many whole- 
salers reported a slight gain. Improvement 
has been particularly noted since the first of 
July, although limited by strike conditions. 
So far as prices are concerned, there seems 
to be little expectation of an advance in the 
immediate future; on the other hand, little if 
any decline is anticipated, and one note of 
confidence is the apparent stability of prices. 

In special lines, a good demand is re- 
ported for American-made watches; emerald 
and white gold watches and chains are in 
increasing request in at least one center. 
Diamond prices are reported as firm. Clocks, 
with the exception of nickel goods, seem 
to be gaining in popularity. Where sales 
are dull, the increase in repair work has 
stimulated the demand for tools and supplies. 

Altogether, though the present business 
uncertainty is such that sales are frequently 
unsatisfactory and _ collections are slow, 
fundamental conditions point to improvement 
as soon as the labor difficulties are sett'ed. 
The present tendency of the public and 
also of retailers to hold off from buying 
will be likely to result in a stronger de- 
mand as soon as financial conditions become 
more favorable. The detailed reports fol- 
low: 


BOSTON.—Business in the jewelry trade 
for the first six months of 1922 compares 
favorably in volume with sales in the same 
period of 1921, but its dollar value has not 
been so great, since prices have decreased 
in some lines as much as 25 per cent. Re- 
tail trade has been curtailed considerably 
in some sections, because of the strike in 
the textile industry. Collections are re- 
ported, as a rule, quite slow. 

There is a good demand for American- 
made watches, on which prices are hold- 


ing up well, with no material decrease ex- 
pected, but watches of foreign manufacture 
are being sold at low prices, and are having 
iittle demand. 


PHILADELPHIA. — Manufacturers of 
jewelry report business rather quiet, but they 
expect an increase within a couple of months. 
Prices are somewhat stronger. Sales in 
some instances have increased, but there is 
a smaller percentage in profits. 

Some wholesalers report a recent increase 
in business, while others state that they 
have had a decided decrease. Prices are 
reported as much lower than they were a 
year ago, but an advance is expected, par- 
ticularly in the better grade of merchandise. 

Dealers in silverware report that business 
is showing an increase and that the outlook 
for Fall is good; the demand is expected 
to exceed that of 1921. It is thought that 
prices will hold firm. 


PROVIDENCE.—It is commonly stated 
that the jewelry industry is the first to feel 
the effects of a general depression and the 
last to recover from it. During the past year 
and a half or two years the volume of busi- 
ness in all branches of the jewelry industry 
bas been small. With the exception of a 
few novelties, such as pencils and ear wires, 
and a few specialties, the volume of trade 
in the past six months has been very limited. 

At present the manufacture of jewelry is 
affected by the general midsummer dulness, 
and various manufacturers in this line have 
closed for an indefinite period, because of 
vacations, boiler inspections, and general 
lack of orders. Very few of the manufac- 
turers have been operating except on a 
much restricted working schedule during the 
first half of this year. 

Wholesale prices have shown little varia- 
tion, as there has been practically no de- 
mand. At present the buying for the 
Christmas trade is being carefully watched. 


BALTIMORE.—In the wholesa'e jewelry 
trade, 1921 was an unfavorable year, and 
there was no noticeable improvement dur- 
ing the first half of the current year until 
about the middle of June; trade is still far 
below normal, Sales in the first half of 
1921 were about 50 per cent. less than 
trade in the corresponding period of 1920, 
and thus far this year business is about 
10 per cent. less than it was a year ago. 

Genera! prices are about 5 per cent. lower 
than they were in 1921, but still they are 
higher than those prevailing a few years 
ago. Silverware is about 30 per cent. 
cheaper than it was in 1920, and watches 
have declined about 20 per cent. during the 
same period. Diamond prices rose ma- 
terially during 1920, but there was a reces- 
sion during the following year, the price 
drop amounting to about 30 per cent. At 
present, prices are believed to be fairly well 
stabilized, 

There is little demand for high-priced 
jewelry, and retailers are purchasing mainly 
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medium and cheap grades of merchandise. 
The jewelry trade has felt the effect of the 
general business depression more than most 
lines have. A fair Fall trade is anticipated, 
but normal conditions are not expected in 
the immediate future. Retailers are pur- 
chasing conservatively, despite the fact that 
their stocks are believed to be almost ex- 
hausted. Manufacturers of jewelry novelties 
report only a fair trade, and reports from 
instalment houses are not very encouraging. 
Collections are now slower than they have 
been since 1920, and there are no signs of 
improvement in this matter. 


ST. LOUIS.—Sales in the jewelry trade 
during the Spring months showed a decline 
as compared with business done in the corre- 
sponding period of 1921, but since July 1 
trade has been equal to that of a year ago. 

It is not expected that there will be any 
material change in prevailing prices. If it 
were not for certain disturbing factors, 
such as the rail and coal strikes, sales would 
be much better. Dealers’ stocks are much 
depleted, and it is believed that prices are 
now Stabilized. Dealers are expecting a 
good Fall business—about 20 or 25 per cent. 
better than it was last year. 


CHICAGO.—Jobbers state that the jewelry 
business, which began to fall off in December, 
1920, continued its decline until May, 1922, 
since which time it has taken a turn for the 
better and is now showing improvement. 
Under these conditions it is not to be ex- 
that stocks are fully liquidated. 
Business is now a little better than it was 
in 192], 

One large silverware distributor says that 
business has been better with them than in 
any other year except 1919. Others say 
that business is better than it was in 1921 
and that it seems on the mend, but is yet 
below normal. Prices continue on high 
levels. There is an increasing demand for 
clocks, with prices remaining steady except 
for nickel goods, which have been reduced 
10 per cent. The demand for watches is 
steady. Diamond prices are firm. Tools and 
supplies are in very active demand, because 
of the unusual amount of repair work being 
done during the dull sales period. 

Retail business is better in the city than 
in the country, but it is recovering very 
slowly and stocks are far from liquidated. 
State Street stores had a good business dur- 
ing June, but it has fallen off. again in 
July. In the coal regions conditions are 
bad because of the strike. Good harvests 
which are in progress are expected to have 
a beneficial effect on retail business in the 
country districts later on. 


CLEVELAND.—This district is an exten- 
sive distributor of jewelry and similar prod- 
ucts, but manufactures only the cheaper 
grades of novelties. Distribution in both the 
wholesale and the retail lines this Spring 
and Summer has been fairly active, par- 
ticularly during the month of June. The 
volume of sales compared favorably with 
that of last year, and, although it is still 
under what is considered normal, it is 
noted that there has been a good demand 
for the higher quality of merchandise. The 
medium grades have moved at about a nor- 
mal pace, 

Not much change has been recorded in 
prices, which tend to hold firm, with breaks 
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only in isolated instances. It is not ex- 
pected that there will be much decline in 
prices for the rest of the year, and dealers 
are expecting a fairly active trade in the 
Fall and towards the Christmas season. 


CINCINNATI.—Sales during the month 
of June and early part of July showed im- 
provement in the jewelry trade, following 
an unusually dull Spring business. How- 
ever, recent gains have not been maintained, 
due to the adverse effect of the strike, for 
which reason trade is quiet at the present 
time. 

Local jobbers in jewelry have had a 
slight increase in the volume of sales over 
the figure for the first half of 1920, and 
they are anticipating a fair Fall business 
if there is an early adjustment of labor 
difficulties. Under normal conditions con- 
siderable holiday business is booked at this 
period of the year, but the present season 
is an exception, for the reason that mer- 
chants seem little disposed to anticipate 
their wants and are buying only for im- 
mediate needs. Local retailers have ex- 
perienced a restricted demand, and _ sales 
are slightly below those of this period a 
year ago. No material price changes have 
occurred in recent months, and the stability 
of the market’ is regarded as ‘one of the 
most favorable aspects of an otherwise un- 
certain situation, 


DETROIT.—General dullness character- 
izes the jewelry trade at this time. Among 
the retailers catering to a more or less fixed 
and exclusive trade, the slump is not so 
pronounced as among the smaller dealers 
and those handling the transient trade. 
Wholesalers and jobbers report little de- 
mand, as dealers are well stocked and the 
movement is restricted. 

Extreme conservatism marks the public’s 
buying policy. The unsettled industrial 
conditions resulting from the coal and rail 
strikes are having their. effect upon busi- 
ness in this line. Prices are considerably 
less than they were a year ago, but even 
this fact seems to offer no inducement to 
buy, and no immediate improvement is 
expected by the trade. 


SAN FRANCISCO.—In the jewelry trade, 
jobbers report that sales of novelty goods 
are holding up well, and that merchandise 
is moving much better than it did in the 
Spring. Semi-annual settlements are slow, 
however, a good deal of paper taking the 
place of cash, and not much improvement 
is expected before Fall. Settled business 
conditions would improve this line materially 
and would help the Fall trade to make up 
for a dull Spring business. 

Prices of diamonds are firmer, with an 
increasing popular demand for emeralds, 
white gold ‘watches and chains, and the na- 
tionally advertised goods. Some of the 
larger jewelers are featuring radio sets with 
daily correct time as an attraction. 


LOS ANGELES.—Business done by jewel- 
ry manufacturers during the first half of this 
year appeared somewhat less favorable than 
that done by wholesalers, when compared 
with sales for the corresponding period of 
1921. The manufacturers averaged a slight 
decrease in the money value of their sales 
for the later period, while wholesalers re- 
ported an increase ranging from two to 12 
per cent. 
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Prices have showed a small decline in 
the past six months, and neither manufac- 
turers nor wholesalers believe that any ad- 
vance is soon to be expected. One of the 
most important adverse conditions is the 
general business. uncertainty arising from 
the coal and rail strikes. When, however, 
that unsettled condition disappears, improve- 
ment is expected to follow, partly because 
retailers have been holding back until their 
stocks are believed to be low. A good de- 
mand is noted for American-made watches. 
The demand for novelty lines is reported 
uncertain. Collections are fair. 








Schedules in Bankruptcy Filed by Teitel- 
baum & Whitebook, New York, Show 
Assets of $16,839 and Liabilities 
of $26,858 


Teitelbaum & Whitebook, manufacturing 
jewelers, 41 Fulton St., New York, and 
against whom involuntary bankruptcy pro- 
ceedings were instituted on March 24 last, 
filed schedules in the United States District 
Court last Wednesday, listing their liabili- 
ties at $26,858 and assets at $16,839. The 
liabilities, according to the schedules, con- 
stitute all unsecured claims, while the assets 
are listed as follows: stock in trade, $5,000; 
machinery, tools, etc., $8,000, and debts due 
on open accounts, $3,839. 

Among the largest unsecured creditors are: 
Attlesberg & Kleiman, $214? Barnett Bros., 
$536; R. A. Breidenbach, $304; Cohen Sig- 
mun, $719; Finkelstein Bros., $597; Gold- 
muntz Bros., $2,584; M. Goldstein, $731; 
M. H. Gross, $227; Interstate S. & R. Co., 
$288; S. Kandel, $505; S. Kaufer, $327; M. 
Kunstler, $246; M. Lenkowsky, $539; I. 
Levinson & Co., $4,103; Wm. Lewey & Co., 
$2,653; Naigles & Wolfson, $1,204; Pitzel & 
Hamburger, $3,139; I. Press & Sons, $303; 
Spitzell & Wallman, $306; B. Shuldberg, 
$203; A. Travitsky, $1,159; M. Israelowitz, 
$122; Simon Bros., $168; Folmer Prip, $136; 
Espositer-Varni Co., $157; Goldsmith Bros., 
$350; I. Katz, $288; Munk & Stoner, 
$350; Yokelson & Cooper, $133; Max Miller, 
$666; B. Weinstock, $400; S. Butchis, $550; 
H. J. Cooper, $1,200; S. Grossman, $500; 
E. Polakoff, $150. 








David Allen, Ine., New York, Files Bank- 
ruptcy Schedules Claiming Assets 
in Excess of Liabilities 


Schedules in bankruptcy were filed in the 
United States District Court, New York, 
last Thursday, by David Allen, Inc., jobber 
in diamonds, watches and jewelry, 87 
Nassau St. These schedules place the lia- 
bilities at $7,731, all of which constitute 
unsecured claims, while the assets appear 
as amounting to $14,684. This amount is 
divided as follows: stock in trade, $300; 
debts due on open accounts, $312; policies 
of insurance, $14,000, and deposits of money 
in banks and elsewhere, $36. 

Among the largest unsecured creditors 
are: H. Aaronow, $326; Robert Baden, 
$1,265; C. H. Coke Co., $507; B. Gold- 
schmid, $147; A. Halter, $926; Independent 
Jewelry Co., $188; G. B. Infantino, $2,244 ; 
Joseph H. Jacobson, $324; G. Lieberfarb, 
$125; L. D. Mfg. Co., $254; I. Monsowitz, 
$150; G. Pollack, $146; Schessinger & 
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Krauss, $443; Aarnow & Shapiro, $100; 
Shafran & Mandel, $132. 

Involuntary bankruptcy proceedings were 
started against this concern on Sept. 28 
last. 


’ 








NEGRO GETS RINGS 





Thief Posing as Pullman Porter Escapes 
With Goods Worth $2,300 Belonging 
to Brooklyn, N. Y., Retailer 


Detectives working from the Poplar St. 
station, Brooklyn, N. Y., are still searching 
for a clever and well-dressed negro, who 
on Friday, July 28, walked into the jewelry 
store of M. Straus, Inc., 461 Fulton St., that 
borough, and, without being detected, stole 
eight diamond rings worth $2,300. When 
the theft was committed several people 
were present, including a number of work- 
men who are altering the premises of the 
Straus concern. 

The man came into the place on the after- 
noon of July 28, and claimed to be a Pullman 
porter and informed the manager of the 
store that he was looking for a 17-jewel 
watch. The negro was a good talker and 
from his remarks indicated that his train 
was leaving for Canada that night and ‘he 
wanted a watch which would keep correct 
time. The manager informed his “cus- 
tomer” that he did not have the timepiece 
in stock, but would get one immediately, 

During the time the negro was in the 
place, workmen were busy making altera- 
tions, and while the manager went to the 
telephone to order the watch, one of the car- 
penters moved a showcase, and in doing so 
made the interior of the case accessible to 
anyone walking into the place. It is believed 
that while the manager was making the tele- 
phone call, the negro saw his opportunity 
and walked behind the showcase which was 
exposed, opened one of the doors and ex- 
tracted eight rings from a tray. Inasmuch 
as the manager was endeavoring to sell his 
“customer” a watch, he did not notice the 
disappearance of the rings until several min- 
utes after the man left the store. 

When the manager notified the negro that 
he would have the watch in a short time, 
the supposed Pullman porter stated that he 
would take a walk and return. Needless to 
say, however, the man failed to come back, 
and, as stated above, it was not until sev- 
eral minutes after he was gone that the 
manager discovered the loss of the rings. 
He immediately notified the police and de- 
tectives were assigned to the case. They 
scoured the neighborhood, and even visited 
the headquarters of several railroads, in an 
endeavor to locate the supposed porter, but 
without avail. 

The negro is described as about five feet, 
five inches tall, is of slender build and is 
believed to be about 35 years old. He has 
a narrow nose and talks: in a convincing 
manner. 








J. B. Hudson & Son, retail jewelers, Min- 
neapolis, Minn., notified the trade several days 
ago that William Arthur Lawhead, secre- 
tary of the firm, died on Thursday, July 20. 
Mr. Lawhead, who was 55 years old at the 
time of his death, was an old employe of the 
Hudson concern and was made secretary 
some time ago. 
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[2 Tausca Show Windows Pay! 


N big cities show window space costs money. ‘Profits must be pro- 
duced from it. 


Countless jewelry stores, the country over, have found that it is profit- 
able to devote a show window, the year round, to the display of La 
Tausca Pearls in Necklaces and Jewelry. 


From your show window many a future buyer, already interested by our ad- 
sii vertising and yours, first sees the actual La Tausca Pearls and realizes to the full 


- .\, 4 > 


their surpassing beauty. 


La Tausca Show Windows Sell Goods 


LA TAUSCA PEARLS 
At Your Wholesaler’s 


PEARLS 


—= 
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The News from England 








British Jewelers Profit by Handling Side Lines—International Jewel Thieves 
Sent to Prison—Other Crooks Busy—Ashley-Mountbatten Wedding 
Boosts Sales of Jewelry 

















Lonpon, July 29.—Retail jewelers, par- 
ticularly in suburban and provincial districts, 
are, apparently, finding it a profitable policy 
to incorporate a sideline that fits in with 
some leading specific jewelry line they are 
handling. In fact, the little retail establish- 
ment doing a thriving business in jewelry 
and such staples as bread, confectionery or 
tobacco, is increasing to such an extent that 
there evidently is money in it. In one sub- 
urb a few miles out of the metropolis a re- 
tail jeweler has made a sideline of tobacco 
and general smokers’ requisites. At first 
glance there would not seem to be a lot in 
common twixt jewelry and tobacco, but 
after studying his two window trims one 
has to admit that there is a close attachment. 
In this particular case the retail jeweler em- 
phasizes his window display line in jeweled 
and gold- and silver-tipped cigarette holders, 
silver and gold monogramed _ tobacco 
pouches, silver- mounted pipes, silver-plated 
trump indicator for the card or smoking- 
table, novelty art ash trays, and other arti- 
cles. This is part of his jewelry line. In 
the other window are the goods to go with 
these jewelry articles—choice tobacco blends, 
cigarettes for women, assorted cigarettes, 
sold by weight and for which a cigarette 
case is necessary to carry them away, all 
sorts of pipe mixtures, and so on. The ex- 
perience of this jeweler is that one window 
helps to sell goods out of the other, and 
vice versa. He has worked up a regular 
connection among smokers in the district 
and he reckons to sell all his tobacco cus- 
tomers good jewelry gifts at certain seasons 
of the year apart from the sale of cigarette 
cases, silver-mounted tobacco jars, novelty 
pipe racks and the like. The jeweler’s side- 
line is no new thing this side. Not far away 
from the store mentioned here is a jeweler 
who specializes in silver- and electro-plated 
table wear, and in conjunction with this line 
of household service silver he operates very 
successfully a separate department in bread 
and cakes. He finds that people who want 
silver cakestands are not averse to purchas- 
ing his cakes and biscuits which he does not 
make himself, but handles for a well-known 
firm of bakers’ specialists whose goods are 
guaranteed. 

* * * 

Three international jewel thieves have 
just received long terms of imprisonment at 
the Seine Assizes as the result of a £60,000 
necklace robbery in 1920. According te the 
evidence the men made the acquaintance of 
a dancer, the Comtesse de Nuce, and, trad- 
ing on the friendship, later induced the 
countess to go for a ride through the forest 
of Fountainbleau with them. Once in the 
forest, revolvers were pointed at the 
woman’s head and the diamond necklace was 
torn from her throat. 

* ok * 

An international jewel gang was blamed 
for two recent jewelry “coups” here, but 
one of the alleged victims, Lady Beatty, dis- 
covered her jewelry lodged in her dress, 





after Scotland Yard had begun casting 
around for clews. The other victim (a real 
one) has not been so fortunate. He is B. 


Pandelis, ship broker, and was preparing to 
leave the Cecil Hotel, where he had been 
domiciled some months. His leather attaché 
case containing his wife’s jewelry was placed 
on the hotel lounge seat at his side. In less 
than five seconds it had disappeared with 
its contents, valued at £50,000. Lady 
Beatty’s lost brooch was of interest to jewel- 
ers owing to its age. It was 1% inches long 
and very narrow, with four rare pearls— 
black, white, pink and cream—running’ its 
length, and three larger pearls suspended be- 
neath. Lord and Lady Beatty had placed 
Mall House, Sea Lord Beatty’s official resi- 
dence, at the disposal of Mr. and Mrs. 
Marshall Field for a dance, and it was dur- 
ing this social event that the famous brooch 
vanished. Everyone was rather upset and 
a reward of £1,000 was immediately offered 
by the Holborn jewelry assessors. Next 
day the missing gem was found hidden in 
embroidery that adorned the hostess’s dress. 
* x x 

The past week has seen another important 
social event safely on its way to the satis- 
faction of the jewelers, who have again been 
gratified by the prominence given to good 
jewelry. The Ashley-Mountbatten wedding 
certainly emphasized once more the esteem 
in which quality jewelry is held by royalty 
and society in general here. Miss Ashley, 
who is the granddaughter of the late Sir 
Ernest Cassel to whose vast fortune she is 
co-heiress, is the richest woman this side. 
Lord Louis Mountbatten, the Prince of 
Wales’s recent companion on the world tour, 
was the groom. The prince acted as best 
man. Naturally the jewelry gifts were 
wonderful and many a London jeweler felt 
happy as a result of the union. The prince 
gave the groom a silver figure of Atlas sup- 
porting on his shoulders a silver globe on 
which is traced in finest enamel the outward 
and homeward routes taken by the prince 
and Lord Mountbatten on their recent world 
tour. The figure is 18 inches high and 
stands on an ebony pedestal. It is a hand- 
some piece of work. Lord Louis received a 
pair of oval sleeve links, with the letters 
“G, R.” in diamonds, from the king and 
queen. The queen’s mother gave the youth 
sleeve links containing on the one half a dia- 
mond and ruby bar, and on the other half 
the diamond initial “A.”, representing Alex- 
andra. Other valuable gifts in precious 
stones and gold and silverware were made, 
demonstrating once more that good jewelry 
still holds the lead in the estimation of 
royalty when it comes to a practical ex- 
pression of good-will and cordiality. 








M. P. Lovegren, Beach, N. Dak., has taken 
the position as manager of a large jewelry 
store at Billings, Mont. His store in Beach 
will be continued in the charge of a local 
manager. 
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JEWELERS ENJOY PICNIC 


Members of Milwaukee Jewelers’ Club and 
Their Families Attend Outing at 
Waukesha Beach 
Mitwavukeg, Wis., Aug. 6.—Fifty mem- 
bers of the Milwaukee Jewelers’ Club, ac- 
companied by their wives and families, en- 
joyed their annual outing and picnic at Pe- 
waukee Lake, Waukesha Beach, Wis., Tues- 
day. Many of the members of the club made 
the outing an all-day affair. Starting out 
early in the morning and motoring to the 
lake for a fishing trip before the majority of 
the club members arrived. Boating, swim- 
ming and fancy diving contests featured the 
aquatic program, combined, of course, with 
the display of the catches of the disciples of 

Isaac Walton. 

In the afternoon, a tug-of-war, running 
races, various sports and games were held. 
A baseball game between two picked teams 
was the center of attraction for the athletes. 
Games and races were staged for the chil- 
dren, who spent the greater portion of their~ 
time at the Waukesha Beach amusement 
park. Pie-eating contests and balloon-blow- 
ing contests were featured. For the.women, 
ball-throwing and weight-tossing games were 
held. A fat men and women’s race closed 
the afternoon’s activities. 

Members of the entertainment committee 
in charge of the outing were: Henry Rank, 
of Rank & Motteram; A. C. Hentschel, Ed- 
ward J. Jensen, Arthur B. Meyers, Henry J. 
Oberst, A. W. Fuchs, R. Seidel and Henry 
Stecher. 

A large number of the club members mo- 
tored out to the lake from the city in time 
for the chicken supper. The Fred J. Thel- 
man Co. made the occasion a holiday and 
closed shop to permit its force of employes 
to attend the picnic. Other jewelers co- 
operated by permitting numbers of their em- 
ployes to attend the outing. The picnic sup- 
per at the beach was followed by dancing- 

Henry J. Oberst, a member of the com- 
mittee in charge of the outing, distributed 
prizes to the children who won places in the 
athletic events. The prizes were donated by 
various members of the club. A. C. Hent- 
schel, who is the backer of the Hentschel 
Jewelers, popular first division baseball team 
in the Milwaukee Amateur Baseball Asso- 
ciation, starred in the baseball game in the 
afternoon. Edward Jensen, Arthur Meyers 
and Henry Stecher are others who took the 
stellar roles in the picnic’s baseball matinee. 
Henry Rank, after observing the success of 
many contestants in the balloon-blowing con- 
test, suggested that all entrants be compelled 
to keep their arms behind their backs. The 
pin-stickers were balked. 

In all, nearly 150 persons were in attend- 
ance at the outing. 











Official notice was recently given of the 
dissolution of the Ewing & Cannan Drug 
& Jewelry Co., which conducted stores in 
Goldfield and Tonopah, Nev. According to. 
this notice, all debts due the firm at the 
Tonopah store will be collected by James 
FE. Ewing, who will liquidate the liabilities, 
and those due the Goldfield store will be 
collected by James C. Cannan, who will 
continue the business and settle its debts. 
Mr. Ewing will continue at the Tonopah: 
store. 
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BUFFALO JEWELERS’ OUTING 
Members of 24-Karat Club and Families 
Hold Basket Picnic at Hamburg- 
on-the-Lake 

yurFALO, Aug. 5.—Measuring up in every 
way to the standard of previous events held 
under the auspices of the Twenty-four Karat 
Club of Buffalo, the first annual basket pic- 
nic at Hamburg-on-the-Lake on Aug. 2 
proved a big success. Approximately 50 
members, their wives and families partici- 
pated in the outdoor frolic. Had it not been 
for the threatening weather, the attendance 
would have been much larger, but those who 
did go had no reason to be regretful. 

The spot selected is one of the prettiest 
along the American shore of Lake Erie and 
ideal from every standpoint for such an 
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Leap frog race: Ist, H. J. Scherer and 
J. A. Scherer. 

Girls’ 50 yard dash; 1st, Doris Bald; 2nd, 
Loretta Obenauer. 

Girls’ Siamese twins contest: Ist, Audrey 
Sald and Alma Bald. 


Prizes were donated by the following 
wholesale and retail firms: King & Eisele, 
Van Der Voort Bros., Petersen-Max & Co., 
3rayton’s, F. J. Dorn, R. M. Obenauer, 
Krank Ehrenfried, William Ehmann and T. 
C. Tanke, Inc. 

Among those present were: Mr, and 
Mrs. Arthur J. Block, son and daughter; 
Mr. and Mrs. Alfred O. Bald, daughters and 
niece; Mr. and Mrs. Ralph Smith, son and 
daughter; Mr. and Mrs. Richard Petersen: 
Mr. and Mrs. Edward Leininger; Mr. and 
Mrs. Robert M. Obenauer, daughter and 








SOME BUFFALO JEWELERS AND THEIR FAMILIES WHO 


affair. The grove provided shelter from the 
warm sun, the grassy lawns afforded an 
ideal athletic field for the holding of a 
sports program, while for those who wished 
to bathe the best beach along the lake was 
available. All came prepared to have a good 
time and they entered into the spirit of the 
thing in a whole-hearted manner. 

The novel program of games arranged by 
Alfred O. Bald and Ralph Smith furnished 
amusement not only for the participants but 
for the onlookers as well and provided rec- 
reation for young and old of both sexes. 
Coffee and ice cream were served throughout 
the afternoon, the latter delicacy seeming to 
whet rather than affect the appetites of the 
kiddies for their picnic lunch. 

It was well after dusk when the merry- 
makers left for home, tired but happy, after 
an afternoon that they will not forget for 
a long time. 

The following is a summary of the results 
of the games: 

Hundred yards dash for men: Ist, Ed- 
ward Leininger; 2nd, Robert M. Obenauer. 

I-ating banana, cracker and whistling con- 
test: 1st, W. G. Woodward; 2nd, I. B. 
Dreyfus. 

Ladies’ balloon race: 1st, Marion Dreyfus ; 
2nd, Mrs. H. J. Scherer. 

Ladies’ disc throwing contest: Ist, Mrs. 
Ralph E, Smith; 2nd, Mrs. Arthur J. Block. 

Sewing button contest: Ist, Mrs. Alfred 
Q. Bald; 2nd, Mrs. R. M. Obenauer. 

Boys’ 100 yard dash: Ist, Herbert Drey- 
fus: 2nd, Roy Obenauer. 











ATTENDED 


THE 


PICNIC 


three sons; Mr. and Mrs. Jerome A. Scher- 
er; Mr. and Mrs. H. J. Scherer; Mr. and 
Mrs. W. G. Woodward, son and daughter ; 
Mr. and Mrs. W. E. Griffith; Mr. and Mrs. 
Iehrenfried and daughters; Ted. Scatcherd, 
Miss Ada Volker, Edgar Block, H. F. Van 
Der Voort, Jr.; J. Nelson Van Der Voort; 
[. B. Dreyfus, two sons and Marion Drey- 
fus. 
SIDELIGHTS ON OUTING 


H. F. Van Der Voort, Jr., Ralph Smith and Alf. 


O. Bald were complimented on the way they 
handled the arrangements for the outing. There 
wasn’t a hitch. 


* ’ . 


Arthur J. Block, the genial president of the club, 
was among the first at the picnic grounds and the 
last to leave. He made sure everybody had a 


good time. 
* * * 


Terome A. Scherer, the club’s official photcg- 


rapher, was much in demand. Instead of de 
manding that the gaze be concentrated on the 
“birdie,” Jerome substituted a “dying chicken,” 


something new in the way of novelties. 
* ” * 

Mrs. Alfred O. Bald and Mrs. Robert M. Oben- 
auer, each the mother of five children, just natur- 
ally had a big advantage when they entered the 
butten sewing competition. 

* * * 

Ed. Leininger, the popular secretary of the re- 
tail association, outlasted some of the young chaps 
in the 100 yard dash. And he gave some of them 


a handicap, too. 
* * — 


To the disappointment of all ‘Bob’ Obenauer 
neglected to bring his bathing suit, and the lake’s 
ripple remained undisturbed. 

* * * 

When it came to eating a banana, drinking water, 
munching a cracker and then whistling, W. G. 
Woodward outclassed the field. 


71 
EXHIBITION OPENS 





Jewelry, Silverware nad Kindred Trades 
Exhibit at National Merchandise Fair 
in Grand Central Palace, New York 


Buyers from all parts of the country 
flocked into New York early this week and 
are still arriving in large numbers each day 
to attend the first National Merchandise 
Fair which opened in the Grand Central 
Palace and the 71st Regiment Armory last 
Monday morning at 9:30 o’clock. At the 
fair, which will continue for three weeks, 
almost 800 manufacturers are exhibiting 
their products, and the event is undoubtedly 
the biggest exposition New York has ever 
seen, 

Several days before the fair opened, a‘ 
large corps of carpenters and decorators 
were busy installing and trimming booths. 
During the time of the fair, it is expected 
that at least 50,000 buyers from all parts 
of the country will attend. The attendance 
at the fair will be limited strictly to buyers 
and to representatives of manufacturers who 
have exhibits in the exposition. The fair 
will be open only five days a week, being 
closed on Saturday as well as Sunday. This 
arrangement was made in order to permit 
the visiting buyers to take week end trips 
out of the city. The fair at the (Grand 
Central Palace will close at 6 o’clock in 
the evening while in the 71st Regiment 
Armory, one of the big events of the day 
will be the evening fashion show. 

The jewelry, silverware and clock indus- 
tries are making a large display at the fair 
and at the time it opened the management 
announced that the following concerns listed 
in the jewelry, silverware and clock division 
signified their intentions of exhibiting: 
International Silver Co., Joseph H. Meyer 
Bros., Alvin Silver Co., Napier Co., Mul- 
holland Bros., Inc., India Pearl Co., Wm. 
E. Flary & Co. Cohn & Rosenberger, 
Henshel Co., Lippman, Spier & Hahn, Wm. 
A. Rogers, Ltd., Samuel Kannier, Aisen- 
stein, Woronock & Sons, Weinreich Bros. 
Co., Krementz & Co., Betley Products Co., 
Blacher Bros., Miller Bros., J. Hufferts & 
Co., Henry W. Fisher & Sons, Inc., Anco 
Silver Co., J. Busch and Baroda Pearl Co. 
Under the heading of concerns making and 
handling ivory goods are the following: 
E. & J. Bass, Inc., Bomart Novelty Co., 
Frank M. Katch & Co., Peroxloid Products 
Co., Elizabeth Ardin, Jean Jordeau, Inc., 
Scherk Importing Co. The firm of Geo. 
Borgfeldt & Co., exhibited toilet articles. 

Nothing has been left undone to make 
this fair the biggest and most successful 
New York has ever seen. The various com- 
mittees in charge have attended to every 
detail and the out-of-town buyers will have 
their comforts well looked after. The Hotel 
Men’s Association is lending its co-opera- 
tion in arranging for hotel accommoda- 
tions, while a special corps of assistants at 
the Palace are on hand to supply general 
information on all local resorts ard amuse- 
ments. There is also an office containing 
desk space, stenographers and telephone to 
care for the business needs of the visiting 
buyers. 

The list of some of the buyers identified 
with the jewelry, silverware and kindred 
lines registered 'ast Monday was a large one. 
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Jewelers and Optometrists Meet at Fargo 











Joint Session of the North Dakota State Associations Held August 3 and 4— 
Officers Elected and Interesting Addresses Enjoyed 














Farco, N. Dak., Aug. 5.—North Dakota 
jewelers and opticians will each hold two- 
day conventions in Fargo next year, the an- 
nual sessions to make up a four-day running 
meeting, it was planned at the State conven- 
tions of the North Dakota Retail Jewelers’ 
Association and the North Dakota State 
Opticians’ Association held in Fargo, Aug. 
3 and 4. 

The scheduled three-day joint convention 
of the two bodies this year was cut to two 
days, because of inability of a large number 
of members to arrive for the opening day. 

The jewelers re-elected all officers at the 
business meeting held on Friday, Aug. 4. 
W. W. Peterson of Fargo is president; 
William J. Hey, Fargo, secretary-treasurer ; 
R, E. Bonham, Bismarck, first vice-presi- 
dent, and N. J. Zellor, Lisbon, second vice- 
president. 

About 30 members attended the sessions of 
the two bodies. A joint session opened the 
gathering on Thursday morning and the 
jewelers held a short business session during 
the latter part of the forenoon. The op- 
tometrists met in the afternoon for a short 
session of general discussion and visitors at 
both conventions were guests of the Riggs 
Optical Co. of Fargo at a dinner at the 
Commercial Club at 6:30 rp. m. All sessions 
of the convention were held in the Com- 
mefcial Club. At 9 p. mM. the visitors at- 
tended the showing of the film, “Through 
Life’s Windows,” an educational feature 
dealing with the tale of a ray of light,” at 
the Garrick Theater. 

The jewelers heard three talks in the clos- 
ing session on Friday afternoon. E. S. 
Keene, dean of engineering at the North 
Dakota Agricultural College, spoke on 
“Land Grant Colleges in the United States.” 
His address was merely an outline of the 
method of organization of the schools and 
the purpose they serve in the country’s edu- 
cational system. 

Earl Reineke, of Fargo, spoke to the con- 
vention on recent developments in radio 
knowledge. In his talk he traced the his- 
tory of the wireless and wireless telephone 
from the time of invention to the present 
highly advanced stage of perfection. W. D. 
Jordan, Fargo advertising man, gave the 
jewelers a highly instructive talk on adver- 
tising methods. 


THE OPTOMETRISTS’ MEETING 


The North Dakota State Optical Associa- 
tion, holding joint annual session with the 
jewelers, voted to hold the next annual con- 
vention in Fargo again. The date for the 
convention is to be decided by the officers. 

R. P. Merritt, of Kenmare, was named 
president; A. E. Cannon, of Fargo, first 
vice-president; R. E. Bonham, Bismarck, 
second vice-president ; A, J. Anderson, Grand 
Forks, secretary, and A. E. Anderson, 


Towner, treasurer. 

Dr. E. H. Kiekenapp, of Faribault, Minn., 
secretary of the American Optometric As- 
sociation, was the principal speaker of the 
convention. 


Dr. Kiekenapp pointed out the 





service that opticians may give to residents 
of their community in advising them of con- 
ditions harmful to the eyes under which 
many adults and children are forced to work. 

Surveys made in the United States by 
optometrists has brought out an alarming 
show of defective eyesight caused by poor 
lighting in schools and factories. 

“Optometrists of the country are advo- 
cating having school desks tilted and the 
lower edge of the school blackboards placed 
four or five inches farther from the wall 
than the upper edge so that the board is 
set at a slant and light rays reflected will 
be thrown above the heads of the children 
instead of into their eyes,” Dr. Kiekenapp 
said. 

The mode of life of the modern day when 
compared with the life of our forefathers 
is the reason for the large number of people 
who are now forced to wear glasses. Mod- 
ern civilization, with its glaring pavements, 
lights from tall buildings, and necessity for 
much eye-straining work upon the part of 
the industrial workers and school children 
has resulted in a much greater proportion 
of eye troubles among the people of the 
present day than of those of 100 years or 
so ago. About 80 per cent of our fore- 
fathers had spherical corneas, while hardly 
more than two per cent of the people of 
today are without that ailment, the speaker 
pointed out. 

Dr. Thomas Porte, Grand Forks, spoke 
on “Muscle Testing,” and E. A. Cannon, 
of Fargo, gave a discussion on the operation 
of the ophthalmoscope. D. D. Sullivan, of 
Fargo, spoke on the benefits of free optical 
clinics and urged that opticians stimulate 
interest in proper care and treatment of the 
eyes by conducting such clinics. 








DEATH OF F. A. WHITING 


Providence Manufacturer and Widely Known 
Mason Passes Away in His 
Fifty-fifth Year 

ProvipeNnce, R, I., Aug. 5.—Fred Albert 
Whiting, proprietor of the F. A. Whiting 
Co., manufacturing jewelers at 10 Abbott 
Park Place, this city, died last Tuesday 
evening at his home, 80 Hamilton St., at 
the age of 54 after an illness of five weeks. 
He was a native of Mendon, Mass., where 
he was born in 1868, the son of William 
Prentice and Mary (Kinsley) Whiting. 

After receiving his education in the public 
schools of his native town and at Exeter 
Academy, he came to Providence 32 years 
ago and entered the employ of the old Ear! 
& Prew Express Co., as a clerk and mes- 
senger. He later became connected with the 
Gorham Mfg. Co. and was for several years 
in charge of the stock department at the 
plant in Elmwood. 

About 25 years ago he became an em- 
ploye of the C. C. Darling Co., manufactur- 
ers of emblems and watch charms and con- 
tinued there in various capacities, including 
bookkeeper for several years, until Febru- 
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ary, 1920, when, upon the retiring of Charles 
C. Darling he took over the business, which 
was originally established in 1867 by the 
late L. W. Pierce and A. H. Willard as 
the L. W. Pierce Co. at 30 Page St., and 
reorganized it under the firm name of the 
F. A. Whiting Co. 

He was widely known in the Masonic fra- 
ternity, being a past master of Nestell 
Lodge No. 37; a past high priest of Provi- 
dence Chapter No. 1, Royal Arch Masons; 
a member of Providence Council No. 1, 
Royal and Select Masters; Calvary Com- 
mandery No. 13, Knights Templar, and Pal- 
estine Temple No. 1, Ancient Arabic Order 
Noble of the Mystic Shrine. For several 
years he had been an active member and 
treasurer of the Men’s Club of the West- 
minster Unitarian Church. 

He is survived by his widow, three daugh- 
ters and a brother, William K. Whiting. 








DEATH OF S. S. CORBIN 


Old Employe of Waterbury Clock Co. Passes 
Away After Undergoing an Operation 
at New York Hospital 


Sherman C. Corbin, for 38 years con- 
nected with the New York office of the 
Waterbury Clock Co., died last Saturday 
at the Broad Street Hospital, Manhattan. 
Several weeks ago, Mr. Corbin suffered a 
spasmodic stricture of the throat and could 
take no nourishment for three weeks. He 
was taken to the hospital where a week 
before his death, he was operated on and 
a tube was inserted in his stomach. The 
funeral services were held on Monday after- 
noon at the Fresh Pond Crematory, where 
the body was later cremated, 

Mr. Corbin was 74 years old at the time 
of his death. He was a watchmaker by 
trade, and before going with the Water- 
bury concern worked at the bench for 
Marsters & Clawson of Jersey City, N. J. 
About 38 years ago, he became affiliated 
with the Waterbury Clock Co., as a sales- 
man and traveled for this concern for 25 
years, calling on the trade in New York 
State and later through the middlewest. 
About 13 years ago, Mr. Corbin ceased 
traveling and was placed in charge of the 
material department of the Waterbury 
Clock Co. in New York, which position he 
held at the time of his death. 

A broken leg which Mr. Corbin suffered 
about seven years when he slipped on an icy 
pavement is believed to have impaired Mr. 
Corbin’s health and hastened his death. 
Owing to his advanced years, the leg re- 
fused to knit properly and Mr, Corbin was 
forced to remain idle for about 17 months. 
He finally returned to his work but shortly 
after his leg snapped again and it was six 
months later before he was sufficiently re- 
covered to return to his office, 

For three weeks before going to the hos- 
pital, Mr. Corbin was unable to take any 
nourishment not even a glass of water. 
Owing to the lack of food, he was consid- 
erably weakened when he was forced to 
undergo an operation. 

Mr. Corbin was married and about 20 
years ago lost his wife in a railroad acci- 
dent. He was a member of Brooklyn Lodge 
of Elks No, 22, and also belonged to the 
Masonic Order. 
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Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


GATTLE & HUNTER 


576 Fifth Ave., at 47th St., New York 
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FREDERICK W. RAUCH 
| 522 Fifth Ave. New York 


| Pearl NecKlaces 


created by an expert in the perfect blending ot | 











color and graduation of size 
Pearl Ropes Loose Pearls for Additions 


Fancy Cut Diamonds and Precious Stones 























PEARL TASSEL EFFECTS 


Seed Pearl Bracelets and Pearl Sautoirs 


ORIENTAL PEARL NECKLACES 
From $25.00 Up 


SEED PEARL NECKLACES 


The most complete line of above on the market 


CROSSMAN COMPANY 


3 Maiden Lane New York 
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CHARGE ROBBERY WAS A FAKE 





Salesman for Boston Jewelry Concern Who 
Said He Was “Held Up” Arrested 
on Warrant Charging Conspir- 
acy to Conceal Assets 


30sToN, Mass., Aug. 3.—An alleged hold- 
up a year ago of Louis H. Cluck, a jewelry 
salesman, between Springfield and Hartford, 
when more than $50,000 worth of diamonds 
were said to have been stolen from him, 
was recalled by his arrest Aug. 1 on the 
charge of conspiracy to conceal assets of 
the United Jewelry Company, Inc., from a 
trustee in bankruptcy. Cluck pleaded not 
guilty and was held for examination in bail 
of $1,000. 

Cluck was arrested at his wife’s dry goods 
store in Dorchester, and his attorney, who 
appeared at the Federal building shortly 
after Cluck was brought in, asserted that the 
whole matter was a frame-up. The Na- 
tional Jewelers Board of Trade is interested 
in the case and the alleged robbery has been 
under investigation by its attorneys for some 
time, Cluck is said to have been one of the 
moving spirits in the United Jewelry Co. 

The Federal warrant on which Cluck was 
arrested charges that early in July, 1921, he 
conspired with the United Jewelry Co. and 
others to conceal uncut diamonds, rings, etc., 
to the value of $50,000, from the trustee. A 
hearing has been set for Aug. 24. 

The information and evidence on which 
the warrant was sworn to was obtained by 
Frederick P. Schmid, former  agent-in- 
charge at Boston for the United States de- 
partment of justice, who made the investi- 
gation for the National Jewelers Board of 
Trade, and for the trustee, Solomon B. 
Kantor. 

The investigation by Schmid and the Fed- 
eral agents has been thorough and covered 
more than a year. It began shortly after 


Cluck, salesman and member of the firm, re-” 


ported to the Springfield police that he was 
held up by auto bandits on the way to Hart- 
ford on the evening of July 12, 1921, and 
robbed of gems valued between $90,000 and 
$100,000. 

A short time after the robbery episode, 
the United Jewelry Co, went into bank- 
ruptcy. The suspicions of some of the credi- 
tors were aroused and it was decided that a 
thorough investigation be made. 

The interest of the National Jewelers 
Board of Trade was manifested in the re- 
ports of the robberty and Agent Schmid was 
instructed to go ahead. He made a thor- 
ough search in pawnshops and other places 
where stolen jewelry might be disposed of, 
but none of the missing diamonds or other 
articles could be located in any of them. 
Agent Schmid, however, obtained enough in- 
formation to call the attention of the United 
States District Attorney to the case. The 
result was the issuance of the warrant for 
the arrest of Cluck. 





,0sToN, Mass., Aug. 3.—Louis H. Cluck, 
the jewelry salesman who was charged with 
conspiracy to conceal assets of the United 
Jewelry Co. Inc., obtained $1,000 cash to 
put up as bail for his release yesterday in 
the U. S. District Court, after U. S. Com- 
missioner Hayes had told him that a man 
whom jewelry concerns would trust with 
$20,000 of diamonds on credit ought to be 
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able to find some one who would come for- 
ward and go bail for him. 

Cluck left the commissioner’s office in cus- 
tody of Deputy U. S. Marshal J. E. Hart 
and returned an hour or so later with the 
cash to gain his release. His case was con- 
tinued to Aug. 24 for hearing before the 
commissioner. 





In an interview last week, Joseph H. 
Frier, of Greenbaum, Wolff & Ernst, stated: 

“Creditors will probably recall that almost 
a year ago they were startled with a story 
that Louis H. Cluck, a member of the firm 
of the United Jewelry Co., of Boston, was 
robbed of about $80,000 worth of jewelry 
and diamonds. 

“Immediately after an involuntary petition 
in bankruptcy was filed against the above- 
named concern. Meetings of creditors were 
held in New York and Boston, but to no 
avail. Finally, Greenbaum, Wolff & Ernst, 
the Board’s counsel, retained the services of 
Friedman & Atherton, well-known attorneys 
in Boston, Mass., to make a very careful 
examination and investigation of the rob- 
bery and incidentals pertaining to the bank- 
ruptcy. 

“Friedman & Atherton informed — the 
Board’s attorneys, that this matter would 
require the careful attention of an experi- 
enced investigator who was familiar with and 
had experience in bankruptcies of this sort. 
Greenbaum, Wolff & Ernst then appealed to 
the finance committee of the National 
Jewelers Board of Trade and an appropria- 
tion was made for the purpose of this in- 
vestigation. 

“After untiring efforts the investigator 
succeeded in finding evidence which would 
warrant an indictment, which was recently 
found, and the arrest of Louis H. Cluck, 
one of the members of the corporation, was 
procured. 

“This is another case where thé ‘fighting 
fund’ of the National Jewelers Board of 
Trade was successfully used in bringing 
about the arrest of a member of a corpora- 
tion which failed owing creditors a substan- 
tial sum of money and leaving comparatively 
very little assets.” 








Matt Irion & Son, Louisville, Ky., to Cele- 
brate Half Century in Business Aug. 23 


LovIsvILLE, Ky., Aug. §.—There is con- 
siderable interest in the trade here in the 
fact that Matt Irion & Sons, jewelers and 
opticians, of 404 W. Market St., will cele- 
brate the 50th anniversary of the founding 
of the business on Aug. 23 of this year. An 
interesting souvenir booklet, telling of the 
history and growth of the business and con- 
taining many illustrations, is now on the 
press and will be issued to customers at that 
time. 

A somewhat unusual feature of this cele- 
bration and one in which it has differed from 
many other half-century celebrations of 
jewelry firms lies in the fact that Matt Irion, 
the original founder of the firm, is still ac- 
tively connected with it as the head of the 
concern, associated with his two sons, Will- 
iam M. and Alvin B. Irion. 








The F. W. Alley Jewelry Co. has suc- 
ceeded the business of F. W. Alley at Po- 
mona, Cal. 
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SALESMAN ARRESTED 


Trusted Employee of Hodgson, Kennard & 
Co., Boston, Accused of Taking 
Jewelry Valued at Over $26,000 
_Boston, Mass., Aug. 5.—George H. Mor- 
rill, one of the most trusted jewelry sales- 
men in this city, was arrested today, charged 
with the theft of jewelry valued at $26,975 
from Hodgson, Kennard & Co. Inc where 

— employed. - 
orrill, w i > 
bridge, was 6 ke ape 
highly trustworthy Th il sa ie y 4 
aa rthy, he alleged theft is 
comprise 14 rings, two valued at 
$1,000, three at $875, two at $1,500, one each 
at $1,075, $1,150, $1,850, $1,350, $600 and 
— 10 pins valued at $8,025, and two 
oracelets at $1,500 and $1,000 each. The 
police Say that the alleged thefts had been 
going on for months, and charge that it was 
Morrill’s habit to attempt to dispose of the 
articles after he had confiscated them. 
ae arraigned before Judge Murray, 
fe einege os not guilty, and his counsel, 

. Edwards, asked for a continuance 
until Aug. 15, which was granted. The at- 
torney said that practically all the jewelry 
had been recovered. The government’s at- 
— said that in view of this fact $10,000 
a be surety enough to hold 
About a week ago, according to the police, 
it was noticed that Morrill had an unusu 
large number of memorandums credited to 
him and an investigation was started 
Police inspectors, with private detectives, 
located all the missing jewelry in Boston 
pawnshops. It was learned that Morrill se- 
cured warious amounts on the jewelry he 
offered as security, and after using the 
money for a time, redeemed the articles 
when his financial outlook brightened and 
secretly put them back in stock. 

It is believed that Morrill employed this 
method of raising money for about a year 
When confronted with the evidence gathered 
by the police Morrill promised to make 
good to the company the amount of the 
loans he secured on the jewelry and his 
connections with the company were imme- 
diately severed. 

Though members of the company refused 
to discuss the matter, it was learned that it 
is common practice for salesmen to let dia- 
mond rings and other jewelry leave the 
store for the approval of wealthy customers. 
In such cases the salesman makes a memo- 
randum of the article and informs the stock 
clerk that he, the salesman, is responsible 
for the whereabouts of the piece of jewelry. 

In spite of his gray hairs and his years, 
Mr. Morrill, who is 67 years of age, was 
unusually fond of a “good time.” Intima- 
tions of his “high life’ reached members of 
the company from time to time, but because 
of his long experience and unsullied repu- 
tation the possibility of dishonesty was not 
investigated until recently. 

Previous to his association with Hodg- 
son, Kennard Co., Morrill was head of the 
diamond department of A. Stowell Co. for 
30 vears. He is known throughout the East 
as a diamond expert and his personality has 
been marked by a striking geniality and 
general good fellowship. The news of his 
arrest and arraignment came as a great 
shock to his host of friends in the trade. 
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SAPPHIRES 
18 ues | oIWMIERALDS 


ALL SIZES RUBIES 
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CALIBRE Upward to 5 carats for single stone rings. ALSO AND 
FANCY SHAPES Md 
tg Fancy Cut Diamonds 





SPECIALIST in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 


HENRY GREEN 


527 Fifth Avenue New York 
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We are Searching Europe || 





















on your behalf, Mr. Jeweler! On account of the strong, steady demand for the genuine 


Emeralds, Sapphires and Drilled Pearls , 


our Mr. Sidney Nordlinger is now in Europe to secure these gems in such quantities as the 
requirements for the forthcoming manufacturing season have indicated. New shipments are 
* coming in weekly. Place your order NOW, and be sure of getting just what you want in 
size, shape and quantity. 


* IH. NORDLINGER’S SONS, Inc. ' 


New York: 70 West 40th Street 



































Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Steingasse Providence, 63 Washington St. 
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Pearls and Baroques Individual Pearls Pearl and Baroque 
in Pairs for Earrings Necklaces 


Bunde & Upmeyer 


65 Nassau Street, New York 


PLATINUM MOUNTINGS 


65 Nassau St, NewXorie 
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NOTED CROOK IN CUSTODY 


Harold M. Rothery Brought Back from St. 
Louis to Baltimore from Whence He 
Had Escaped While on Bail Await- 
ing Trial on Charge of Robbing 
Jewelry Firm 

BALTIMORE, Aug. 5.—After a strenuous 
fight made in St. Louis by Detective 
Lieutenant Charles A. Kahler, Harold M. 
Rothery, 63 years old, alias “H. H. Mc- 
Clellan,” a “pennyweight” thief of interna- 
tional record, known to the Pinkerton’s as 
one of the country’s most dangerous opera- 
tors against jewelers, has been brought here 
from Missouri and lodged in jail. Bail for 
Rothery was denied in criminal court. 

Rothery is under indictment here on the 
charge of stealing jewelry valued at $1,400 
from the A. H. Fetting Mfg. Jewelry Co. 
He was at liberty on bail on the Fetting 
charge for several months, but when his case 
was called for trial May 15, he failed to 
answer and the bail of $5,000 was ordered 
forfeited. Rothery is also wanted in Syra- 
cuse, N. Y., where he is alleged to have 
jumped a $5,000 bail bond. 

After skipping his bail bonds in Syracuse 
and Baltimore, Rothery went to St. Louis, 
where he grew a Vandyke beard and began 
his old operations. Jewelers throughout the 
country had been warned to be on guard 
against Rothery. He was arrested June 19 
in St. Louis after he is alleged to have 
stolen an article of jewelry. The St. Louis 
authorities informed George G. Henry, chief 
inspector of police here, of Rothery’s arrest. 
Chief Henry was informed that the charge 
against Rothery in St. Louis would be 
dropped and Detective Kahler was imme- 
diately dispatched to St. Louis with requisi- 
tion papers. 

All the way from St. Louis to Baltimore 
Kahler had Rothery handcuffed to him. An 
effort was made in St. Louis to have 
Rothery released but this step was thwarted 
by Kahler. 











FAIL TO GET PARDON 





Burglars Who Robbed Baltimore Jewelry 
Concern’s Safe Must Serve a Term 
of Ten Years Imprisonment 

Battimore, Md., Aug. 5.—Harry Mil- 
ler and Joseph Kramer, jewelry store 
cracksmen, who six years ago, were sen- 
tenced to 10 years in the Maryland Peni- 
tentiary, have failed in their effort to ob- 
tain a pardon. At a meeting of the State 
Parole Board held this week the application 
of Miller and Kramer was considered and 
denied, much to the gratification of Balti- 
more detectives who worked on the case. 

Miller and Kramer were sentenced to 
prison after being convicted of burglary at 
the store of Steman & Norwig, now 
Mitchell & Norwig Co., 318 N. Howard St. 
Jewelry valued at $15,000 was stolen from 
the store, the burglary being one of the 
most sensational committed here for many 
years, 

Gaining entrance to the floor above the 
jewelry store the burglars, one Saturday 
night six years ago, cut through the ceiling 
and lowered themselves to a point directly 
behind a big vault. Shielded from the gaze 
of policemen passing along the street, the 
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burglars used a drill and a “can-opener” 
to rip the steel sheathing from the back of 
the vault. The cement filling was cut 
through and hundreds of diamond rings, 
bar-pins and fine watches were carried 
away. 

Headquarters Detective G. W. Arm- 
strong, Herman Pohler and the late Peter 
B. Bradley were assigned to the case. 
Aided by the Pinkertons, the Baltimore de- 
tectives several weeks after the robbery, 
trapped Miller and Kramer in New York, 
just as they were about to sail for Cuba. 
Some of the stolen jewelry was recovered 
but most of it was lost and the firm carried 
no insurance. 

The robbers were convicted in Criminal 
Court here and after the convictions were 








affirmed both men began serving their 
terms, 
DEATH OF RICHARD O’NEILL 





Ex-President cf Ne>raska Retail Jewelers’ 
Association and Former Member of 
State Senate Passes Away in 


69th Year 
Lincoin, Nebr., Aug, 2.—Richard O’ Neill, 
pioneer Lincoln retail jeweler, formerly 


prominent in jewelry association work and 
one of the organizers and early presidents 
of the Nebraska Retail Jewelers’ Associa- 
tion, died at his home here Thursday, July 
27. He was 68 years old, 

Mr. O'Neill was long affiliated with the 
national and State retail jewelers’ organiza- 
tions and was prominent in practically every 
movement for the advancement of the 
jewelry trade or general business interests. 
In addition to his work along business lines 
Mr. O’Neill was widely known as a social 
and fraternal worker. 

lfor several years after the organization 
of the Nebraska organization he was a mem- 
ber of the executive committee of the or- 
ganization. In addition to serving a term 
as president he also served several terms in 
other capacities. 

Prior to his retirement from active pub- 
lic life, Mr, O’Neill served two terms in 
the State senate, and had his ambitions laid 
along this line, his political success was 
practically assured. His first term in the 
senate came in 1901. In 1903 he was re- 
elected by a larger majority than marked 
his first victory. 

In business life Mr. O’Neill was the 
senior member of the firm of O’Neill & 
Gardner, of Lincoln. His death was deeply 
regretted by scores of business competitors 
as well as hundreds of friends with whom 
he became acquainted through his long busi- 
ness associations here. 

As a business man he held the Golden 
rule as his motto. Customers in his store, 
regardless of social standing, were treated 
alike, and the firm became known for its 
honesty of policy. 

Mr. O’Neill was born in Kingston, On- 
tario, on Feb. 7, 1854. He came to 
Nebraska in 1873 and settled at Platts- 
mouth. About 10 years later he removed 
from that city, where he had established 
himself in business, and came to Lincoln. 
He had made his home here since that time. 

As a fraternal man, Mr. O’Neill devoted 
the major portion of his time to the Knights 
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of Pythias of Nebraska. He was the 20th 
grand chancellor of the organization, serv- 
ing from 1887 to 1888. In 1892 he was 
elected supreme representative from the 
State. For more than 16 years he occupied 
this position,’ in 
character. He was also honored with the 
chairmanship on “state of order.” This: 
office he held.for eight years. He was 
prominent in Pythian affairs at all times 
and was a member of Lincoln Lodge No. 
16. He also claimed membership in Lin- 
coln Lodge No. 19, A. F, and A. M. 

At fraternal gatherings Mr. O’Neill be- 
came noted as an orator and after din- 
ner speaker. At the annual banquets of 
the State association his name was fre- 
quently on the toast list and his contribu- 
tions to such events were features not soon 
forgotten. 

Mr. O’Neill was married to Miss Anna 
Vanderpool. Their only son, Richard, is 
a law student at the State university at the 
present time. The couple also adopted a 
ward, a son of Mrs. O’Neill’s brother, after 
the death of his wife. 

Funeral services over the body of the 
late jeweler were held from the chapel of 
the Castle, Roper and Mathews mortuary 
at 3 p. M. on Friday, July 2, Services at 
the grave in Wyuka were conducted by the 
Knights of Pythias. 








New York and New England Delegations to 
A. N. R. J. A. Converftion to Have 
Special Train from Buffalo 
to Cincinnati. 


BurraLto, Aug. 5.—Arrangements have 
been completed for the running of a special 
excursion train from Buffalo to Cincinnati 
for the annual convention of the American 
National Retail Jewelers’ Association. This 
special, which will leave here at 11.57 Pp. m. 
on Aug. 27, will provide accommodation for 
the entire delegation from this State. 

Inasmuch as the president of the national 
association, Edward H. Hufnagel, is a resi- 
dent of Mount Vernon, N. Y., this State is 
expected to send a large representation to 
Cincinnati. They will assemble in Buffalo 
and all reservations will be made through 
Alfred O. Bald, a member of the Trans- 
portation Committee, and in charge of trav- 
eling arrangements in the east. 

The New England delegation, which 
leaves Boston at 2 p. mM. the afternoon of 
Sunday, Aug. 27, will connect here with the 
New York party, and the train will arrive 
in Cincinnati at 11.10 the morning of 
Aug. 28. 








Jewelers Gold Bars Withdrawn and 
Exchanged at New York 

(Week Ended 1922) 

S. Assay Office reports: 


Aug. 5, 
The U. 


Gold bars exchanged for gcld coins.. $745,172.75 
Gold bars paid depositors.......... 101,566.23 
i. Re earerenen eae Fr ag amerge came $846,738.98 


Of this the gold bars exchanged for gold 
coin are reported as follows: 





Date Exchanges 
Ti CON bai bier ceo whawaederaweea $216,289.63 
MOS Tra gal ela akn COE a ha wed 185,715.53 
Le FOE PP EN eee Pere 135,593.94 
BER Dasiccdacnctwsaewededenier 46,717.30 
SR, Daparyinccn” ePartr POPS ar gee ery rae ery 98.722.19 
PAG) Sie Maas anita a Ro wi eae ; 62,134.16 

5” Eee ee ee ee LOMO ere $745,172.75 


itself a tribute to his. - 
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It is impossible to cut an Aquamarine thin 
and retain its BRILLIANCY. 

Lacking BRILLIANCY an Aquamarine has 
absolutely no merit. 

Hence, an Aquamarine cut too thin is prac- 
tically unsalable, and therefore expensive at any 
price. 


Wd \ud \ud Ned Noe 


American Gem & Pearl Company 
6 West 48th Street, NEW YORK 


LONDON 
26 Helbera Viaduct 


PARIS 
44 Rue Lafayette 
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Frank C. Osmers “*noeYork tine 


Specialized Then as Now in 
Seed Pearl Repairing, Remodelling and Renovating 
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The Jewelers’ Circular 
Publishing Company 


The Buyers’ Directory Price $1.00 
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Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


The Optical Publishing Co., 
11 John S., New York 











BLACK ONYX 


In All Sizes and Shapes 
Also precious and imitation 
stones — drilling — engraving 
—encrusting Lapidary work. 


Kroner, Hyman & Co., Inc. 


51 Maiden Lane, New York 
Phone John 0350 
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PEARLS 


a 
F.W. HOWELL 


DIAMONDS 


GEMS 
87 Nassau St. 


NEW YORK CITY 
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Attention—Manufacturers 


ONYX RING STONES 


Furnished for Any Size 
Diamond 


EARRING STONES 
ONYX and AMBER 


THE DOUBRAVA CO. 
61 Beekman St. New Yort 








15 Maiden Lane 


Stephen Varni, Pres. 





Australian Sapphires 


For Bracelets and Rings cut to order 


CALIBRE CUTTING A SPECIALTY 


ESPOSITER, VARNI CO.,, inc. 


Lapidaries and Importers of Precious Stones 


New York 


Harry F. Garofalo, Vice-Pres. 
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Tiniest Shop Shut Because Owner Is Too Fat 











He Now Weighs 105 Pounds, So His Lilliputian Jewelry Store at Times 
Square, New York, Must Be Enlarged 














(From the New York Times.) 


The smallest store in the world was 
closed for alterations Monday because the 
proprietor had gained five pounds. He now 
weighs nearly 100 pounds and a watchcase 
had to be removed from the wall to ac- 
commodate all of him. 

This store, which is one of the freaks of 
Times Square, is the jewelry shop of Milton 
Lubin, on the west side of Seventh Ave., 
live steps south of Forty-second St. It is 
not only the smallest store in the world, 
but it pays the highest rent in the world in 
proportion to its space. 

Two workmen were able to get in it at 
once yesterday, but if one moved at all, the 
other had to step out into the doorway. 
Not only was the watchcase being removed 
but the walls were being scraped to save 
space, which is measured in this place of 
business by the cubic millimeter. 

The shop has a six-foot frontage on 
Seventh Ave., but this is practically a false 
front. The interior is in the shape of a 
triangle. Deducting the space for the win- 
dow display, the inside of the shop is a 
triangle five feet by three and a half. Lubin 
has one employe, H. Stetson, a_ slender 
young man, who stated that his title was 
“general manager.” They keep different 
hours, however, and only one is in the shop 
at a time. Neither can sit down. The 
man behind the counter and the customer 
in front must both stand up when they do 
business in this shop. The counter is a 
mahogany apron on rollers. It has to be 
swung out if the man behind it turns 
around. ; 

The mahogany apron has to be moved in 
order to enable the proprietor or the 
general manager to take off his coat. When 
either takes off his coat and hat, there is no 
ordinary place for it. The lights and fix- 
tures take up all the room on the wall. 
The shop is normal in only one dimension 
and that is the height of the ceiling. There 
is some overhead space, and they have 
rigged up a coat form on a pulley. During 
the hot period this pulley is let down, the 
coats are hung on the form and the hats on 
hangers and then hoisted aloft. 

The place behind the counter has always 
fit too tightly, in spite of the spareness of 
the two men, and recently the watchcase 
has rubbed callouses on their shoulders, ac- 
cording to Stetson. 

The rent for this place is $6,000 a year, 
which is alleged to be the heaviest rent 
in the world in proportion to floor space. 
In this little triangle, according to Stetson, 
$250,000 worth of business is done annually. 
It recently weathered a heavy setback when 
a previous “general manager” who had been 
engaged largely on account of his micro- 
scopic physique was robbed of all the 
jewelry he could lift. More than $60,000 
worth of jewels disappeared on that occa- 
sion, 

The jewels were then kept in a safety 
deposit vault and carried through the streets 





to and fro twice a day. But after that it 
was deemed necessary to keep them on the 
premises. There was no apparent room for 
them. Plans were discussed for hoisting 
them up to the ceiling where the free space 
was comparatively vast. This was con- 
sidered too dangerous, and a small safe was 
finally built in under the window display. 

There is only a bit of black glass between 
the safe and the sidewalk. When a man 
stands in front of the place his hand is 
only a few inches from $60,000 or $70,000 
worth of jewels. There is a stout safe there, 
it is true, but this is not considered the 
chief burglar protection. The fact that 
there are plenty of people around Times 
Square every hour of the twenty-four and 
that there is no room in the shop for a 
burglar to work in are considered the 
chief protection. 

“It takes a special training to work in 
this place,” said Stetson. “For instance, if 
you or a customer happens to drop a jewel 
I have to take the counter off to stoop and 
pick it up. You can’t even stoop in it as 
it is. Jf the jewel rolls into a corner I have 
to move the counter to one side and coil up 
on the floor with my feet out in the door- 
way to pick it up. | 

“Tl have to keep in constant training to be 
slim enough to work here. It is very un- 
comfortable after a full meal. [ take con- 
stant exercise and diet carefully. 

“Mr. Lubin wished to employ H. T. 
Graves, who is considered the best jewelry 
salesman in New York, but it proved to be 
a physical impossibility because Graves 
weighs 200 pounds. 

“This shop does a business of $250,000 
a year, but it loses almost as much busi- 
ness again, because it is impossible for two 
customers to enter the premises at the 
same time. Mr. Lubin and I are never 
here together, if there is a customer in the 
place. If we happen to be in here at the 
same time and a customer comes, one of us 
has to press himself close to the wall and 
squeeze out. If it is raining, the one that 
squeezes out has to go into the shirt shop 
next door or the Hotel Hermitage. 

“Most of the purchasing from jewelry 
salesmen from Maiden Lane has to be done 
on the sidewalk. If I am dealing with a 
customer, Mr. Lubin always does his busi- 
ness with the salesman or in one of the 
neighboring shops.” 

The shop handles nothing but diamonds, 
platinum and a few precious stones, very 
thin watches and almost invisible chains. 
Some of the diamonds are of gigantic size 
and as much out of place in the tiny mart 
as a skyscraper on a small-scale Japanese 
land-scape. 

Cheaper jewelry could not be handled be- 
cause it would “eat its head off” in the mat- 
ter of rent, the cost of warehousing it at 
the gigantic rent being more than the value 
of the jewels. Diamonds, emeralds and 
platinum are practically all that will pay 
their way. 
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When a woman with an escort comes to 
buy a jewel the most that her “company” 
can do is to stand in the doorway and 
growl at the prices. According to neigh- 
boring tradesmen, fat clients have tried 
unsuccessfully to wedge their way inside, 
but have been foiled by the slice-of-pie shape 
of the shop and have conducted their busi- 
ness on the mail-order plan. 

There used to be another element of 
smallness about the shop and that was a 
sign in the window which said “Small pay- 
ments.” But this is all over. 

“We found it was too much trouble run- 
ning after them,” said Stetson. 

The shop will be closed three days be- 
cause of the slowness of the painter and car- 
penter in doing their work on a watch- 
maker’s scale, 








PASSED FORGED CHEGKS 


Boston Police Arrest Man Who Had Fleeced 
Many Jewelers of the Hub 

Boston. Mass., Aug. 5.—Antonio Silva, 
21 years of age, this afternoon offered to 
sell to a clerk in the Frank A. Andrews 
jewelry store for $15 a ring which he had 
just previously purchased from another 
store by check for $83. The proposition 
was so unusual that a patrolman was called 
in and the arrest of Silva followed. 

Questioned at the station, Silva revealed 
that he had put in a busy day shopping 
along Washington St. with alleged fraudu- 
lent checks. At the time of his arrest he 
had accumulated two diamonds, a_ gold 
watch, a wrist watch, a gold pencil and a 
large quantity of clothes. The diamond 
offered at the Andrews store had been pur- 
chased from E. B. Horne & Co. 

Silva told the police that he had found 
a bank book and check book belonging to 
Ralph Freedman, a furniture dealer, of Cam- 
bridge. He confessed, the police say, to 
signing Freedman’s name to checks at six 
or more stores. He is charged with utter- 
ing false checks, forgery and larceny. 











Regence Jewelry and Goldsmithing 





ig was during the Regency that the ex- 

travagances of the Rococo style came 
into vogue with its contortions in decora- 
tion. And it is really remarkable that the 
jewelry of that time was of a simple grav- 
ity little in likeness to the surrounding 
bizarre decoration. This was not without 
reason, for an edict had been issued that> 
no subjects of the king should countenance 
any kind or sort of objects in gold of a 
value above 500 livres. 

It was even announced that the law courts 
would adjudicate one-third of the value of 
such articles as were discovered to those 
who gave information of such illegal ob- 
jects. All useless parts, those that did not 
act in a useful function, were suppressed. 
The decoration ran largely to flat strap- 
work. In table service the usual vogue 
was spiral fluting. Ewers and coffee pots, 
alone, being “useful,” were allowed to have 
expanded bodies, but the orifice was, prac- 
tically, a transverse section, so to speak, of 
the body, lacking neck and shoulder. They 
rested on a plain foot or, often, just an 
edging. 
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You Can Now Buy 
W.W.W. Guaranteed 
Pearl Necklaces! 


Pearl Necklaces Worthy of Their 


Unusual Guarantee 








For nearly a year we have been devoting time, thought and energy 
to the preparation of going into the Pearl Necklace business. We 
wanted to sell only such Pearl Necklaces as would be worthy of the 
famous W. W. W. guarantee. 


W. W. W. GUARANTEED PEARL NECKLACES give the jeweler 


who features them unmistakable advantages. 


W. W. W. GUARANTEED PEARL NECKLACES will not be sold 


to any but the legitimate retail jeweler—never to department stores 
or mail-order houses. 


To those jewelers who have had the exclusive rights of W. W. W. 
GUARANTEED RINGS, will be given the first opportunity to con- 
trol the W. W. W. GUARANTEED PEARL NECKLACE proposi- 


tion for their community. 
Our twelve representatives are now in their respective territories — 


each one carrying a full assortment of W. W. W. GUARANTEED 
PEARL NECKLACES in addition to their regular line of W. W. W. 
GUARANTEED RINGS, as well as the window display and other 
valuable advertising features, all of which will help sell W. W. W. 
GUARANTEED RINGS—W. W. W. GUARANTEED PEARL 
NECKLACES. 


WHITE, WILE & WARNER 


“Makers of W. W. W. Guaranteed Nationally Advertised Rings” 
Buffalo, N. Y. 
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Treasures of the New Keith Collection of Gold-Work 
from Panama 

















OO few of us realize the extent of the 

art treasures in the Museum of Natural 
History in New York, which is of scarcely 
less value to the student and lover of art 
than it is to the scientist. The recently in- 
stalled Keith collection of gold-work is one 
of its great treasures, and, in his new and 
fascinating volume on “Central American 
Archeology,” has been made the subject of 
an extended appreciation by Captain T. A. 
Joyce of the British Museum. 

Before the coming of Columbus and the 
influx of Spanish adventurers, he tells us, 
the natives of Central America had devel- 
oped a stage of civilization which included 
remarkably fine craftsmanship in metal- 
work. Captain Joyce, who is of the De- 
partment of Ceramics and Ethnography at 
the British Museum, writes: ‘These orna- 
ments are the work of the pre-Spanish Tala- 
mancan tribes, who inhabited a region com- 
prising the southern portion of the modern 
State of Costa Rica and the western por- 
tion of what is now Panama. I believe that 
the Keith collection includes objects from 
native graveyards situated in many parts 
of this area. The specimens photographed 
are typical, and in many cases fine, exam- 
ples of a very interesting native industry. 
The presence of gold ornaments in this 
region has been known since the conquest.” 
Much of the gold-work formerly found in 
Panama was melted down as bullion, but 
due to the enterprise of our American collec- 
tor, Minor C. Keith, lovers of metal crafts- 
manship may now study the largest and most 
beautiful collection of this earliest of Amer- 
ican arts. 

In the first century B. C., Virgil wrote 
certain famous lines concerning the “ac- 
cursed lust for gold,’ and the lengths to 
which it enticed frail humanity, Captain 
Joyce writes. Sixteen centuries later, the 
poet’s words received a remarkable illustra- 
tion in the history of the downfall of the 
military hegemony of the Aztecs in the 
Mexican Valley, and of the more extensive 
and milder Empire of the Incas in Peru, at 
the hands of Spanish adventurers. The im- 
pulse which led to the expedition of Cortes 
and Pizarro had its root in the voyages of 
Columbus. 

Columbus saw little of the mainland of 
the American continent. On his fourth voy- 
age, in 1502, his fleet coasted down the east- 
ern shores of Costa Rica and Panama, and 
the explorers found the natives in possession 
of gold ornaments. A few years later, Vas- 
co Nunez de Balboa, discoverer of the Pa- 
cific, obtained from the Panama _ natives 
“five hundred pounds of wrought gold” and 
‘Sewels of gold to the weight of six hun- 
dred and fourteen crowns.” This booty was 
supplemented on his return journey by four- 
teen thousand crowns’ worth of the precious 
metal. Some of this was doubtless in gold 
dust, collected by the natives from the 
rivers, but the greater part was in ornaments 
of wrought gold, such as, in later days, have 
been, and are even now, worn by the Ca- 
ciques, or native chiefs. 

The native burying grounds, exploited in 





days subsequent to the discovery, writes Cap- 
tain Joyce, have yielded an enormous amount 
of bullion in the shape of ornaments. The 
single cemetery of Bugavita has been esti- 
mated to have given up no less than ten 
thousand pounds’ worth of the precious 
metal, while ornaments to the value of over 
four hundred pounds have been recovered 
from a single grave. The fate of these prod- 
ucts of pre-Spanish-American craftsmanship 
gives additional point to the lines of Virgil. 
Of the Bugavita find alone, the major por- 
tion is said to have been melted down at 
Panama. The American traveler, Squier, 
writing in the Nineteenth Century, states 
that he was “informed by the Governor of 
the Bank of England that several thousand 
pounds’ worth were annually remitted from 
the Isthmus to the establishment as bullion.” 

It is gratifying to learn that the largest 
and most beautiful collections of these treas- 
ures have been made by Americans. In par- 
ticular, the collection in our Museum of 
Natural History is one of the most impor- 
tant in range and number. Most of them 
are pendants, such as are recorded in his- 
torical times to have been worn by chiefs as 
neck ornaments, and found in pre-Conquest 
graves in such a position as to suggest that 
they were similarly used. Though varied, 
their forms appear to conform to certain 
well-defined types. Their exact significance 
is uncertain. The two most frequent are a 
human figure with an alligator head and an 
eagle form “displayed.” Less frequent are 
grotesque human shapes, figures with the 
head of a jaguar, and crab forms, or com- 
bined crab-and-human figures. It is more 
than possible that such specimens may refer 
to a supposed animal ancestor of a clan, such 
as undoubtedly existed in Peru (and it must 
be admitted that the art and culture of this 
region shows a greater affinity to that of 
South America than to that of the country 
farther north). 

Besides pendants of this class, which may 
have a ceremonial significance, there are 
many others which were doubtless purely 
ornamental. Of these the most interesting 
are the small bells, of the so-called “hawk- 
bell” pattern, which illustrate a convergence 
with European technology. A similar pat- 
tern was made in Mexico before the Con- 
quest.—Arts & Decorations. 








Salt Cellars of the Past 





GALT has always been looked upon as a 
symbol of purification, and as such it 
naturally figured in ancient religious cere- 
monies. The Old Testament (Leviticus II, 
13) mentions the offering of salt in obla- 
tions. The ancient Romans gave a promi- 
nent place to the salt cellar and the poorest 
aimed at possessing one of silver. Horace 
tells us: “On the humble table the salt 
cellar shone,” showing it to have been of 
metal. The placing of the salt cellar be- 
fore a guest meant the conferring of honor. 
The Persians, in satire, use the symbol of 
a clean and unsoiled salt cellar as symbol 
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of a pure conscience. To the ancient Ro- 
mans we owe the evil omen of an upset 
salt cellar. 

In the Middle Ages the salt cellar, or 
“salt,” was an important article in the work 
of the goldsmith. At times it took on the 
dimensions of a nef; it was constructed of 
all kinds of hard material, such as agate, 
rock crystal, etc., besides the precious met- 
als. Frequently the bowl was supported by 
an animal form of chased and enameled 
metal, M. Delaborde mentions one of 1380 
and another of 1416. His description reads: 
“A salt cellar of gold in the style of a nef, 
garnished with precious stones, at the two 
ends having two dolphins and inside two 
apes holding two oars; around the cellar 
were eight balas rubies, eight sapphires, and 
28 pearls, and along the mast, which was 
of gold, were four strings of minute pearls. 
There were two balas rubies and a great 
pearl ‘a moulinet,’ while a golden chain hung 
from the collar of an ape which was up 
the mast. At the foot were six balas rubies, 
six sapphires and 24 pearls, weighing eight 
marks, three ounces. This from the inven- 
tory of Charles V. In the inventory of the 
Duke de Berry (1416) mention is made of 
a great salt cellar; of this the base was of 
chalcedony in form of a shell, embel- 
lished with gold, in the style of a nef. The 
borders were of rubies, sapphires and pearls. 
At the two ends were castles: in one was 
a swan of white enamel wearing a collar 
having the coat-of-arms of Monseigneur. 
On the other castle was a bear wearing a 
helm on its head, with the arms of Mon- 
seigneur in enamel. This salt cellar was 
carried on a four-wheeled gold chariot; each 
wheel had a pearl at the hub.” 

The inventory of Charles V, in 1536, 
mentions a “gold salt cellar in which is a 
clock and embellished with per- 
sonages.” Francois Premier ordered Bon- 
venuto Cellini to make the salt cellar that 
is now in Vienna, a commanding piece for 
the table service. The Limoges enamelers 
did great work on salt cellars. A number 
painted by Pierre Reymond are in the 
Louvre. Their decoration is religious, myth- 
ological or allegorical; the exploits of Her- 
cules is a frequent subject. In the XVIth 
century we get numerous salt cellars pro- 
duced in ceramics. Like the former ones 
they take on the form of Roman columns 
(cippes) or pedestals. Palissy made such; 
we find them in faience d’Oiron (Henri 
Deux) ware; some in the Louvre also. 

By the XVIIth century the salt cellar 
takes on a more simple form. It is gen- 
erally a small cylindrical pedestal form with 
mouldings on top and below; but the shell 
shape carried by human forms still is found, 
especially in Germany. The ornament usu- 
ally is simple, consisting of curving twigs 
in low relief, at times an escutcheon, an in- 
scription, etc. In the XVIIIth century we 
arrive at the form used to this day. It is 
a favored article with the gold and silver 
smiths. 








Word was received from Spencer, Mass., 
last week to the effect that a daring robbery 
had been committeed at the jewelry store 
of Franklin Fleming in Main St., and jew- 
elry and silverware to the value of $300 is 
missing. There is no clue to the robbers 
who committed the robbery. 
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i‘rederick B. Luther and family are at 
their country home at Norton, Mass., for 
the Summer. 

Charles E. Westcott, of Snow & Westcott, 
and family are at their Summer cottage at 
Buttonwoods for the season. 

George D. Moylan, 44 Franklin St., is 
specializing in monogramming and decorat- 
ing on ivory and is very busy. 

The Providence Institution for Savings 
has discharged a mortgage for $3,000 against 
property of Abraham P. Workman. 

George H. Holmes, of the George H. 
Holmes Co., and family are at their country 
home at Warwick Neck for the season. 

Charles E. Hansen, of this city, has been 
granted a patent on a pencil attachment. 

Frank Kelley was a business visitor in 
New York and vicinity last week for the 
Manufacturing Jewelers’ Board of Trade. 

Herbert W. Cunningham, of Newcom’s, 
is back from a month’s tour of duty at Camp 
Devens with the Rhode Island Hospital Unit. 

Simon Wolk et ux have given a mortgage 
for $1,500 to B. Gorsum, on three lots and 
buildings on the easterly side of Croyland 
Road, 

Mr. and Mrs. Manuel F. Williams an- 
nounced the engagement of their daughter, 
Miss Clara F. Williams, to Earl V. Mackey, 
the past week. 

Peter W. Ochs, of Ward & Ochs, left last 
week with his family on a two weeks’ auto- 
mobile trip through the Berkshires and 
White Mountains. 

Edward I, Mulchahey, of the C. Sydney 
Smith Co., is chairman of the committee of 
supervisors on gardens by the public school 
students of Providence. 

The Franklin Emblem & Badge Co., re- 
cently started at 75 Richmond St., is owned 
by Hyman Chucin, according to his state- 
ment filed at city hall. 

E. Merle Bixby and family are spending 
the Summer at Oakland Beach. They have 
with them their son, Lieut, L. B. Bixby, 
U. S. A., from Chicago. 

A marriage license was issued to Harry 
Blacher, Blacher Bros., manufacturing 
jewelers, last Wednesday. The bride-to-be 
is Miss Bertha I. Adler. 

Roy Landry, watchmaker with Harris 
Fellman, Woonsocket, with Mrs. Landry are 
at their Summer cottage at Oakland Beach 
for their annual vacation. 

Charles F. Irons, of the Irons & Russell 
Co., left last week for Swampscott, Mass., 
where he will spend the month of August 
at the New Ocean House. 

Leach & Anthony, manufacturers of jewel- 
ers’ findings, have removed from 109 
Friendship St. to larger quarters at 47 Clif- 
ford St., corner of Eddy St. 

Linden & Co., in the Berkander building, 
891 Broad St., have been increasing its 
equipment for turning out screw machine 
products for the jewelry trade. 

John Avakian and Jacob Avakian have 
sold their interests in the Hope Mfg. Co., 
102 Friendship St., to Jacob S. Senior and 
have withdrawn from the business, 

Joseph Krasnow has completed his re- 
moval from 94 Washington St. and is now 
finely located in the new Providence Bilt- 
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more Hotel building, at 27 Washington St. 

Anthony Malone, with the Gorham Mfg. 
Co., is one of the young men that are at- 
tending the Citizens’ Training Camp at 
Camp Devens, Ayer, Mass., this month. 

Woodward Booth, secretary-manager of 
the New England Manufacturing Jewelers’ 
and Silversmiths’ Association, is on a vaca- 
tion trip by automobile to Niagara Falls. 

C. Henry Alexander was elected presi- 
dent of the Twelfth Rhode Island Veterans’ 
Association of the Civil War, at the annual 
reunion held at Rocky Point last Tuesday. 

The Central Premium Co., which has re- 
cently started at 350 Westminster St. to 
conduct a general jobbing and premium busi- 
ness, is owned by Daniel S. Epstein and 
Herbert Barlow. 

Joseph Leonard was appointed last Tues- 
day keeper of the town clock by the Town 
Council of the East Providence, succeeding 
James McGill, who has held the office a 
number of years. 

J. Robert Sweet, of the Providence office 
of the National Jewelers Board of Trade, 
has returned to his duties after a two weeks’ 
rest. Last week he was in Boston and 
vicinity for the Board. 

Arthur W. Claflin, of George L. Claflin 
& Co., was elected president of the Claflin 
Family Association at the 68th annual meet- 
ing held last week at the Magomiscock Golf 
Club, at Milford, Mass. 

A cablegram received Saturday from Ben- 
jamin Brier, of the Brier Mfg. Co., from 
Paris, indicates that he expects to arrive in 
New York next Friday after three months’ 
business trip in Europe. 

Horace S. Peck, secretary-manager of the 
Manufacturing Jewelers’ Board of Trade, is 
enjoying a much needed recreation for a 
couple of weeks on an automobile trip 
through New York State. 

T. H. O’Brien is now the owner of the 
controlling interest in the firm of Carpenter 
& Wood, enamelers, at 27 Mathewson St., 
having recently purchased the holdings of 
C. H. Weeden in the concern. 

At the annual meeting of the Buttonwoods 
Beach Association the past week Edward B. 
Hough was elected president; Arthur W. 
Claflin, secretary, and William A. Schofield 
and Benjamin B. Manchester, directors. 

Archibald Silverman, Frederick A. Boss, 
Theodore B. Pierce and Arthur L. Young 
are members of the committee that has been 
appointed by the Providence Chamber of 
Commerce to conduct the association’s an- 
nual outing for inmates of Homes for the 
Aged. 

The case of Cannon & Brown, Inc., against 
E. A, Willemin for alleged broken promises 
was heard before Judge Frederick Rueckert 
in the civil session of the Sixth District 
Court last Wednesday. On motion judg- 
ment was entered for the plaintiff for $64.79 
and costs. 

Eric E. Berkander, of Sherman-Berkander 
Co., has returned from a month’s honeymoon 
through the mountains into Canada and 
back through New York State by automo- 
bile. Mr. Sherman of the firm left last 


Monday for a month’s stay at the art camp 
at Westport, Mass. 

The Rhode Island Buyers, Inc. to be 
located in this city with a capital stock of 
$100,000 and 200 shares of non-par stock, 
was granted a charter on Tuesday last under 
the laws of Rhode Island, by Secretary of 
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State Parker. The concern will deal in 
general merchandise, the incorporators being 
Alfred G. Chaffee, John A. Bennett and 
Mason B. Church, Jr. 

The United Exporting & Importing Co., 
of Providence, which will engage in the 
business of exporting and importing mer- 
chandise of all kinds, has obtained a charter 
under the laws of Rhode Island. The cap- 
ital is 1,000 shares of stock without par 
value. The incorporators are J. Sherman 
McGowan and Francis [. Flynn, of this 
city, and John T. Bannan, of Conimicut, 

Conley & Straight, Inc., of this city, en- 
gaged in the jewelry refining business in 
this city for several years, last Tuesday ob- 
tained a charter under the laws of Rhode 
Island, from Secretary of State Parker. 
The authorized capital stock is 250 shares 
without par value. The incorporators are 
Patrick H. Conley, of Providence; John A. 
Straight, of Warwick, and George W. Bug- 
bee, of Cranston. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Cummings and Miss 
Doughty, of Gimbel Bros., Philadelphia; F. 
R. Hettinger, of the May Co., Cleveland, 
O.; Mr. Blank, of the Famous & Barr Co., 
St. Louis, Mo.; Moses B. Aronson, of the 
Monarch Jewelry Co., Chicago; Max Singer, 
of New York; I. Hutzler, of the Hutz- 
ler Jewelry Co., Baltimore, Md.; Jacob 
Schorsch, of Emrich & Schorsch, New York; 
Joseph Goldsmith, of the Jos. Goldsmith Co., 
New York; Mr. Isaacs, of the Isaacs-Kahn 
Co., Chicago; Mr. Cummings, of Storm & 
Cummings, Dallas, Tex. 

Special electric cars carried the male em- 
ployes of the J. C. Hall Co. to the grounds 
of the Warwick Club, Saturday, for the 
annual outing. A sports program was car- 
ried out, with a large representation from 
the various departments of the establishment 
participating. Following the games, David 
Adamson, superintendent of the concern, pre- 
sented the prizes. “Bill” Costello’s regu- 
lars outplayed “Lonnie” Dean’s Yannigans 
to the score of 6 to 4. Features of the 
game were the pitching of Costello for the 
winners and the batting of Irons. Charles 
S. Slocum was chairman of the arrange- 
ments and was assisted by Albert E, York, 
treasurer, and Joseph B. Denneney, secre- 
tary. Following the sports, the bake was 
served. 

The outing season is now at its height and 
each week adds to the number of shops or 
stores whose employes have enjoyed a half 
day or a day’s recreation at one or the 
other of the numerous clubs, shore resorts 
or country places along Narragansett Bay. 
The annual outing and picnic of the em- 
ployes of Parks Bros. & Rogers, manufac- 
turing jewelers, 7 Beverly St., was held 
Aug, 5, and more than 125 joined in the 
festivities, which were held at Rocky Point. 
Special trolley cars took the party to the 
Point, where luncheon was served upon their 
arrival, after which a program of sports 
was enjoyed. At 4:30 o’clock the party as- 
sembled for the shore dinner, a special bake 
being opened. The sports included races 
and short dashes and a baseball game be- 
tween the married and single men. In the 
latter event the bachelors were the victors, 
3 to 1, after nine exciting innings. How- 
ard Gibbs, John Kelley and Charles Taylor 
comprised the committee in charge. 
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M. Bogdanoff has taken an office at 732 
Sansom St. 

Henry Gram, city salesman for Aisenstein 
& Gordon, is at Atlantic City, N. J. 

T. Barton Freeney, Delmar, Del., and Mrs. 
reeney have returned home after a visit to 
California. 

Clarence Sheer, of H. O. Hurlburt & 
Sons, 813 Chestnut St., is resting at Stone 
Harbor, N. J. 

A. G. Frech, watchmaker for H. O. Hurl- 
burt & Sons, 813 Chestnut St., is resting at 
Bower’s Beach, Del. 

Paul Gesswein, of Paul H. Gesswein & 
Co., New York, was in Philadelphia last 
week calling on the trade. 

Charles H. Dean, diamond merchant of 
119 S. 8th St., is commuting between At- 
lantic City and Philadelphia this Summer. 

Kk. Berkowitz, manufacturing jeweler of 
721 Sansom St., is moving to his new loca- 
tion in the A. & G. building, 712-14 Sansom 
St. 

George Katz, 1943 Germantown Ave., 
whose family is spending the month of Au- 
gust at Atlantic City, N. J., commutes to 
the shore every day. 

Thomas Moore, watchmaker with Aisen- 
stein & Gordon, 712-14 Sansom St., took an 
automobile trip to Anglesea, N. J., with 
some friends on July 30. 

Jacob Rothberg has moved from 805 San- 
som St. and gone into partnership with Mr. 
Sobel at 721 Sansom St., trading under the 
name of Sobel & Rothberg. 

W. S. Dilts, jeweler; who was formerly in 
the employ of George Alber, Gloucester, 
N. J., has opened a jewelry store for him- 
self on Atlantic St. in Gloucester. 

The Philadelphia Jobbing House recently 
bought the building it now occupies at 716 
Sansom St. Settlement for the purchase of 
the place was scheduled for last Monday. 

Morris Eisenstadt, widely-known jeweler 
of St. Louis, Mo., who motored from his 
home to Atlantic City, N. J., stopped in 
Philadelphia last week on his way back 
home. 

M. S. Sagorsky, of Isidor S. Sagorsky, 
820 Chestnut St., has just returned from a 
trip through the south and middle west and 
will leave shortly to see the trade in Penn- 
sylyania. 

Joseph Spiegelman, of D. Atlas & Co., 721 
Sansom St., who is in Antwerp, Belgium, 
has written to his firm stating that diamond 
prices are firm and that prices are likely to 
increase in the Fall. 

William Oelschlegel, diamond setter, who 
was formerly in the employ of Paul Heck in 
the Victory building, 10th and Chestnut Sts., 
has gone into business for himself at Room 
202, Matz building. 

M. K. Laudenslager, Souderton, Pa.; P. J. 
Emory, Wilmington, Del.; S. S. Buchert, 
Sellersville, Pa., and J. D. Sallade, Morris- 
town, Pa., were among the out-of-town 
jewelers who visited Philadelphia last week. 

The firm of Wiser & Somers, which was 
formerly located in the Matz building, 735 
Sansom St., has dissolved. Samuel Somers 
has taken an office at 27 S. 8th St., while 
Benjamin Wiser is temporarily located at 
715 Sansom St. 

Among the salesmen in Philadelphia last 
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week were: Wheaton E. Gray, S. O. Big- 
ney & Co.; G. H. Miller, Powell Co.; Ed- 
ward Oxenroth, Keystone Watch Case Co.; 
Edward W. Renz, Pennant Watch & Supply 
Corp., and Louis Glick, Hammel, Riglander 
& Co. 

William H. Latham, in charge of the 
watch material department of Aisenstein & 
Gordon, took an automobile trip early this 
week, visiting Valley Forge, Lancaster, 
Elizabethtown and Harrisburg. While in 
Lancaster, Mr. Latham visited the factory 
of the Hamilton Watch Co. 

The property at 111 S. 8th St., which is 
occupied by a number of jewelers, was re- 
cently sold to Nelson & Avart for a price 
said to have been $42,000. Among the firms 
located in this building are Samuel Deutsch, 
diamonds and jewelry; Victor L. Kurtz, dia- 
monds; Johnson R. Hammond and Nathan 
Barlinger, representing Hyman & Zaslov. 

G. H. Wilcox, president of the Interna- 

tional Silver Co., was in Philadelphia on 
Tuesday of last week and looked in on the 
display of plated ware manufactured by the 
International Silver Co., which was held in 
the Hotel Adelphia. Roy Williams, Horace 
Wilcox, Fred Perkins and H. Tomlinson, 
representatives of the company, were in 
charge of the local exhibit. 
_ Two armed men held up Charles E. San- 
born in his jewelry store at 6148 Market St. 
on the night of July 27. They escaped with 
the contents of the cash register and sev- 
eral watches. The hold-up men entered the 
store and one of them asked to see a watch. 
Mr. Sanborn brought out a tray of watches 
and was then grabbed by one of the men, 
who backed him against the wall. The other 
man took $2 from the cash register and 
grabbed several watches. Both men then 
ran out of the store and made their escape. 
The police were notified, but no arrests have 
been made. 

A number of trophies won recently by 
Walter M. Hoover, of Duluth, Minn., 
world’s champion single sculler, were on 
exhibition in the Chestnut St. show window 
of J. E. Caldwell & Co., Juniper and Chest- 
nut Sts., last week. Among the trophies 
shown were the Diamond Sculls trophy won 
by Mr. Hoover in England. It consists of 
a pair of crossed silver oars on which is 
mounted a wreath of rubies and emeralds 
and a diamond pendant. This trophy must 
be returned in time for next year’s race. A 
gold goblet, a permanent trophy presented 
to Mr. Hoover for his victory in the Dia- 
mond Sculls race, is also on exhibition along 
with the Philadelphia Gold challenge Cup, 
won by Hoover in a race on the Schuylkill 
River this Summer. The Philadelphia cup 
is emblematic of the world’s championship 
for single sculling. 

Morris Richter, a salesman in the employ 
of Louis Lefkoe, a jeweler of 1502 Market 
St., was held under $600 bail for court, 
by Magistrate Joseph Coward in the Cen- 
tral Police Court ou July 24 on the charge 
of robbing his employer. According to the 
police, Richter admitted stealing money and 
jewelry from the store. For some time past 
Mr. Lefkoe had been missing valuables from 
his store and a private detective agency was 
employed to detect the thief. Madge Samp- 
son, an operative of the detective agency, 
went to the store and purchased a ring from 
Richter. She testified she had paid him 
$110 for the ring, using marked money, and 
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that he failed to record the sale. Later he 
was arrested and it is alleged that marked 
money was found in his pockets. When 
arraigned before Magistrate Coward, the 
prisoner pleaded for leniency and is alleged 
to have said he took the valuables to sup- 
port his mother who is ill. 











& Co., returned this week from an extended 
business trip west. 

Morris Rosenbloom, president of the Ilex 
Optical Co., with some other members of 
the company, returned from an optical con- 
vention at Cleveland. 

The annual Exposition Horse Show at 
Exposition Park during Labor Day week 
offers, besides valuables cash prizes, cups and 
plate valued at $5,000. A fine piece of 
jewelry is offered for first prize for saddle 
horse owned by amateur. The cups, plate 
and jewelry were ordered from local jewel- 
ers. 

J. D. Gordon, of Boston, who has been 
selling the bankrupt stock of Clarence Nach- 
man and other goods in the Nachman jewel- 
ry store at 1 Main St., W., for the past 
month, has discontinued the business. At a 
hearing on an order of contempt of court 
and a permanent injunction taken out by 
the owner of the building, Gordon stated 
that he changed his methods of selling when 
he received the court’s orders and that he 
sold goods with a set price on them. He 
stated that in this method it was not an 
auction sale. The judge of the Supreme 
Court reserved his decision. Gordon has 
discontinued the sale and the place is closed. 

Sertram Moll, well-known wholesale 
jeweler, has accepted a position as manager 
with Morris Rosenbloom & Co. Mr. Moll 
has had a great many years’ experience in 
both the manufacturing and jobbing of 
jewelry and is well fitted to handle the work 
he is about to undertake. He is well known 
to the jewelry trade throughout the United 
States and has a host of friends. Mr. Moll 
says that extensive improvements will be 
made in the lines carried. Two more sales- 
men will be put on the road; the material 
department will be greatly enlarged and a 
complete line of clocks, hollowware and 
ivory will be carried in stock. Morris 
Rosenbloom & Co. are very large importers, 
one member of the firm being in Europe 
most of the time, 

Stephen D. Burritt’s show window in the 
store on Main St., E., has displayed a basket 
of watches of all description. The exhibit 
attracts much attention from the passersby. 
For the past three days he has been busy 
taking in old watches and allowing a rebate 
for them to their owners when they buy new 
watches. This business’ in the dull season 
came through a clever advertisement which 
he had placed in the local press: “Wanted— 
600 old watches before Aug. 15; bring them 
in and exchange for new watches.” The 
idea caught on and he has been busy selling 
new watches. His signs in the trolley cars 
and signboards bear a catchy phrase, “The 
House of a Thousand Watches.” Recently 
he increased his business by advertising to 
test diamond rings settings free. 











THE JEWELERS’ CIRCULAR August 9, 1922. 





Announcing for Delivery in August 


The New Fourth Edition 


Containing 9,000 trade marks, names and the 
titles of flatware and toiletware, registered and 
DE ARKS un-registered, used by Manufacturers, Jobbers 
and Importers of jewelry, silverware and cognate 
ore JEWELRY ano ——— lines. 
--* KINDRED TRADES -:: Arranged in classification as to the goods on 
which they are stamped, with three index refer- 
ences. 
NOW ON THE PRESS Handsomely bound in cloth, 432 pages, size 7 
x 10% inches. 
. Trade Marks of the Jewelry and Kindred 
Price $5.00 Express Charges Paid Trades, Fourth Edition, is the final accomplish- 
ment of over twenty-five years’ research and is 


the only record extant containing current and 
The Only Complete Record to Use discontinued marks used by present day Manu- 


to Identify Trade Marks in facturers, Jobbers and Importers as well as the 
obsolete marks of firms and individuals long out 


This Industry of business. 











Order Your Copy Now for Delivery on Publication 
The Jewelers’ Circular Publishing Co., 11 John St., New York, N. Y. 











Now Ready for Delivery 





THE JEWELERS’ CIRCULAR 


BUYERS’ DIRECTORY 


Issued Annually July First 





Useful to Buyers and as a Directory of the Jewelry 
and Allied Lines 





For over a quarter of a century the standard directory of the manufacturing, wholesale and import- 
ing trade, and covers Jewelry, Silver, Precious and Semi-Precious Stones, Watches, Watch Cases, 
Clocks, Gold and Fountain Pens, Supplies, Materials, Tools, Leather, Art and Gift Goods, Assayers, 


Refiners, etc., etc. 
Price One Dollar 


The Jewelers’ Circular Publishing Co., 11 John St., New York, N. Y. 























August 9, 1922. 





Baton 
with J. 


George Nacol, watchmaker at 
htouge, has accepted a_ position 
Simon & Son, of that city. 

J. B. Ligon, watchmaker for P. F. Esnard, 
of Baton Rouge, sustained a painful injury 
when he fractured his kneecap last week. 

IE. A. Mugnier, manager of the W. E. 
Taylor Co., Inc., is resting at his Summer 
home in Pass Christian, Miss. James Hen- 
nessey, of the same firm, is the guest of 
friends at Abita Springs, La. 

All arrangements have been perfected for 
the convention of the Louisiana Retail 
Jewelers’ Association to be held in this city 
Aug. 16 and 17. A large delegation is ex- 
pected from all quarters of Louisiana for 
that occasion. 

White Bros, Co., Inc., has closed a con- 
tract with Charles Wenar & Co. to so alter 
the front of its already attractive estab- 
lishment as to provide two beautiful new 
show windows, much larger, wider and 
deeper than the two which now front Cana. 
St. In about 60 days the work will be be- 
gun, and will cost approximately $7,500. ° W. 
T. White, president of the White Bros. Co., 
Inc., left here several days ago to attend 
the funeral of his mother at her old home, 
Genesee, Il. 

\ beautiful loving cup and tray, the prod- 
uct of Hausmann’s, Inc., have just been pre- 
sented to Capt. Maxon, of the Morgan line 
steamer, Momus, plying between New Or- 
leans and New York. The presentation was 
made by James Good, of this city, in behalf 
of his fellow passengers, as a token of their 
appreciation of the courteous treatment re- 
ceived at the hands of the gallant captain 
during the passage. Gabe Hausmann and 
mother, Mrs. Sara Block, and Mr, Haus- 
mann’s two daughters, Theone and Gail 
Hausmann, will leave for Atlantic City on 
Aug. 15, later going ts New York to visit 
relatives. Louis and Mrs. Hausmann, who 
are now in Atlantic City, will be in New 
York shortly, spending two weeks with their 
two daughters, who reside there, leaving for 
New Orleans on Aug. 15. 

W. E. Taylor, of the W. E. Taylor Co., 
Inc., relates a peculiar incident in connection 
with the recovery of a handsome gold Swiss 
watch, stolen more than two years ago. It 
appears that a brother-in-law of Mr. Tay- 
lor was robbed of some money and the watch 
referred to one night while on a visit to his 
father-in-law in this city. The watch had 
the name of its owner on the dial. Early 
last week a colored man, whose business is 
that of a watchmaker, called at Mr. Taylor’s 
store in Exchange Place to procure a sub- 
stitute dial for the one displaying the name 
of the owner, which belonged to the Swiss 
watch aforesaid. Mr. Taylor recognized the 
dial at once as the property of his brother- 
in-law, and employing a detective, soon re- 
covered the watch to which the dial be- 
longed; and now has the property all intact 
in his possession. The watchmaker, how- 
ever, who brought the dial to Mr. Taylor’s, 
is not in any way implicated in the robbery, 
nor had he any knowledge that it had been 
stolen, simply handling the timepiece for a 
customer who had expressed a desire to 
change the dial. The detectives are now on 
the trail of the thief, a negro, and expect 
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to have him in custody in a short time. 
The young man from whom the watch was 
stolen is now dead, so that the recovered 
property will go to his widow and heirs. 











C.. F. 
& Optical Co., of Christopher, IIl., has been 
in the city recently. 

Few traveling jewelry representatives from 


Gardner, of the Gardner Jewelry 


the east have been here recently. It is al- 
most too early in the season, although occa- 
sionally one is met. In about two weeks 
they will begin to make their appearance. 

W. L. Schumaker, of the Hess & Culbert- 
son Jewelry Co., is resting at Milloon Lake, 
Mich., where he and A. O. Grimes, of the 
same jewelry company, have an interest in 
the St.‘ Louis Club, located at that place. 

Mr. Kortkamp, president of the E. H. 
Kortkamp Jewelry Co., is going down on 
his regular week-end trip to the Ozarks this 
week, He invariably returns with some 
wonderful fish story and makes his friends 
envious. 

Miss Campbell, manager of the stationery 
department of Hess & Culbertson Jewelry 
Co., is in Chicago on a business and pleasure 
trip. Before returning to St. Louis, Miss 
Campbell will visit the principal jewelry 
stores in the east and will look for any new 
ideas that will be to the benefit of her de- 
partment. 

George Hess, president of the Hess & Cul- 
bertson Jewelry Co., has just returned from 
a business and pleasure trip combined. He 
visited St. Paul, Milwaukee, Chicago, Cleve- 
land and Pittsburgh. Lee J. Vogt, vice- 
president of the same company, is spending 
several weeks at his old home, Montgomery 
City, Mo. His family is spending the Sum- 
mer on the sea coast. 

O. A. Clark, instructor of Government 
veterans in watch repairing at the Rankin 
School of Mechanical Training, says the 
school will close for the season this week. 
Twenty students have been in Mr. Clark’s 
class, and the first year of a two and a half 
year course has been very successful. Mr. 
Clark was formerly in charge of the watch 
repairing department of the Kertkamp 
Jewelry Co. 

The annual picnic of the officers and em- 
ployes of the Hess & Culbertson Jewelry 
Co., which was given last Saturday at Ca- 
rondolet Park, was a big success. The store 
was closed all day. There was baseball, 
running contests by both men and women, 
games, etc. Plenty of good things to eat 
were provided and there was also all the 
lemonade that those who attended could 
drink. 








Pacific Northwest 





Among the salesmen visiting Portland re- 
cently were Mr. Barry, representing Larter 
& Sons, and Harry B. Sproles, of Knox & 
Kaye, San Francisco. 

Manager Smith of the Portland, Ore., 
branch of A. I. Hall & Son, San Francisco, 
who has been away resting for a fortnight, 
returned to his desk the first of the month. 

The business of Jay E. De Roy, a retail 
jeweler who has conducted business at 1412 


87 


Second Ave., Seattle, Wash., has been put 
in the hands of a receiver by the State 
courts. De Roy is said to owe about $25,- 
000, while the value of his assets is placed 
at about $15,000. 

The Specialty Shoppe is the name of a 
new concern’ that has opened for business 
in the Hamilton building, Roseburg, Ore., 
in the store formerly occupied by the jew- 
elry business of A. Salzman. The proprie- 
tors of the new establishment are Mrs. F. 
F, Jones and Mrs. O. D. MacAllister. 











Julian Schwab has returned after a short 
business trip in surrounding territory. 

J. Harvey Phillips, vice-president of the 
Richter & Phillips Co., is spending two weeks 
with his wife and child cruising on Lake 
Erie. 

A. Frehling, Montgomery, Ala., was the 
guest of Ed. Hirsch, of Greenwold, Hirsch 
& Grift, during his two days stay in the 
city, 

After four weeks away from home E, A. 
I‘rommeyer has returned for a few days to 
replenish his stock and is preparing to re- 
sume his trip within a few days. 

Ralph Richert writes his office (Klein 
Bros. Co.) that despite the exceedingly 
warm weather which Missouri is having, 
he found merchants buying for an expected 
prosperous Fall trade. 

Word from Herman J. Huber, who is 
touring Europe, indicates he is about ready 
to leave Switzerland where he is enjoying 
the scenery, to visit the diamond markets 
in Holland to make purchases for his busi- 
ness. He will return some time in Sep- 
tember. 

A. C. Jacobs, of the D. Jacobs Sons Co., 
returned from a southern trip just too late 
to greet Rex Gelly, New Castle, Ind., who 
was a visitor at the company’s offices during 
the week. Mr. Jacobs reached home Thurs- 
day morning, Aug. 3. Gus Spiegel left the 
following day for Michigan. 

The old home of the late Joseph Noter- 
man, located at 1515 Scott St., Covington, 
Ky., has been sold for $12,500 and will be 
converted into a funeral home and chapel. 
Mr. Noterman was head of Joseph Noter- 
man & Co., which has become the Joseph 
Noterman Co, since his death. 

Aaron Cohn has returned from a Florida 
business trip on which he mixed a little 
pleasure with business when he enjoyed a 
short and successful fishing trip while in 
the south. He was well satisfied both with 
the results of the fishing trip and the busi- 
ness search finding conditions well to his 
liking. John Gerwin, of the same firm, 
Cohn, Hahn & Newstedt, returned about the 
same time from a trip in other southern 
States. 

William Mayer, retailer, was the unwilling 
participant in a case of a customer which 
ended in police court. A young lady had 
left a watch to be repaired and she charged 
a prominent physician called for it and said 
he had been sent by her. She stated she 
had been trying to get possession of the 
watch ever since and finally had the 
physician in court. The doctor claimed 
then that he had lost the watch after getting 
it from the jeweler. 
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GORHAM 


THIRTY-FIVE PATTERNS 
of 
STERLING SILVER TABLE WARE 
EVERY ONE A SELLER 


The greatest collection of Flat Ware Patterns ever offered to the 
Trade,—comprising Established Favorites and New Designs. 


. ADAM—Excellent rendering of the Adam Period. 20. LIVINGSTON—Quiet dignity and substantial effect. 
BRADFORD—Early Rugged Colonial Period. 21. MADAM JUMEL—Colonial, with a hint of French 
. CHANTILLY—Of the time of Louis XV. taste. 

. CHATHAM—Queen Anne Rattail Type. 22, MADAM MORRIS—Reel-and-bead Georgian design. 

. CHATHAM—Hammered Finish. 23. MANDARIN—Chinese Chippendale Motif. 

. CHATHAM—Engraved Finish. 2%. NAVARRE—Elaboration of the Thread Edge Pattern, 
. CLERMONT—Design of the Colonial Period. Louis XV influence. 

8 DOLLY MADISON—Graceful Model, Plain and En- 25. NEW QUEENS—Refined pattern of the Georgian 


graved. Period. 
ESSEX—Unornamented design, Gothic in feeling. 26. NEW STANDISH—Queen Anne Period,—simple and 


ESSEX—Engraved finish. charming. 
ETRUSCAN—Greek Fret Motif. 27. OLD FRENCH—Reproduced from a spoon of 1708. 
FAIRFAX—Very Popular, Sheraton influence. 28. ORIANA—English Renaissance showing French influ- 


. GRISWOLD—New, simple outline,—slightly ornamented. ence. 
. HAMPSHIRE—Middle Georgian Period of decoration. 29. PLYMOUTH—Simple Colonial Design. 
. JENNY LIND—Charmingly simple and unaffected Co- 30. PORTLAND—Generously patterned on Late Georgian 
lonial Type. Lines. 
. KING ALBERT—Smart, distinguished and universally 31. PORTSMOUTH—A pre-Revolutionary Colonial Design. 
popular. 32. ST. DUNSTAN—Plain Jacobean. A revised reproduction. 
. LADY BALTIMORE—Reflecting clean-cut refinement of 33. ST. DUNSTAN—Chased finish. 

Colonial Aristocracy. 34. VICTORIAN—Early 19th Century—Best Victorian 


LANSDOWNE—In the manner of the Adam Brothers. Period. 
LENOX—Louis XVI in character. 5. WELLINGTON—Late 18th Century. 





The purpose of this particular Announcement is to emphasize the 
extraordinary opportunity offered the Trade in the combined pro- 
duction of the three large plants of 


THE GORHAM INTERESTS 


An unprecedented opportunity in that our lines include examples of every 
Style and Period, covering the entire range of Art. 

Every pattern exhibits the unmistakable hall-mark of elevated quality— 
the work of GORHAM master-designers—and executed with a knowledge of 
what the trade wants and needs, to meet the requirements of the users of 


STERLING the Country over. 


. GORHAM has long been noted for Quality. It means just as much in 
Variety and in Attractive Prices. 


THE GORHAM COMPANY 


Fifth Avenue at 36th Street, New York 
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Boston’s Mayor EWELERS must 
Wants to Tax be ever on the 
Owners of Jewelry @!ert to defend not 
only their industry 
but the products they sell from being con- 
sidered legitimate objects of taxation. There 
seems to be some peculiar idea in the minds 
of politicians that advocacy of a tax on lux- 
uries, and particularly upon jewelry, is apt 
to meet with favor by the public in general. 
This is something that the members of the 
trade must fight on every occasion and con- 
tinually keep up a campaign of education 
with the public to make the people realize 
the jewelry business is not only legitimate 
but one that gives joy and pleasure to the 
world, and that the possession of jewelry 
itself is something to be encouraged instead 
of discouraged by making it the object of 
taxation. 

An example of this desire to tax jewelry 
is to be found in the proposition recently 
made by Mayor Curley, of Boston, to have 
the legislature of Massachusetts pass a bill 
to tax the jewelry and silverware kept in 
safe deposit vaults throughout the State, 
newspapers stating last week that Mayor 
Curley had announced he would have a 
measure to this effect introduced into the 
next session of the legislature as part of his 
program to shift this tax burden from real 
estate. From the newspaper reports, it 
would seem that the proposed law will seek 
to compel owners of warehouses and safe 
deposit vaults to give to assessors a de- 
tailed schedule of goods in storage, their 
approximate value, together with the names 
and addresses of the owners. Under the 
present law, the assessors can get the own- 
ers’ names and addresses, but must depend 
upon the owners for a statement of the 
value of the articles stored. 

Whether or not Mayor Curley’s measure 
has any chance of passing, we do not know, 
but we feel that the bill (at least that part 
of it making the possession of jewelry a 
subject of taxation) is wrong in principle, 
discriminatory and improper. It should be 
strongly opposed by the jewelers and their 
friends, not only of Massachusetts but of 
other States, because if passed in one State 
it will undoubtedly be siezed upon as a 
precedent by politicians for similar legisla- 
tion in other States of the Union. 


MEMB 3ERS of the 


Parcels Post Pack- 
jewelry trade 


ages Must Contain are again cautioned 
, 
No Written Matter . 14 advised to caution 


their employes, to be careful in sending out 
parcel post mail and to see to it that there 
is nothing in the packages in the way of 
written matter, other than the invoices. 
‘rom time to time the postal authorities 
have called attention to violations of the 
regulations in this regard, and only recently 
they reported to one of the larger associa- 
tions of the trade that the number of these 
violations has become exceedingly large. 
Investigation showed that in a number of 
packages sent by jewelers and opened at the 
post offices, 50 per cent. of the senders had 
violated the regulations in this connection. 
These violations, in a large measure, though 
not entirely, consisted of enclosures in the 
way of written messages relative to jewelry 
repair work. 

This is a most serious condition, .and steps 
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should be taken by everyone in the trade to 
see to it that it is stopped at once. While 
it is true that many of these violations are 
due to carelessness of either the proprietor 
or the employe, they are nevertheless viola- 
tions of the postal law, which forbids 
printed or written communications, other 
than invoices, being enclosed in parcel post 
shipments, no matter how brief the com- 
munication may be. The penalty for such 
violation is $106, but the serious part of this 
abuse is not the penalty to which the jeweler 
may subject himself, but the fact that if 
these violations continue it is likely to result 
in the withdrawal of the privilege of send- 
ing through the mail fourth class matter in 
sealed packages, and this would be a serious 
handicap to the jewelry trade. 

Jewelers should realize that sealed fourth 
class mail packages must have fixed thereto 
a printed (not written or stamped) state- 
ment, to the following effect: 

CONTENTS 
Merchandise—Fourth Class Mail 
Postmaster: This package may 
be opened for postal inspection if 
necessary. 

From 
(Name of Sender) 
(Address). 

It is most important that every jeweler 
of the country realize the conditions under 
which he has the privilege of sending his 
merchandise by parcel post in sealed pack- 
ages, and he should see to it that both he 
and his clerks understand perfectly the reg- 
ulations under which this privilege is ex- 
tended and that such regulations be adhered 
to strictly. 


THAT the powers 
of the Federal 
Trade Commission to 
stop unfair competi- 
tion are broad and drastic has been stated 
several times in these columns, and these 
powers have now been confirmed by the 
highest court in the land. That the Com- 
mission is using these powers to stop prac- 
tices that are not only unfair competition 
but are a serious menace to the public, has 
been apparent for some time to those who 
have followed the work of this body, but 
unfortunately for the public at large, but 
little attention is given to this good work 
by the daily press. 

An example of the work of the Com- 
mission which will particularly interest 
the jewelry trade, because it manifests 
the Commission’s attitude in ré@gard to 
the use of the word “Sheffield” as a 
brand name, label, trade-mark or trade 
name, was the decision handed down a 
short time ago in the proceeding against 
the Henkel-Clauss Co., an Ohio concern 
manufacturing cutlery of various kinds, in 
which it found that the respondent was 
making razors and other articles stamped 
“Sheffield,” which were not made in that 
city, and was also using quality and price 
marks which were intended to deceive the 
public. In finding that the practices of the 
company were unfair methods of competi- 
tion, and a violation of the Federal Trade 
Commission Act, the Commission issued an 
order to cease and desist, reading as fol- 
lows: 

“Now, 


How the 
“PF. T. ©.” Stops 
Unfair Competition 


therefore, it is ordered, that the 
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Complete Stocks— 
Rapid Service 


AT YOUR COMMAND 


SETH THOMAS CLOCKS 


and all other American makes 


of Mantel and Alarm Clocks 


We also carry a full line of 


Westclox, Community Silver, Reliance Plate, 


Tudor Plate, Par Plate, 1847 Rogers Bros., 
Rogers & Bro. Star Brand, Homan & Forbes 
Hollowware lines, Ingersoll Watches, all 
models; Wilmort Crumb Sweepers, Pyralin 


Toilet Articles. Full line of Watchmakers’ 
Tools, Watch Materials and Clock Materials, 


Findings. 
Pyralin Toilet Articles 


With a staff of competent, experienced clerks we guar- 
antee prompt and efficient service at factory prices. 


Regent Specialties of Mainsprings, Staffs, Jewels 
and Hands for American Watches 


CROSS & BEGUELIN 


21-23 Maiden Lane New York 
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respondent, The Henkel-Clauss Co., its 
officers, directors, agents, representatives, 
servants and employes, cease and desist, 
from directly or indirectly— 

“Selling or offering for sale, razors or 
other cutlery upon which is etched or 
otherwise imprinted the word ‘Sheffield,’ 
as a brand name, label, trade-mark or 
trade name, or as a part thereof, unless 
the blades or cutting part of such cutlery 
or the steel from which same is made, be 
manufactured in Sheffield, England. 

“Selling or offering for sale in inter- 
state or foreign commerce, razors of in- 
ferior quality, seconds, or razors for any 
reason unsuitable for the general trade, 
packed in containers upon which are print- 
ed the words, ‘Special Quality, Fully 
Warranted,’ or words of like import. 

“Tt is further ordered, that the re- 
spondent, within 60 days after the date of 
the service upon it of this order, file with 
the Commission a report in writing setting 
forth in detail the manner and form in 
which it has complied with the order to 
cease and desist hereinbefore set forth.” 
Irom the above, members of our trade 

will realize the remedy they have by com- 
plaint to this Federal body, in attacking any 
practices which may or may not be illegal, 
but which, at least, cause disturbance to the 
industry and ultimately result in a fraud 
upon the public. 








Good Times Ahead 


HE present business situation is encourag- 

ingly summed up by Fred L. Ham, 
editor of the Business Bulletin, Chicago, in 
a circular which begins thus: 


“ 


Business is better. 

“The outlook for the Summer is 
excellent, 

“Good times loom immediately 
ahead. 

“Analysis of reports from every 
part of the country gives a definite 
basis for the foregoing statements. 
These reports come, as shown by ex- 
cerpts on the inside pages, from con- 
servative authorities: Bradstreet’s, 
the Chicago Journal of Commerce, the 
National Bank of Commerce, New 
York, Commerce Monthly, Harvard 
Economic Service, The Annalist, the 
U. S. Industrial Employment Survey 
Bulletin, the U. S. Department of 
Commerce Bulletin, and Moulton’s 
Weekly Analysis.” 


“Fundamentally, what is back of this 
satisfactory business condition as seen by 
the financial publications? It is this: Bust- 
ness men are making money; their profits 
are increasing. Such is the affirmative 
statement of the Harvard Economic Service 
weekly letter of June 3. But what is back 
of these profits? Take a look at the spread 
of news heads on the second and third pages 
of this folder: Bumper crops; construction 
in all lines on the increase; steel mills turn- 
ing down large orders; car loadings at 
highest peak; retail sales good, and as a 
result of all these factors a firm basis for 
trade revival is shown and the outlook 1S 
bright.” 
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L. P. Kadison, of Fera & Kadison, 45 
John St. sailed for Europe yesterday 
(Tuesday) on the steamship Berengaria. 

Charles H. Conant, of Charles H. Conant 
& Bro., importers of pearls, 527 Fifth Ave., 
sailed for European markets last week on 
the Aquitania. 

M. Kaminsky, watchmaker for the trade, 
has moved from Room 601 at 108 Fulton 
St.. to Room 610 in the same _ building. 
Mr. Kaminsky made this move on Aug. 1. 

Morris Rosenfeld, importer of diamonds, 
68 Nassau St., sailed for Europe recently 
aboard the Aquitania. While abroad, Mr. 


Rosenfeld will visit the foreign diamond 
markets, 
Sanders Rones, manufacturing jeweler, 


Tulsa, Okla., is expected to arrive in this 
city the latter part of this month. While 
here, he will probably make his headquarters 
at the McAlpin. 

Louis Baumgold, of Baumgold Bros. & 
Co., importers and cutters of diamonds, 71 
Nassau St., sailed for Europe last week on 
the Aquitania and while abroad will visit 
the diamond markets. 

Word was received here several days ago 
that A. Y. Boswell, of the A. Y. Boswell 
Co., Tulsa, Okia., is expected to arrive in 
this city about Aug. 10 and will probably 
make his headquarters at the Pennsylvania 
Hotel. 

Max Landman, formerly with Julius H. 
Moss & Bro., is now representing I, Garson, 
importer of diamonds and manufacturer of 
diamond jewelry, 66 Nassau St., and will 
leave shortly on a trip in the interest of his 
concern, 

The Queen Anne Pearl Co. is the name 
of a concern incorporated at Albany, N. Y., 
last week, with authority to do business in 
this city. The capital is placed at $10,000 
and the incorporators are B. and S, W. 
Spellman and R. L. Noah. 

J. Warren Alford, of C. G. Alford & Co., 
11 John St., has just returned from a three 
weeks’ motor trip through Maine. C. G. 
Alford, of the same firm, has just left on 
his annual fishing trip to Grand Cascapedia, 
Province of Quebec,. to be gone a month. 

It was announced last week that William 
H. Manchester, Jr., formerly of C. Craw- 
ford Hollidge, Boston, is now representing 
Jules Schwab & Co., importers of pearls 
and novelties, 377 Fifth Ave. Mr. Man- 
chester will represent the local concern in 
Boston and the eastern States. 

Announcement was made last week of the 
marriage of Sylvan M. Wolfsheim, treasurer 
of Wolfsheim & Sachs, 35 Maiden Lane, to 
Carolyn Marjorie Strauss, daughter of Mr. 
and Mrs. Emil Strauss. The wedding took 
place on Thursday, July 27, after which the 
couple left for a honeymoon trip. 

President Korsunsky, of the Bronx Retail 
Jewelers’ Association, who is one of the 
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delegates of the New York State Associa- 
tion to the convention of the A. N. R. J. A. 
at Cincinnati, also with ex-President Falk- 
enstein, heads a delegation from the Bronx 
jewelers who will visit the convention, going 
by way of Cleveland, O. 

According to an announcement made last 
week, the firm of Mayer & Hershkowitz, 
repairers and dealers in watches, 90 Nas- 
sau St., has been dissolved. Louis Mayer, 


of the firm, has taken over all assets 
and will continue the business under his 
own name at the same address, Benjamin 


Hershkowitz, the other member of the firm, 
has retired .from the business. 

. A. Friedman, formerly representing 
Swartchild & Co., and H. T. Woodhead, 
formerly traveling for the C. & E. Marshall 
Co., both traveling out of Chicago, are now 
representing the Roy Manufacturing Co., 
manufacturer of metal jewelry trays and 
window displays, also of Chicago. Both 
these men will establish an office in this city 
for the Roy concern and will represent the 
Chicago firm in this part of the country. 

Carl Telitsky, owner of a jewelry store 
at 624 Washington St., Hoboken, has _ re- 
ported to the police of that city that some- 
body had made an effort early one morning 
recently to force entry to his establishment. 
It was found that a panel to a hall door in 
the building had been cut out with a sharp 
instrument, but that the thief or thieves 
had evidently been frightened away before 
they could carry off any of the goods in the 
store. 

While on a visit to New York city last 
week Harry N. Clark, president of the 
New York State Retail Jewelers Associa- 
tion, was the guest of the officers and direc- 
tors of the Bronx Retail Jewelers Associa- 
tion at a meeting held Tuesday evening, 
Aug. 1, at the home of ex-president Falken- 
stein. After the discussion of association 
affairs was over, President Clark and his 
hosts paid a visit to the theatrical district 
and spent the rest of the evening in social 
enjoyments. 

George B. Goldfarb, president of the 
Paramount Jewelry Co., Oklahoma City, ac- 
companied by his wife, is spending a short 
time in New York on a buying trip, making 
his headquarters at the Hotel McAlpin. Mr. 
Goldfarb, who was a visitor at the offices of 
THe Jewevers’ CircuLar Monday, reports 
conditions in his territory as improving. He 
says crop prospects are very favorable and 
oil has become a staple industry of Okla- 
homa. Mr. Goldfarb’s firm does a whole- 
sale business. 

The Jewelers War Revenue Tax Commit- 
tee last week sent out circulars to its mem- 
bers and to the officers of the various jewel- 
ers’ associations of the country calling at- 
tention to one of the Treasury Department 
rulings relating to some of the excise taxes 
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on jewelry sales and telling of the work of 
the committee in obtaining consistent regula- 
tions from the Revenue Department, The 
circular calls attention to the fact that Meyer 
bD. Rothschild has again taken up the work 
of chairman of the committee, It ends with 
an abstract of the more recent rulings 
issued by the Treasury Department, all of 
which have been published in former issues 
of THE JEWELERS’ CIRCULAR. 

Charged with smashing a window at the 
jewelry store of Michael Kramer, 777 Sixth 
Ave., Corless Kentennial Cunningham was 
arraigned last Wednesday in the Court of 
General Sessions. He pleaded not guilty, 
whereupon his attorney asked that the court 
appoint a committee to examine his client’s 
mental condition, Judge Mancuso reserved 
his decision on this request. Cunningham, 
it is claimed, smashed the window of the 
Kramer store on Sunday afternoon, July 
23, and was immediately arrested by a 
policeman who was standing nearby. There 
was nothing in the window at the time. 
Cunningham, who resembles one of our re- 
cent ex-presidents, boasts of the fact that 
he gave impersonations of the ex-president 
on the vaudeville stage. It is also claimed 
that he told the authorities that he has posed 
as this ex-president in various parts of the 
country and that he owns one of the finest 
libraries in the world. These remarks, it 
is said, were responsible for his attorney’s 
request that he be placed under observation, 

The New York Watch Case Manufactur- 
ers’ Association has just been granted a 
certificate of incorporation. One of its prin- 
cipal aims, according to an announcement 
made several days ago, will be to secure and 
maintain standard rules for the manufacture 
of watch cases and to see that all merchan- 
dise of its members is always as represented. 
An effective way to accomplish the purposes 
of the organization has been proposed and 
is now being worked out; namely, that of 
having each member put up a bond of $2,000, 
forfeitable to the association in case of a 
violation of the constitution and by-laws or 
failure to live up to the rules. It is also 
proposed to adopt an association trade mark 
to be stamped on the goods of the members 
and the association will assume the respon- 
sibility that such merchandise is up to the 
mark. The campaign for members has 
progressed favorably, and officers have been 
formally elected. Weekly meetings are now 
being held at present at the Hotel McAlpin. 
Those interested may obtain further in- 
formation from the secretary, Charles K. 
Wechsler, 121 Canal St., New York. 

It was announced last week that the trus- 
tee in bankruptcy for Benjamin & Burger, 
Inc., this city, has filed his final account and 
it may be inspected at the office of Seaman 





(Continued on page 93) 
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SOLIDARITY: “The Case That Courts 


Mr. Retailer 


Discriminating jewelers have featured Solidarity 
Gold Cases for OVER THIRTY YEARS— 
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j — F < Representative Watch Jobbers 
endant a iw Paten are Solidarity Jobbers 


som w.gutewoo> SOLIDARITY WATCH CASE CO. 22:02 


ESTABLISHED OVER GEO 
oscan chon 15 Maiden Lane, New York = ““Thiinty YEARS) Asst. Secretary-Tressurer 


| one HunpRED vears or || GREEN AGATE 


COMMERCIAL BANKING Our fall lines, now ready, contain among many 


other new designs, the popular green agate ladies’ 
rings, with and without diamonds. See them 
THE in our samples carried by 


803 Heyworth Bldg., Chicago, Ill. 
....140 Geary St., San Francisco, Cal. 
- » 334 Fifth Ave., New York City 
We solicit accounts of ' 50 Columbia St., Newark, N. J. 
Jewelers and Affiliated 


Trade wih « fall M. ALEXANDER 


knowledge of its re 50 COLUMBIA ST., NEWARK, N. J. 


quirements created by 
an experience and serv- 
ice not equalled by 


other banking _ institu- The Three Piece Watch Case 


tions. Eliminates the danger of injury when showing or regulating the movement. 
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Miller, referee in bankruptcy, 2 Rector St., 
where a meeting of creditors will be held 
on Aug. 17 at 1 p, Mm. If the account is cor- 
rect it will be allowed and the trustee will 
be discharged of his trust, and if there is 
any remaining assets, a dividend will be de- 
clared. At this meeting all applications for 
allowances will also be passed upon and 
other business will be transacted. 

Sigmund Cohn, refiner, 44 Gold St., is at 
present on a trip to Europe and expects to 
return to this country some time during Sep- 
tember. 

A, D. Leveridge is visiting the larger 
cities of the middle west in the interest of 
Edward Van Dam, cutter of diamonds, 437 
Fifth Ave. 

Harry P. Dickinson, president of the 
Jewelers’ 24-Karat Club, leaves this week 
for Cape Cod shore where he will rest 
until after Labor Day. 

G. H, Niemeyer, of Handy & Harman,-and 
president of the National Jewelers Board of 
Trade, is sojourning in the Adirondack 
Mountains for about a month. 

N. Tropea, designer and publisher of de- 
signs for high grade jewelry moved his 
ofice from 1431 Broadway to 25 W. 42d 
St., where he is located in room 617. 

I. Goldstein, of M. & I. Goldstein, im- 
porters of diamonds, 71 Nassau St., is mo- 
toring through the Adirondack Mountains 
with Saul Kaufer of Kaufer Bros., also of 
71 Nassau St. 

Charles E, Hancock, of Providence, R. 
|., and honorary vice-president of the New 
Ingland Board of Directors of the Na- 
tional Jewelers Board of Trade, was in this 
city last week on business. 

Samuel Pitzele, of Pitzele & Hamburger, 
importers and cutters of diamonds, 170 
Broadway, who recently returned from 
Europe is sailing again on Aug. 15 to visit 
the diamond markets of Holland, Belgium 
and England. 

George E. Fahys, of Jos. Fahys & Co., 15 
Maiden Lane, is spending a month at a 
ranch in Wyoming with his family. Frank 
A. Johnson, traveling representative of the 
same concern, is now on a trip through New 
York State, Pennsylvania, and part of Ohio 
and is expected to return next week. 

During the past week, platinum has re- 
mained firm and prices on Monday were 
quoted as the same which prevailed a week 
before. Soft platinum was selling at $93 
an ounce, while that containing five per cent 
iridium was quoted at $98 an ounce, Pilati- 
num containing 10 per cent iridium was 
quoted at $103 an ounce. , 

Jacob Mehrlust, manufacturer of diamond 
jewelry, 6 W. 48th St., and 15 Maiden Lane, 
returned from Europe last Friday on the 
steamship Aquitania. Mr. Mehrlust was 
abroad about six weeks, during which time 
he visited France, Germany, Czecko-Slavia, 
Holland and England. At the foreign dia- 
mond markets, Mr. Mehrlust found that the 
price of gems was steadily rising. 

Judge Hand in the United States District 
Court, this city, last Wednesday confirmed 
a composition offer made by Jaffe & Kra- 
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More Advertisers—More Advertising 


The overwhelming preference of advertisers for The Jewelers’ Cir- 
cular is clearly shown by the far greater number of advertisers who use 
The Jewelers’ Circular and the far greater amount of advertising The 


Over 43% More Individual Advertisers Use 
The Jewelers’ Circular 


During the six months, January to June Inclusive: 


619 Advertisers Used The Jewelers’ Circular 
432 Advertisers Used the Next Largest Paper 


2,653 Pages of Advertising Appeared in The Jewelers’ Circular 
978 Pages of Advertising Appeared in the Next La¢gest Paper 


The Jewelers’ Circular publishes more advertising and circulates more 
copies than the six monthly jewelry journals combined. 
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kower, manufacturing jewelers, 87 Nassau 
St., against whom bankruptcy proceedings 
were instituted on June 19, last. The com- 
position is on a basis of 15 cents on the 
dollar and is payable 10 cents in cash and 
the balance in a note of 5 cents payable in 
six months. The schedules list the concern’s 
liabilities at $85,828 and the assets at $6,098. 

A man calling himself a jeweler, of this 
city, but who the police claim is a book- 
maker, was brought before Magistrate 
William A. Sweetser in the Essex Market 
Court, last Friday, and held in $500 bail for 
trial. Detectives attached to the first in- 
spection district say they found him on Hous- 
ton St., taking wagers on a horse. The 
authorities also claim they found a note book 
with a number of names in the pocket of 
the prisoner who denied that he was a 
bookmaker, but was engaged in the jewelry 
business. 

A meeting of the board of directors of 
the National Jewelers Board of Trade will 
be held tomorrow (Thursday) at the organ- 
ization’s headquarters, 15 Maiden Lane. 
The committee appointed to draft resolutions 
on the death of the late Augustus K. Sloan 
will probably report at this meeting. This 
committee consists of M. L. Bowden, Jr., 
DeWitt A. Davidson and Arthur Lorsch, the 
latter two being ex-presidents. It was an- 
nounced last week at the Board’s offices that 
the arbitration committee has amicably ad- 
justed during the past month several trade 
disputes in accordance with its procedure, 
to the entire satisfaction of every one con- 
cerned. In accordance with the resolution 
adopted at the last meeting of the Board of 
Directors, Secretary Backus has forwarded 
a letter of regret to the family of the late 
John F. Renner. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Domestic 
Selling Price Silver 

London U.S. Gov’t Standard 
Date. Oficial. Assay Bars. Price. 
ae ran rene 35% 71% 99% 
Me, Zisccccws 35% 71% 99% 
NG, Sioinie occa 35% 71% 99% 
Pi Wiis. 6 66455 35% 72 99% 
0 ee 35% 72% 99% 
PS 7 i ecidenes Holiday 72% 99% 


Items from Here and There. 





E. N. Cole has taken over the business of 
E. N. Cole & Co., Auburn, Me. 

M. I. Smith, formerly at Ong, Nebr., re- 
cently moved to Longford, Kan. 

L. A. Clay has succeeded to the jewelry 
business of Frederick Heyl at Marble Rock, 
Ta. 

The business conducted under the style 
of Meyer Cohen at Des Moines, Ia., is now 
owned by Max Cohen. 

The business run under the style of Solo- 
mon Marks, Lawrence, Kan., is now known 
as Solomon Marks & Son. 

Joseph H. Friedman, formerly at Paw- 
huska, Okla., is now situated at Shidler, to 
which town he recently moved. 

The Spencer Jewelry Co. is the style un- 
der which the business formerly run by L. 
T. Holshouser at Spencer, N. C., is now 
conducted, 

James T, Colyer recently announced that 
he had sold his interest in the Corona Op- 
tical & Jewelry Co., Corona, Cal., to Harold 
C. Marsden. 

The business of Charles L. Haskins, Sara- 
toga Springs, N. Y., is now run under the 
style of Haskins & Miyamoto, Mr. Haskins 
having joined forces with Cline Z. Miya- 
moto, of that town. 

It become known only recently to his 
many friends in the north that Joseph Allen, 
prominent jeweler of Richmond, Va., and 
member of the firm of J. T, Allen & Co, 
of that city, had died on June 7 of Brights 
disease. Mr. Allen’s death came after a long 
illness. Mr. Allen was engaged in the 
jewelry business with his father, J. T. Allen, 
at 14th and Main Sts., and after his father’s 
death about seven years ago, he became the 
sole proprietor of the old establishment of 
J. T. Allen & Co. At the time of his death 
he was in his 49th year and was a promi- 
nent member of the Richmond Jewelers’ As- 
sociation, in which organization he held 
many positions of importance, among them 
being that of president in 1920-21. Mr. 
Allen took an active part in movements in 
the trade and was also interested in local 
and national affairs. The firm of J. T. 
Allen & Co. will be continued by his friend 
and associate for the past 32 years, Frederick 
Mehlbrech. 





THE JEWELERS’ CIRCULAR August 9, 1922. 








Great Prestige—Low Rate 


Prestige is authority based on past achievements. The 
prestige of The Jewelers’ Circular is based on its achieve- 
ments of over fifty years. 


As a sequence it is recognized as the authoritative organ 
of the Jewelry Trade—and, because of its prestige, it 
receives more serious attention and wields a greater 
influence than any other trade factor. 


The Jewelers’ Circular Rate’ 


$7.00 per page, per thousand copies 
guaranteed circulation 





Why pay more than The Jewelers’ Circular rate for any advertising? The 
Jewelers’ Circular charges less per thousand readers than any other paper. 








Because of its standing it has the highest 


S R £ quality circulation there is. That is un- 
even easons ror disputed. The quantity of its circulation 


9 : 
Jewelers’ Circular is guaranteed on all advertising contracts. 


Supremacy What more is possible than the best at the 
lowest price? 


nite WHERE ELSE CAN YOU GET AS 
lalge sini MUCH AS THE JEWELERS’ CIRCULAR 


guaranteed 10,000 copies 
aweek GIVES? 
3rd—Highest Quality Circulation 
all paid—at the highest 

subscription price 
4th —Greatest Purchasing Power 


practically all the rated 
dealers of the country 





1st —Lowest Advertising Rate 


per thousand circulation 


*The minimum advertising rate of $7.00 per page, per thousand 
5th —Most Thoroughly Read circulation is based on page space being used each issue in the 
all the news—and first year. A somewhat higher price, but adjusted to the exceptionally 
low yearly rate, prevails for smaller space and for pages run for 


6th —Real Dealer Influence a shorter period. 


because of commanding 
trade position 














7th —The Prestige of Over a 
Half-Century of Service 
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The Davis Ring Mfg. Co. is the trade 
name Which has been filed for the jewelry 


manufacturing business conducted at 104 
Lyons Ave., Newark, by David Wiss, of the 
saine address. 

dmund P. Kohn, of Kohn & Co., manu- 
facturing jewelers at Camp and Orchard 
Sts., and his wife and daughter, are pass- 
ing the month of August in a camp at Tim 
Pond, Me. Mr. Kohn is spending part of 
his time fishing. 

John A, Pryor is visiting the trade in the 
middle west in the interest of the B. M. 
Shanley, Jr., Co., manufacturers of jewelry 
at 13 Governor St. Peter A. Cody is on a 
trip through the Pacific Coast territory for 
the same concern, 

William J. Allsopp is on a trip through 
the New England States in the interest of 
his concern, Allsopp & Son, Inc., manufac- 
turing jewelers at 473 Washington St. T. 
H. Batcheller is on a trip which includes 
visits to the trade in the southern territory 
for the same concern. 

H. A. Blackford, connected with the 
jewelry department of the Keer Studios in 
Broad St., will leave about the middle of the 
month for a visit with his daughter and 
other relatives in Albany and Washington 
counties, New York. Miss Annie Hosfelter 
is now enjoying a rest at Isle la Motte, Lake 
Champlain, Vt. 

Incorporation papers have been filed for 
the Orange Valley Cutlery Co., whose reg- 
istered agent is William IF. Clark and whose 
registered office is 156 Lewis St., Newark. 
The authorized capital stock is $25,000, and 
the incorporators are William F. Clark, 
Charles E. Birdsall and Walter H. More. 
The company was organized to manufacture 
cutlery. 

Salesmen for a number of Newark manu- 
facturing concerns are beginning to go out 
on their first Fall trips. Others who usually 
leave about this time are deferring their 
trips for a short time on account of the coal 
and rail strikes, which have proven quite up- 
setting to business, and especially the jewelry 
business, because of the fact that a large 
number. of men are out of work. Most 
manufacturers look for a brisk business 
when the season does open up. 








Canada Notes. 


P. B. Nett, a jeweler of Provost, Alta., has 
assigned to C. D. Enman, 

J. D. Bussiere, Three Rivers, Que., has 
effected a compromise with his creditors. 

The Grand Silverware Co. and the Im- 
perial Silverware Co. are registered at 
Montreal. 

The Empire Watchmaker & Jewelry Co. 
and “Queen Jewelry” are registered at 
Toronto, 

The death of Alfred Cox, of Alfred Cox 
& Son, jewelers, of Brantford, Ont., was 
announced recently. 

Ontario buyers calling on the Toronto 
trade recently included P. M. Ferguson, 
Chatham; W. H. Hopper, Cobourg; J. Pat- 
terson, Sault Ste. Marie; A. C. Darling, 
Petrolea; L. Atkinson, Newmarket; R. J. 
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Rutherford, Fergus, and H. Newman, Brant- 
ford. 

Failures of Canadian dealers in jewelry 
and clocks during the second quarter of 
1922 were 15 in number with aggregate 
liabilities of $91,896; as compared with 3 
failures with liabilities amounting to $44,175 
during the second quarter of 1921. 

About 2 o’clock Sunday morning, July 
30, a Montreal police officer arrested a man 
giving the name of Fortin, who was trans- 
porting four large cases on a motor truck. 
The man had no chauffeur’s license and was 
taken to the nearest police station on sus- 
picion. The cases on the truck were ex- 
amined and found to contain silverplated 
spoons, knives and forks of the estimated 
value of $25,000. The driver of the truck 
could give no satisfactory explanation of 
where he got the silverware but stated that 
he was a farmer and had been engaged by 
a resident of Lacolle to deliver the goods 
to an address on St. Urbain St., Montreal. 
The police are endeavoring to find the 
owner of the goods, 











The business of A. Paul & Co. was re- 
cently incorporated with an authorized cap- 
ital stock of $108,200. 

Word was received from Worcester that 
Mathan Sharfman is now running his store 
under the style of Sharfman’s Jewelry Mart. 

Henry Arnold, of D. C. Percival & Co., 
and his wife and family are the guests of 
Mr. and Mrs. E. F, Lilley at Ragged 
Island, Lake Winnepesauke, Me. 

The Franklin Diamond Co., 637 Washing- 
ton St., which has a store at 761 Purchase 
St., New Bedford, Mass., has notified the 
trade that there is an opening for a -watch- 
maker for the trade in the latter city, 

Among the jewelers who took part in the 
Shriners’ outing at Fitchburg were E. E. 
Hardy, James S. Blake, George E. Homer 
and George Patoel of Leominster. <A 
parade was held in Boston prior to the 
assembly in Fitchburg. 

Frederick Heintz, for many years an en- 
graver in Randolph, died July 27. He was 
well known by Boston jewelers and mem- 
bers of the engraving trade. The funeral 
took place at the home of his sister, Mrs. 
Fred Thiessen, Roxbury. 

Bernard Swetzoff, formerly with Albert 
R. Kerr & Seon, Washington building, is 
now in business on his own account at 5 
Bromfield St. He specializes in diamonds, 
watches and rings. He is associated with 
J. Einstein, who has charge of the New 
York office. 

Mayor Curley believes that the millions 
of dollars in family silverware and jewelry 
most of the time in safe-deposit vaults in 
banks should be taxed by the city and he 
plans to present to the next Legislature a 
bill providing a tax on such valuables which 
hitherto have been exempt. 

Charles Carro was one of the most ardent 
workers in the raising of $35,000 for the 
construction of a hospital in Winthrop, 
where he is a resident. A banquet was sub- 
sequently held to celebrate the event. The 
name of the hospital is the Metcalf. Mr. 


95 


Carro sold a large number of shares in the 
institution, 

Charles E. Chase, a veteran of the Civil 
War and an employe of the Waltham Watch 
Co. for more than 25 years, passed away 
July 31. He came to reside in Waltham 
just before Memorial Day, having been a 
resident of Blackstone before then. He was 
a member of F. P. H. Rogers Post, G. A. R. 
He is survived by a wife and six children. 

Alvan T. Simonds of Fitchburg, and 
George M. Cheney of Southbridge, have 
been appointed members of a commission 
which will sail for Europe this month to 
investigate the possibilities of extension of 
American trade, according to an announce- 
ment by the Southern Commercial Congress. 











Fred Brigham is building a new residence 
in High St.. 

J. J. Sommer has returned from a business 
trip made in the interests of his concern. 

Fred S. Gilbert left last week for a busi- 
ness trip in the interests of the L. E. Free- 
man Co, 

Fred E. Sturdy has returned from the 
Cape, where he has been spending the past 
two weeks. 

Theron Curtis, Andrew Morris and John 
IX. Tweedy are candidates for the republican 
town committee. 

The directors of the Manufacturers’ Na- 
tional Bank last week awarded to Contractor 
Robert Munroe the contract for building 
their new bank building at the corner of 
Mason Ave. and Washington St. 

All of the local factories which were 
closed last week for the vacation period re- 
sumed operations on Monday morning of 
this week. The manufacturers have ex- 
pressed themselves as pleased with the or- 
ders received from their salesmen who are 
now on the road. 












oer 
A. A. French is spending the month of 
August in Norway, Me. 

R. B. MacDonald returned last week from 
an extended trip to. California. 

The employes of the Baer & Wilde Co. 
will hold their annual outing on Aug. 12. 

Joseph Finberg has purchased the Bungay 
ball grounds in order that the boys in that 
section of the city may have a place to play 
ball. 

The Frank Mossberg Co. held its fourth 
annual sales conference last week at the fac- 
tory. General Salesmanager Frank Chase 
was in charge. 

Several local manufacturing jewelers have 
signified their intention of having a display 
at the American Industrial exhibition to be 
held in Rio de Janeiro. 

Henry B. Linnell, for nearly 50 years 2 
trusted employe of the Walter E. Hayward 
Co., was stricken with paralysis last Sunday 
at Bristol Narrows and died. He was re- 
tired by the firm last Fall, but kept on the 
payroll. ! 
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Engraved Empire Plain Bassine 
Hand Carved, Raised Figured Dial Inlaid Enamel Figured Dial 


$180.00 site $140.00 


Che Presentation Watch 


The finest watch that money can 
buy. This beautiful watch is ex- 
tremely thin, contains 21 extra 
quality ruby and sapphire jewels, 
is adjusted to temperature, five 
positions and isochronism. 


Furnished Only in 14k Green Gold Cases 


. illinois Watch Company ; 
Plain Directoire Bourinafi Engraved Empire 
pringfield 
Inlaid Enamel Figured Dial Raised Figured Dial 
$170.00 
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Chicago Notes 


O. E. Benkendorf, silverware buyer for 
Mandel Bros., is resting at Lake Geneva, III. 

A. L. Krick, representing May & Malone, 
is making a short business trip through the 
northwest territory. 

S. S. Levine, Heyworth building, is spend- 
ing three weeks with his family in St, Paul, 
visiting with relatives. 

H. M. Heymann, of H. M. Heymann & 
Son, returned last week from a short busi- 
ness trip to the east, where he went to visit 
for the factories he represents. 

E. D. Rogers, of the E. D. Rogers Co., 
returned last week with a party of friends 
from a short motor trip to Indiana. 

George Gordon, of Gordon & Co,, is 
spending a couple of weeks at Mount 
Clemens, Michigan, visiting with friends. 

J. C. Howard, of the J. C. Howard Watch 
Co., returned last week from a short visit 
with relatives at one of the lakes in Indiana. 

Joseph Block, of the Block-Weinfeld Co., 
is calling on the trade through the south- 
west, and expects to return in about two 
weeks, 

Charles Weston, of Charles Weston & 
Co, returned last week from Mackinac 
Island, where he has been spending a couple 
of weeks resting. 

W. E. Bentley, Heyworth building, re- 
turned last week from a much-needed rest 
at Crooked Lake, IIl., where he put his en- 
tire time in fishing. 

Samuel Newman, Harry Aaronson and 
George Meyerson, of A. Hirsch & Co., left 
last week for extended trips over their re- 
spective territories. 

Samuel Bomash has returned recently from 
Ottawa Beach, Mich., where he has been 
spending a few weeks resting and visiting 
with his wife and daughter. 

Solomon Beilin, retail jeweler, located at 
5 E. Lake St., is offering creditors a 25 per 
cent, settlement. He reports his liabilities 
at $5,000, with assets of $3,000. 

Sam Epstein, of Henry Epstein & Co., 
left with friends Saturday for a short motor 
trip to northern Wisconsin, to visit with his 
family who have been spending the Sum- 
mer there, 

M. W. Weber, who formerly was located 
at 22nd and Marshall Sts., recently moved 
to the third floor of the Hartford building, 
where he continues to operate his retail 
Jewelry business. 

A. B. Paulson, Chicago manager for the 
Waite-Thresher Co., returned recently with 
is wife from a motor trip to Ephrian and 
Sheboygan, Mich., where he passed a couple 
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of weeks resting and visiting with friends. 

red A. Klass, of Hibbins, Minn., and 
Mrs, Klass, passed several days in Chi- 
cago last week en route for home, after 
motoring from New York, where he went to 
attend the Elks’ convention, 

G. B. Goldfarb, of the Paramount Jewelry 
Co., Oklahoma City, Okla., spent several 
days in Chicago last week visiting the mar- 
kets en route to Niagara Falls, where he 
expects to spend a few days before leaving 
for the New York markets. 


William Walton, manager of the watch 
department of Lebolt & Co., is enjoying a 
couple of weeks with his family in New 
Hampshire. Karl Smith, of the leather 
goods department, is making a tour of the 
White Mountains with his family. 

David Goldstone, of the Blauer-Goldstone 
Co., left last week for a six weeks’ business 
trip through his western territory. Harry 
H. Bloom, of the same concern, also left 
last week for the Pacific Coast, where he 
will call on the trade until the first of the 
year. 

An involuntary petition in bankruptcy was 
filed last week against Mark Gelder, retail 
jeweler, located at 6528 S. Halsted St. It 
is alleged that he admits liabilities approxi- 
mately $12,000, and claims assets of only 
$2,560. It is reported that a rigid examina- 
tion of the bankrupt will be made. 

J. B. Ahrons, representing Wachsman & 
Serber of New York, called on the local 
trade here last week en route for a six 
weeks’ business trip to the Pacific Coast. H. 
Gansberg, of Eliasoff & Bernbaum, of New 
York, also spent two weeks here and will 
leave with Mr. Ahrons for the Coast trip. 

Julius J. Reingold, located on the 10th 
floor of the Mallers building, was slightly 
injured last week when the car in which he 
was driving ran over the curb at Lawrence 
Ave. and Washtenaw last Friday morning 
and turned over, pinning him and Miss 
Pear] Ettelson, his stenographer, under the 
car. Miss Ettelson was injured internally, 
and both were taken to the Montrose Hos- 
pital, 

Samuel and Benjamin Siegel, Davenport, 
Ia., spent the past week in Chicago visiting 
the markets and buying goods for their new 
store, which will be operated under the name 
of the Samuels Co. at Davenport. They ex- 
pect to do an instalment business. Samuel 
Siegel formerly was associated with L. Gold- 
man & Son, Kansas City, and Benjamin 
Siegel formerly was in business with his 
father at Davenport. 

Among the visitors in Chicago last week 
were: Harry F. Hoffman, Rhinelander, 
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Wis.; George F. Beach, Valparaiso, Ind.; 
Max Mendelsohn, of Max Mendelsohn & 
Son, Birmingham, Ala.; J. G. Brehm, of 
Joliet, I1l.; W. D. Roeder, Jr., Dwight, III. ; 
Karl George, of the Plumb Jewelry Co., Des 
Moines, Ia.; J. H. Sunne, Negaunee, Mich.; 
I. Herdan, of the People’s Trading Co., 
Tulsa, Okla.; H. E. Kirchoff, Peoria, Ill. 

May & Malone, now on the 18th floor of 
the Heyworth building, have been able to 
secure additional space on the 16th floor of 
this building, and will transfer their stock 
and shipping department to that floor. The 
space they now occupy on the 18th floor will 
be given over entirely to the executive and 
sales departments. They have been crowded 
for space for some time, but were unable to 
secure the additional space, and now with 
the stock and shipping rooms moved they 
will be able to spread out their sales de- 
partment. 

The Pageant of Progress opened here last 
Saturday at the Municipal Pier, with an at- 
tendance far greater than the opening day 
of their first show which was held here a 
year ago. Several hundreds of booths were 
installed and many thousands of dollars’ 
worth of merchandise is displayed. Even 
the transportation paralysis which inflicted 
itself on the city last Tuesday morning failed 
to reflect any effect on the Pageant of 
Progress. Motor trucks, converted to pas- 
senger use, and busses were placed in service 
to the Municipal Pier and cared for a large 
percentage of those desiring to attend the 
pageant. 

A tragedy that shocked the entire jewelry 
and optical trade happened on Wednesday 
evening, Aug. 2, when David Paul, 15-year- 
old son of Harry C. Paul, president of the 
State Board of Examiners of Optometrists, 
with offices in the Columbus Memorial 
building, was electrocuted on the tracks of 
the Ravenswood branch of the Northwest- 
ern Elevated Road. The boy, who was a 
student of the Lane Technical High School, 
believed the current had been cut out on the 
third rai] on account of the street car and 
elevated strike, and was balancing on one 
of the rails when he fell on the third rail. 
One of the boy’s companions ran to his home 
and notified Mr. Paul of the accident. Fu- 
neral services were held from the home of 
his parents, 2727 Giddings Ave., at 2 Pp. M. 
Saturday, Aug. 5, and interment was at 
Graceland Cemetery. 

The Jones & Baumrucker Co., Columbus 
building, has arranged a very attractive 
booth in St. Sabina’s Church, in Auburn 
Highlands. The church is giving a bazaar 
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which will last until the 12th of this month 
and all the proceeds made at this booth will 
be given to charity. Mr. V. T. Jones will 
take charge of the booth. 

S. M. Goldman, proprietor of the Edwards 
Jewelry Co., is spending a week at Ottawa 
Beach, Mich., resting. 

W. L. Ginsburg, 14 W. Washington St., 
is passing a week in Minneapolis visiting 
with relatives and friends. 

Gus Verboomen, of the Arthur-Strauss 
Co., will leave this week for a six weeks’ trip 
through the western territory. 

Wm. McQuillian, of Mount & Woodhall, 
New York, called on the trade in Chicago 
last week on his way to St. Louis. 

G. H. Weiner, of the Continental Watch 
& Jewelry Co., left last week for a four 
weeks’ business trip through Missouri. 

F, A. Haller, of the Ostby & Barton Co., 
left last week on_his Fall trip through the 
southern territory and will be gone for about 
three weeks. 

C. A. Mumford, of C. A. Mumford & 
Co., is passing a couple of weeks with his 
family resting and fishing in the Kankakee 
river regions. 

Miss |. Holtz, of the jewelry department 
of Marshall Field & Co., retail, is spending 
several weeks at Yellowstone Park with a 
party of friends. 

Charles Ellbogen, of the Stein & Ellbo- 
gen Co., left recently for a four-weeks 
pleasure trip with a party of friends through 
the Canadian Rockies. 

Robert Young, president of the Chicago 
Diamond Dealers Exchange, accompanied by 
his wife left last week for a boat trip to 
Duluth where he will spend a week. 

Fred Simons, of the Simons Bros. Co., 
Philadelphia, spent the past week here visit- 
ing with his son and daughter who live here, 
and also calling at their local office. 

Joseph Fahys, of Joseph Fahys & Co., 
spent a day here last week visiting at the 
local office of this concern on his way to 
Wyoming, where he will spend some time 
visiting with friends. 

Clifford Whiting, of the Whiting & Davis 
Co., is now calling on the trade in St. Louis 
and Kansas City, and Frank Whiting of the 
same firm is making a 10-day trip through 
the central western territory. 

H. C. Kionka, Cary P. Kionka and G. L. 
Kionka are the incorporators of the new 
company known as Carl P. Kionka & Co., 
chartered to deal in pearls and precious 
stones with a capital of $25,000. 

A. W. Thomas, of Allsopp Bros., re- 
turned last week from a few weeks much 
needed rest in Michigan. Mr. Thomas is 
now calling on the local trade and expects 
to leave on his Fall trip within a short 
time. 

Frank Stoneman, of the repair department 
of Lebolt & Co., left recently with his 
family and friends for a six weeks’ trip to 
Alaska, Myron J. Sparks, also of this firm, 
is spending a couple of weeks in Colorado 
resting. , 

Walter Mellor, National Field Secretary, 
of the American National Retail Jewelers’ 
Association, spent the past week in Chicago 
with the officers of the [Illinois Retail 
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Jewelers’ Association, in calling on the local 
jewelers. 

Charles Baumrucker, of Jones & Baum- 
rucker Co., is leaving this week with his 
family for a four weeks’ trip to the Pacific 
Coast. He expects to go by way of the 
Canadian Rockies and will return the Grand 
Canyon route. 

Wm, Engelbrecht, who has been connected 
with Despres, Bridges & Noel, for some time, 
resigned his position with this firm last week 
to associate himself with M. S. Fleishman 
& Co. Mr. Engelbrecht will call on the trade 
in Chicago and vicinity. 

A. Frohlich, jewelry jobber, who has been 
located on the 13th floor of the Columbus 
building for the past two years, moved re- 
cently to the 14th floor of the Capitol build- 
ing, where he has about the same amount of 
space, but better located. 

Sympathy was extended to Wm. C. Grin- 
nell, Chicago manager for S. O. Bigney & 
Co., upon his return to Chicago last week 
from Attleboro, where he was called on ac- 
count of the serious illness of his wife, who 
passed away before he arrived home. 

H. A. Schulze, of the A. Wittnauer Co., 
left Sunday night for a two-months’ busi- 
ness trip through his western territory. 
J. B. Crawford, Chicago manager of this 
concern, accompanied by his wife, is passing 
a couple of weeks in northern Michigan, 
fishing and resting. 

O. C. Pohlman, representing W. C. Owen, 
Shops building, returned, last week, from a 
two months’ business trip through the middle 
west. Mr. Pohlman expects to remain here 
until after the Chicago Exhibit, which is 
given this week by the Gifts, Art Ware & 
Novelties Association of Chicago. 

Dr. J. H. Applebaum, who formerly con- 
ducted a retail jewelry and optical store at 
358 N. Cicero Ave., and recently sold out 
the business to E. Miller, has associated him- 
self with the American Watch & Jewelry 
Co., at 2 S. Clark St., where he is taking 
charge of their newly established optical de- 
partment. 

Working within hearing of a night watch- 
man, last week, a burglar cut a hole in the 
glass door just large enough for him to put 
his hand in and reach for the knob of the 
door to allow himself admission into the 
store of Arthur-Strauss & Co., who are 
located on the fourth floor of the Mallers 
building. The thief helped himself to ap- 
proximately $1,400 worth of watches and 
rings that were displayed in the counters 
and took about $100 in cash from the cash 
drawer. The safes and vault were not 
touched. Police investigations are now 
under way but as yet no clew to the thief 
has been found. 

H. C. Drumm, 12th floor, Heyworth 
building, was the victim of two robberies 
last week, which happened only a few days 
apart. A sneak thief entered his place of 
business one day about noon, just as the 
young lady in the office was preparing to 
leave for the bank. She had turned around 
for only a few minutes to adjust her hat, 
and had laid her purse on her desk behind 
the counter, when the thief entered and 
escaped without being seen. The police were 
notified and were successful in finding the 
purse which then only contained the checks, 
currency to the amount of $65 having been 
taken out. Within a few days of this affair, 
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a thief entered his place of business during 
the night by climbing through the transom 
which was partly open. The counter cases 
were rifled and only about $50 worth of 
merchandise was taken. The safes were not 
touched. 

A business transaction that involved over 
a half million dollars tock place here last 
week when the Illinois Pawners Society, 13] 
N. Dearborn St., bought the good will, 
fixtures and lease of the Chicago State 
Pawners Society, which is located at 32 
West Washington St. The two stores will 
be run independent of each other at their 
present locations, and Paul Korshak, man- 
ager of the Illinois Pawners Society, will 
be manager of the new concern. Lloyd 
Butler, former manager for -the Chicago 
State Pawners Society, will assist Mr. Kor- 
shak in the managing of both stores. 








Columbus, O. 


J. J. Dauber is resting from business at 
Cedar Point. 

Albert Reeder, of Lake View, O., has been 
calling on his local trade. 

J. B. Jashonosky and family are spending 
some time at Mount Clemens. 

Harry S. Reeder, manufacturing jeweler, 
has returned from a visit to Magnetic 
Springs. 

H. L. Cook, Mount Sterling, O., called on 
local jewelers the past week, as did James 
Alyard, Bucyrus. 

Warren G. Bancroft, of the firm of Ban- 
croft Bros, Co., is touring through the east 
and will return the latter part of the month. 

Earl Sculler, wholesale jeweler, who re- 
cently deserted his law practice for his pres- 
ent vocation, made a business trip the past 
week through Zanesville, Newark and Gran- 
ville, O. 

William G. Harrington, of Harrington & 
Co., has left for Pointe-aux-Pines, Mich., 
his Summer home, where he will spend a 
few weeks. Mr. Harrington was accom- 
panied by his family, 

J. K. Marshall and family, of the head de- 
partment of C. E. Marshall & Co., Chicago, 
was calling on the local branch the past 
week. They were accompanied by Aubrey 
Marshall, also of the firm. 

M. M. Jay, retail jeweler, has received a 
card from his brother, Joseph Jay, a jeweler 
of Clarksburg, W. Va., who is touring in 
Europe with his wife. The card is mailed 
from Dresden and gives a few of the condi- 
tions of present-day Europe. 

The marriage of Earl A. Hessenauer, of 
the firm of Hassenauer & Sons, to Miss Mil- 
dred Trautman was solemnized the past 
month. The couple traveled through the 
east for two weeks and visited the jewelry 
center trade of New York, where Mr. Has- 
senauer studied the ideas of some of the 
eastern jewelers. The firm is expecting to 
put into practice some of these ideas that 
Mr. Hassenauer brought back. 

3udd & Co. are enlarging their floor space. 
Workers have been on the job for some time 
now and it is expected that the work will be 
completed about Aug. 15. This addition will 
give the firm 20 feet more floor space, which 
will be used as additional store room. E. F. 
Kraus leaves this week for a four weeks’ 
visit to Atlantic City. He expects to be in 
New York about Sept. 1, on business. 
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A. C. Possin, of the Boszhardt-Possin Co., 
has moved into his new residence recently 
constructed in the Washington Park district. 

The Dana Gift Shop, 113 N. 4th St, La 
Crosse, Wis., has discontinued business in 
that city and has shipped all stock to the 
L. D. Dana Co., Antigo, Wis. 

Herman F. Bloedel is a member of the 
board of directors of the new American 
Founders Securities Co. recently organized 
in the city with a $1,500,000 capital. 

Sheboygan jewelers joined with members 
of the Sheboygan Business Men’s Associa- 
tion in the annual frolic and outing of that 
organization at Elkhart and Crystal Lakes, 
Wis. 

George Wuillenmier, Monticello, Wis., 
will open a jewelry store in the new build- 
ing under construction at University Ave. 
and Sterling Court, a recent announcement 
states. 

The entire bankrupt stock of Theodore 
Heegeman, Kaukauna, Wis., jeweler, has 
been sold by R. H. McCarthy, trustee, after 
a three-day sale. The stock was sold to 
Julius J. Martens, Kaukauna. 

W. J. Boszhardt, of the Boszhardt-Possin 
Co., Milwaukee, has returned from a two 
weeks’ trip in the northern Wisconsin woods. 
While fishing on the inland lakes of that 
region, Mr. Boszhardt caught a 12-pound 
“muskie.” 

Dr. Adolph Gropper, general manager of 
the Bunde & Upmeyer Dental Mfg. Co., was 
elected president of the Wisconsin Dental 
Society at the recent annual convention of 
the society held in Milwaukee at the munici- 
pal auditorium. 

Charles H. Ingraham, a jeweler and 
optometrist at Wausau, Wis., is a candidate 
for the position of postmaster of that city, 
according to the civil’ service commission 
report issued at Milwaukee. The post pays 
a $3,600 a year salary. 

Articles of incorporation have been filed 
with the register of deeds at Madison, Wis., 
by the Riggs Optical Co. of Lincoln and 
Omaha, Nebr. The company will operate 
in Wisconsin with a capital of $200,000. The 
incorporators are E, Riggs, R. M. Wohlgren 
and W. J. Taylor. 

G. F. Tegtmeyer, son of Archie Tegt- 
meyer, prominent Milwaukee jeweler and 
owner of two stores in the city, will com- 
plete preparations for the 1924 year-book of 
the University of Wisconsin. Young Tegt- 
meyer is editor-in-chief of the Badger, the 
annual of the university. 

Fred J. Theleman, manufacturing jeweler, 
kept his agreement to close Tuesday for the 
annual picnic of the Milwaukee District 
Jewelers’ Club at Pewaukee Lake. All of 
Mr. Theleman’s employes attended the out- 
ing, the only manufacturing jeweler’s force 
in the city that attended. 

Math Bruhy, West Bend, Wis.; M. J. 
Karst, Racine, Wis., a representative of 
Schneider Bros., Burlington, Wis.; B. H. 
Wodke, Lake Mills, Wis.; H. F. Hoffman, 
Rhinelander, Wis.; B. Panik, Cudahay, Wis. ; 
Amidon Bros., Hartford, Wis.; Estberg 
& Sons, Waukesha, Wis., and A. P. Wilds, 
South Milwaukee, called at the offices of the 
E. H. Warnke Co., Boszhardt-Possin Co., 
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and the O. H. Bingenheimer Co., Milwaukee, 
during the past week. 

A small manikin in the window of the W. 
A. Pfister Jewelry Co., Sheboygan, Wis., 
attracts the attention of passersby. It 
speaks, turns its head from side to side, rolls 
its eyes, points with its hand to advertising 
space, and all in all is said to be a master- 
piece of the toymaker’s art. It has been 
imported by Oscar Loebel, manager of the 
store. 

L. A. Burmeister, Jr., of the E. H. Warnke 
Co., will leave Aug. 12 on a pleasure trip 
in the east. He will attend the annual con- 
vention of the American Philatelic Society 
at Springfield, Mass., and the American 
Numismatic Association convention in New 
York city. Mr. Burmeister is treasurer of 
the Milwaukee Philatelic Society, a branch 
of the national body. He has a remarkable 
collection of stamps and coins that he will 
exhibit at the conventions. « 

Gustav A. Fehrs, a Manitowoc, Wis., 
jeweler, may lose his sight as a result of 
an automobile accident near Sheboygan when 
a piece of glass from the windshield of his 
car penetrated his eyeball as his car 
plunged into a ditch. Mr. Fehrs and his 
wife were driving into Sheboygan when the 
car plunged into a ditch and struck a post. 
Mr. Fehrs had attempted to swerve out of 
the path of an onrushing truck. Other mem- 
bers of the party were uninjured. 

Jeweler members of the Green Bay Asso- 
ciation of Commerce will tour Brown county 
with representatives of the Agricultural Ex- 
tension division of the University of Wis- 
consin in that body’s annual tour, W. F. 
Kerwin, managing director of the Green Bay 
merchants, announced. The Lions, Kiwanis 
and Rotary clubs have been urged to join 
in the booster trade trip and it is expected 
that a large representation of Green Bay 
business men will tour the county some time 
in August. 

John P. Hess, jeweler, Fond du Lac, Wis., 
is chairman of the committee of the Fond 
du Lac Chamber of Commerce selected to 
organize the merchants ‘of the city to con- 
duct a booster trip through the local trade 
territory. Four trips arc planned by the 
committee, one to Plymouth, one to Ripon 
and Green Lake, one to southeastern Wis- 
consin and another to the southwest. It is 
planned to make the booster trade trips dur- 
ing the first two weeks of August. Mr. 
Hess was recently elected first vice-president 
of the De Lux Rug Co. of his city. 

Milwaukee jewelers are interested in the 
report that the names of 95 boys seeking 
employment as apprentices under the pro- 
vision of the Wisconsin apprentice law are 
being submitted to Milwaukee business and 
tradesmen in an effort to further the law. 
Jewelers requiring watchmakers and ap- 
prentice jewelers have received letters ac- 
companying the names pointing out that 
while many firms are employing boys with 
the apprenticeship idea of making them fu- 
ture experienced workers, they are not get- 
ting them indentured as required. Boys de- 
siring to learn a trade can obtain informa- 
tion in the Manufacturers Home building, 
Milwaukee, the announcement states. 

A ring is a ring, and may not be so much, 
but,—when it happens in connection with a 
wedding and it’s lost, well—it’s a most im- 
portant thing, so runs a story of a jewelry 
store and a careless best man who lost a 
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wedding ring. Carl F. Reinhardt, vice-pres- 
ident of the Reinhardt Mitten Co., Milwau- 
kee, and Miss Ira Osborn, of Kansas City, 
almost had their wedding postponed because 
of the absence of the above mentioned ring. 
Luck was with the couple in the form of a 
nearby jewelry store, in downtown Milwau- 
kee, and another circlet was purchased. 
Soon after the couple had left a man came 
rushing in with the lost ring, in search of 
the wedding party. The ring will be mailed 
to the bride. 








Tulsa, Okla. 


John F. Gee has moved to new quarters 
near the post office. 

A. E, Roberts is taking a rest, and while 
away is looking for a new location. 

Rone & Co. are installing some handsome 
new fixtures, as well as some modern ma- 
chinery. 

I. F. Oliver, jeweler, has moved into his 
handsome new quarters in the Robinson 
building. 

The Tulsa Jewelry & Loan Co. has opened 
for business at 15 S. Main St. Al Simmons 
will be the manager. { 

Sander Rones is leaving on’ a business trip 
to the east and will be at the Hotel McAlpin 
the latter part of August. 

Julius D. Wild, of the firm of Wild & 
Bower, has just returned from a honeymoon 
trip on the Pacific Coast. 

Harry Heilbron is moving uptown to his 
new location, where he will have one of 
the most elaborate jewelry stores in Okla- 
homa. 

Mack Goldsmith is driving to Michigan in 
his automobile with his family, and at the 
conclusion of his trip he will visit the east- 
ern markets, 

Morris Schuster of Ft. Worth has ac- 
cepted a position with Harry Heilbron and 
will have charge of one of the Heilbron con- 
cern’s departments. ; 

The Broadway Jewelry. Co.. has moved: 
into its new home at the corner of 3rd. and. 
Main Sts., which is one of thé busiest cor- 
ners in Oklahoma. 

Jack Gefland, who was with the Morris 
V. Waserman Jewelry Co. for over five 
years, has opened an establishment of his 
own at 101% E. 3rd St. 

Harry Francis, watchmaker, has just re- 
turned from a pleasure trip to Kansas, where 
he had an enjoyable time helping to harvest 
his wheat at his homestead. 

Morris D. Gilbert has just returned from 
his sojourn in the Rocky Mountains. Mr. 
Gilbert is a veteran fisherman and reports a 
914 pound catch of a mountain trout, 

A. Y. Boswell is leaving for the eastern 
markets very shortly, and expects to be in 
New York about Aug. 10. He will stop at 
the Hotel Pennsylvania while there. Mr. 
Boswell was recently elected vice-president 
of the Retail Merchants’ Association. 

Mr. Herdon, of the People’s Trading Co., 
has gone east on a business trip, where he 
will do his Fall buying. Mr. Herdon will 
visit Chicago, New York and several other 
eastern cities. George Gottlieb has assumed 
the management of the People’s Trading 
Co. Mr. Gottlieb has the honor of being 
one of the youngest managers in the jewelry 
business in the State. He will leave shortly 
for the east on a pleasure trip. 














O. F. Samuelson, representing the Towle 
Mfg. Co., was due here on Aug. 2. 

Frank Newburger, of Charles Keller & 
Co., New York, is calling on the trade here. 

William Davidson, who came back from 
New York by the south, states that he found 
conditions there good. 

Emanuel Levy, manufacturers’ agent, of 
Post and Kearney Sts., is moving his 
offices to 704 Market St. 

The E. Bloch Mercantile Co., 241 Market 
St., has been holding a sale, preparatory to 
moving to 60-70 Market St. 

W. A. Nickelson is at the Palace Hotel, 
showing complete Thomae, as well as Wat- 
son lines, for Fall delivery. 

L. C. Griffin, of the Green, Griffin Co., 
Boise, Idaho, motored to the city with his 
family and a party of friends. 

C. K. Weisbart, of the Sun Jewelry Co., 
340 Kearny St., has been attached on two 
accounts. The business is closed. 

Horace H. Allen, Coast manager for the 
Oneida Community, Ltd., has been spending 
several days in Sacramento. His visit to 
the State capitol was a business one. 

George F. Miller and Silas H. ‘Turner 
have left the San Francisco offices of the 
Gorham Co. for Hotel Alexandria, Los An- 
geles, where they will show the latest Fall 
designs put out by the company. 

Leon Nordman, a member of the firm of 
Nordman & Aurich, Inc., was taken suddenly 
ill and had to be rushed to a hospital. The 
case was diagnosed as acute indigestion and 
the patient is being retained at the hospital 
for observation. 

Retail jewelers visiting the San Francisco 
wholesalers this week include: Charles 
Noack, Sacramento; Earle Marks with Miss 
Marks, Modesto; William Kuechler, of H. 
J. Kuechler & Son, Stockton, and M. Wash- 
burn, with the Lichtenstein Jewelry Co., 
Bakersfield. 

Henry Cushing, formerly connected with 
the H. E. Heacock Co., Inc., retail jewelers, 
Manila, P. L., is visiting the San Francisco 
trade and has decided to remain here. Ac- 
cording to Mr. Cushing, business is quiet in 
the Philippines, but better times are antici- 
pated in the near future. 

A. S. Peterson, of the Gorham Co., has 
returned from what he characterizes as “a 
fishless fishing trip” to the Russian River. 
About half the San Franciscans taking va- 
cations have been spending them at the Rus- 
sian River this year, and there is scarcely a 
minnow left in the stream. 

Koke, Slaudt & Livermore, of Los An- 
geles, are showing the following lines at the 
St. Francis Hotel to the San Francisco 
trade: The Theodore W. Foster line, Wil- 
ber line and the lines of Wagner & Benson. 
They are agents also for Bippart, Griscom 
& Osborne lines, Fulmer & Gibbons and the 
Napier Co. 

William Dattelbaum, of Dattelbaum & 
Friedman, New York, was expected here on 
July 31 to join his daughter, Miss Ethel 
Dattelbaum, who has been visiting Mr. and 
Mrs. J. H. Spiro. The New Yorkers plan 
to visit a number of the national forests by 
auto. R. L. Wells is on his Fall trip through 
the northwest for J. H. Spiro and is re- 
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porting better business than for some years 
past. 

A. W. Huggins, president of A. I. Hall & 
Son, is representing the Greater California 
movement in the collection of funds among 
the wholesale jewelers of the city. This 
movement is to let the world know the great 
possibilities of this State, and to unite those 
of this region to work for the common good 
of California. 

The San Francisco office of the National 
Jewelers Board of Trade has requested any- 
one knowing the present whereabouts of 
Ollie J. Paulucci, of 229 Monadnock build- 
ing, to communicate the information to A. 
V. Davidson, manager, National Jewelers 
Board of Trade, 10th floor, First National 
Bank building. The business is closed. 

Edwin V. Saunders, Coast manager for 
the International Silver Co, and A. J. 
Francis, manager for the Morgan & Allen 
Co., attended the “High Jinks” at Bohemian 
Grove, beginning on July 29, Mr. Saunders 
taking an active part in the production of 
the 1922 Bohemian play. Geoffrey Eacret, 
of Shreve, Treat & Eacret, Inc., president 
of the Retail Jewelers’ & Silversmiths’ As- 
sociation of California, returned in time to 
be at the Grove. 

Julius Wise, manufacturers’ representa- 
tive, 704 Market St., reports that the mis- 
sionary sent out by the Baer & Wilde Co., 
Attleboro, to call on the Coast retail trade, 
has met with much success. He is now in 
San Francisco, in the interests of the Kum- 
A-Part products, buttons and buckles, work- 
ing out of Mr. Wise’s office, and will start 
for Los Angeles before the middle of Au- 
gust. Miss De Beret, secretary for Julius 
Wise, has returned from an enjoyable trip 
in the Yosemite. 











Ernest Jaccard, of the Jaccard Jewelry 
Corp., is at present out of the city taking a 
rest. 

D. B. Ward, of D. B. Ward & Co., left 
Wednesday, Aug. 2, for a trip to western 
Kansas. 

Miss Helen McCall, advertising manager 
of the Jaccard Jewelry Corp., has returned 
to her desk. 

J. F. Drake, Larned, Kans., made a busi- 
ness trip to Kansas City this week, return- 
ing home by motor. 

Miss Bess Finkelstein, bookkeeper of the 
Gray Jewelry Co., has returned from a 
month’s pleasure trip in the east. 

Mr. and Mrs. W. F. Johnson, Pawnee, 
Okla., spent two days in Kansas City this 
week en route to Rochester, Minn. 

Mr. and Mrs. Leonard Fort, of the Fort 
Jewel Shop, Emporia, Kans., made a busi- 
ness and pleasure trip to Kansas City re- 


cently. 
Recent visitors in this market included: 
Charles Weber, Lexington; J. O. Stott, 


Paola, Kans.; G. A. Howe, Duncan, Okla.; 
J. H. Clayton, Blackburn. 

The Hoefer Jewelry Co. traveling force 
reports a fair business in the territory now 
being covered, despite strike conditions. L. 
J. Baker is in Oklahoma, E. W. Locke in 
Kansas, “Gene” Whitehead in Nebraska and 


August 9, 1922. 


J. G. Hoyler is covering New Mexico and 
Arizona. 

S. V. Rigsby, of Yale & Cushing, Okla., 
came ‘to Kansas City this week to meet his 
wife, who is returning from a sanitarium in 
Battle Creek, Mich. Mrs. Rigsby’s health 
is much improved, 

G. A. Burri, secretary and treasurer of 
the Porter & Wiser Jewelry Co., has re- 
turned from a trip to Europe. A. L. Bier- 
freund, president of the company, will leave 
soon for a month’s trip to the Ozarks. 

J. A. Johnson, a jeweler of this city, has 
bought out the Wahlenmaier Optical Shop 
in Kansas City, Kans. Mr. Johnson will 
have some one in charge of the Kansas shop, 
as he will continue in his store on the Mis- 
souri side. 

Ira Seigfried, Missouri salesman for the 
C. A. Kiger Co., and Carl Main, who covers 
the far western territory for this company, 
leave for their Fall trips this week. Mr. 
Seigfried has just recovered from an opera- 
tion for appendicitis. 

William Holt, son of W. J. Holt, Still- 
water, Okla., spent the week in Kansas City. 
Mr. Holt also took a trip to Lawrence, 
Kans., while he was in this section. He in- 
tends to enter the University of Kansas, lo- 
cated at Lawrence, this Fall. 

Charles E. Thistle, president of the Wood- 
stock-Hoefer Watch & Jewelry Co., is a 
golf enthusiast. Mr. Thistle has been play- 
ing a good game, so his associates say, and 
is so entertained with the sport that he feels 
that a rest is almost unnecessary. 

J. H. Whitney, of the Edwards-Ludwig- 
Fuller Jewelry Co., spent his vacation in 
the west, looking after one of his customer’s 
stores. Mr. Whitney is now on his regular 
territory and is turning in some good busi- 
ness, according to officers of the company. 

The Advertisers’ Protective Bureau of 
Kansas City is carrying out quite an active 
program in continuing its promotion of bet- 
ter advertising in the city. Jewelers, as well 
as other business men, have been aided by 
the efforts of this organization, which seeks 
to help all industries in reaching and main- 
taining high standards of ethics. Two in- 
cidents which affect the jewelry industry il- 
lustrate the service which the bureau is per- 
forming. A retail jeweler of this city re- 
cently used in one of his advertisements an 
illustration of a certain “Orange Blossom” 
The advertiser does not carry this 


ring. 
trade-marked brand. A _ representative of 
the bureau who investigated the matter 


called the attention of the proprietor to the 
advertisement in question. The dealer an- 
swered that a mistake had been made in the 
use of this ring in the copy and promised 
greater care in the future. Another jeweler 
of this city advertised that in a dollar sale 
of jewelry, merchandise would range from 
$3 to $25 in value. Two girls drew cuff- 
links and a barpin worth $1 each, but show- 
ing that the statement that articles would 
range in value from $3 to $25 was exag- 
gerated. The bureau disputed the store pro- 
prietor’s claim that these articles were 
worth $3 and advised him to cease further 
minimum value advertising of this sale and 
to take down placards citing this value. 
The jeweler removed the signs and promised 
to tone down Jiis future copy. 








D. B. Carrady has succeeded to the busi- 
ness of M, A. Fann, Puxico, Mo. 
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W. E. Morrow, of the Ernsting Co., 
San Diego, is visiting here. 

F, B. King, Eastland, Tex., is, with his 
family, spending two weeks at Ocean 
Park. 

Homer Bolte, head watchmaker for 
J. P. Tait, 325 W. 7th St., is resting at 
Coronado Beach. 

Joseph Granat of Granat Bros., manu- 
facturing jewelers, San Francisco, is so- 
journing at Catalina Island. 

Hoyt Brown of the Armer & Brown 
Co., spent two weeks motoring with his 
wife through southern California. 

E. A. George, wholesaler, in the Title 
Guarantee building, has returned from 
two weeks spent at the Yosemite Valley. 

E. F, Whittemore, 847 S. Broadway, 
has recovered sufficiently from his illness 
to be able to take his place in his store 
again. 

The store of L. J. Pothoff, 5406 S. 
Hoover St., was robbed of about $50 
worth of goods last week by a window- 
smasher. 

Sol Meyer, of the Meyer & Talbott Co., 
is spending his week-ends at Catalina 
Island, where Mrs. Meyer is staying for 
the Summer. 

George J. Germain, manager of the E. 
Bastheim Co., has returned from a de- 
lightful visit in the Feather River country 
and in Del Monte. 

J. G. Donavan of the Donavan & Sea- 
mans Co, motored with his family to 
Coronado Beach on Saturday and re- 
mained over Sunday. 

Clem S. Glass and George C. Brock, 
son of George A. Brock, of Brock 
& Co., have just started for New York 
and the east on a business trip. 

Harry Dana of the diamond department 
of Shreve, Treat & Eacret, San Francisco, 
is visiting in southern California, having 
motored here in company with his wife. 

L. Krasney, who came here from Mil- 
waukee, has just established himself in 
the watch and clock business at 500 
Homer Laughlin building, 315 S. Broad- 
way. 

Carl Schultz, of the sales force of Fea- 
gans & Co., Inc., is back from his ranch 
near Yucaipa, about 80 miles from here. 
He says his orchards there are doing 
finely. 

James Wesley, of White & Wesley, 
Phoenix, Ariz. has been at one of the 
beaches near here for a week. He will 
spend the remainder of his sojourn in 
Los Angeles. 

Frank V. Hoffman, who has been with 
the J.H. Padgham & Son Co., Santa Ana, 
as manager for the past four years, has 
opened a store of his own at 218 W. 4th 
St., Santa Ana. 

Newton H. Moore, jeweler in the O. T. 
Johnson building, recently was severely 
afflicted in the loss of his mother, who 
resided in this city. She had reached the 
age of 84 years. 

Joseph Lawton, associated with C. A. 
Vanderburg, 322 W. 6th St., has returned 
rom a sojourn at Catalina Island and at 
Arrowhead Lake in the San Bernardino 
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mountains. 
wife. 

T. J. Bruner, wholesaler, has returned 
from San Francisco. He met Phil Stern- 
berger, his traveling salesman, at Fresno. 
He reports business in the San Joaquin 
Valley fairly satisfactory. 

Paul Grimm, 325 W. 4th St. and 
Samuel Downs, optometrist in the same 
location, are having their store redeco- 
rated and otherwise improved by the 
installation of mural mirrors, etc. 

I. Tasem, Tonopah, Nev., who drove 
here with his car a few weeks ago and 
then went to San Francisco by ocean 
steamer, has returned and started for 
home, going by way of the Yosemite. 

T. R. Canady, Huntington Beach, has 
just returned from an outing of two 
weeks spent hunting and fishing in the 
High Sierras and at Yosemite Park. Dur- 
ing his absence his business was in charge 
of C. E. Strait, formerly of Los Angeles. 

G. L. Kronmiller of the diamond de- 
partment of Brock & Co., recently re- 
ceived a letter from James D. Dougherty, 
formerly with Brock & Co., but now 
manager for J. B. Hudson & Son, Minne- 
apolis. His letter brought news of the 
recent death of Mr. Lawhead, Mr. 
Dougherty’s predecessor as manager of 
the Hudson store. 

S. P. Dayton, 714 Title Guarantee 
building, took a motor trip last week, 
going as far north as Santa Paula, where 
he called on Joseph Helfert, who recently 
bought out the jewelry business of A. E. 
Lawrence. He also made a call on J, E. 
Hillenbrand, San Fernando, while on the 
way home. His health is better and he 
is attending to business in his office again. 

Mrs. Guy Searcy, who was Miss V. 
Turner until she was married July 8 to 
Guy Searcy, a business man living at 
Azusa, 25 miles east of Los Angeles, 
has returned from her honeymoon and 
is again with E. Gerson, whose efficient 
assistant and office manager she was be- 
fore her marriage. Mr. Searcy expects 
to reside here soon. Both the young 
people have the hearty congratulations 
of their many friends. 


He was accompanied by his 


A notable event in the Los Angeles 
jewelry business is the retirement of 
Frank A. Priesmeyer, for a number of 
years manager of S. Nordlinger & Sons. 
Although he only recently determined on 
this step he has had it under considera- 
tion for several months. The responsibil- 
ities and exactions of the great and 
growing business of the firm have been 
heavy and he became convinced that he 
owed it to himself to take a rest for at 
least a number of months. He has con- 
siderable real estate in Los Angeles and 
attention to this will occupy some of his 
time, but he intends soon to enjoy the 
recreation of making frequent motor trips 
with his wife through California, visiting 
different places of especial interest, and 
stopping and staying wherever and as 
long as he wishes. He says he has not 
determined what he will do in the more 
distant future, whether he will enter the 
jewelry business again or not, and does 
not wish or intend for the present to 
consider the matter at all. He is looking 
forward only to a good long rest. He 
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has the best wishes of\many friénds'and, 
on hig part he expresses a most friendl¥ ' 
feeling. toWard the store and all’ asso- 

ciated with it. 

Clem S. Glass, vice-president of Brock 
& Co., and for a quarter of a century one 
of the best known and most popular 
jewelers in Los Angeles, has decided 
to retire from the jewelry business and 
engage in the real estate business. He 
will become associated with his brother- 
in-law, J. Ross Campbell, for years past 
a prominent and prosperous realtor in 
Los Angeles. Mr. Glass entered the 
jewelry business about 30 years ago with 
the firm of Whitley & Clock on N. Spring 
St. Afterward, when Mr. Clock had re- 
tired and when the Whitley Jewelry Co. 
was organized and the business moved 
to S. Broadway, Mr. Glass became presi- 
dent and manager, a position which he 
held until the company was merged with 
Brock & Co. The retirement of Mr. 
Glass is sincerely regretted by his asso- 
ciates in the Brock & Co. store, by all 
of whom, as well as by hosts of others 
outside of the jewelry business, he is 
held in high esteem both as a business 
man and as a personal friend. 








Pacific Coast Notes 





James T. Colyer is advertising the sale of 
his interest in the Corona Optical & Jewelry 
Co., of Corona, Cal., to Harold C. Marsden. 

E. E. Dail, formerly of Waynesburg, Pa. 
is now established in his new jewelry store 
at 136 N. Brand Boulevard, Glendale, Cal. 

O. T. Hodnefield, Venice, Cal., has sold 
out his business to L. A. James. He will 
continue in the optical business in Los An- 
geles. 

Matt A. Tiura, Japanese jeweler of Par- 
lier, Cal., who died recently, has been suc- 
ceeded in the business by his widow, Mrs. 
Tiura. 

Julius Rein, of the Reliable Jewelry Co., 
San Diego, Cal., has been holding auction 
sales. It is reported that he is retiring from 
business. 

William J. Cavanaugh, Nogales, Ariz., is 
insolvent and is offering 20 cents cash in 
settlement, claiming assets of $10,000 and 
liabilities of $20,500. 

J. H. Padgham & Son Co., Santa Ana, 
Cal., are closing out their jewelry business. 
They will continue in the phonograph and 
general music business at another location. 

Robert Zurfluh, 1943 Tulare St., Fresno, 
Cal., has closed his store temporarily on ac- 
count of fire damages, chiefly to the adjoin- 
ing premises. He will open again about 
Aug. 10. 

L. V. Gray, jeweler, Oregon City, Ore.,. 
has moved into a new location on Main St., 
which gives occasion to the Oregon Courier 
to recall the fact that formerly a railroad 
man, Gray was injured in a wreck which 
made him a cripple from the hips down. Not- 
withstanding this handicap, he learned the 
jewelry trade and has successfully estab- 
lished stores at Canby and Woodburn. He 
is perhaps the only man in Oregon who can 
drive a Ford without feet. A product of 
his own genius is an especially arranged ex- 
tension bar for the clutch, brake and reverse, 
which enables him to drive and safely man- 
age his car entirely by hand. 
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Dee-ciding Factors —Just Two of Them 


lst—A reputation earned by a record of more than 32 years of honest, conscientious and courteous 


REFINING 


SERVICE 





2nd—A modernly equipped refining plant of sufficient capacity to efficiently render this service. 


Two very good reasons for deciding to ship us your next lot of bench and floor sweeps, filings, polishings 


and Gold, Silver and Platinum —_ 





Let us supply you with 
soft platinum plates, 
solders and wires, also 
in 5%, 10% and 15% 
iridium platinum. 











Purchasing and Sales Dept. 
5 So. Wabash Ave. 


THOMAS J. 


DEE & CO. | # 


Manufacturers and Refiners 
GOLD—SILVER—PLATINUM 


CHICAGO 





We manufacture real green 
—green gold—plates, wires, 
and solders in 10Kt., 14Kt., 
also’ white golds and 
red golds. DEE GOLDS 
have excellent working prop- 
erties, 











Refining and Manufacturing Plant 
317-319 E. Ontario St. 








The Finest, R'chest, Embroidery Hoop Ever Made 





Heavy 14-kt. Gold Plate 


Individually boxed 
First time so attractive a hoop has been available 





For Christmas, Anniversary, Commencement 


Wire Mesh 


Silversmiths 


and 


Cut Glass 


Manufacturers 
N. Y. Wire Frame Co. 


703 Second Avenue 
New York 








and all other gift and prize purposes—and for 
folks who “like to show off.” Nationally ad- 
vertised. 


An elaboration of the revolutionary Adjusto patent 
cork-cushioned embroidery hoop, carried to the limit 
of luxury. Holds every sort of fabric, from tissue to 
toweling, tight as a drum head, without possibility of 
injury, and contributes largely to the execution of 
superlatively fine needlework. Popular 5” size. Ap- 
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proved by Priscilla Proving Plant. i 


$18 dozen 
to retail at $2.50 


Order from your regular jobber. If he cannot supply you out 
of stock, he or you can get immediately from these 

DISTRIBUTORS: 
Eastern: A. L. Clark Co., 53-57 West 23rd St., New York 
Western: H. A. Austin Co., 234 So. Franklin St., Chicago 
Canadian: Will P. White, Ltd., 65 Simcoe St., Toronto 


Made by EMBRO MFG. CO., Canton Ohio 




















ARTHUR JOHNSON MFG. CO. Inc 
14-16 Church St., New York 
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Jewelers’ Circular, 11 John St., New York 
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Canton, O. 





TRADECONDITIONS 


Leaders in the industry report the month of 
July slightly off compared to the same month a 
year ago, but are not disheartened as June was 
unusually big in all lines, dealers say. Nothing 
particularly stood out last month but there was a 
general demand for smaller merchandise, and little 
of the better quality and higher priced items moved. 
It is predicted that August will rate favorably with 
July and that a general pickup in business will 
result soon after Sept. 1. There seems to be little 
effect on business locally by the rail and coal strikes 
but continuance of either for another month will 
reflect in the trade, as the district is composed en- 
tirely of metal working plants, and fuel supplies in 
many instances are becoming low. Platinum and 
diamonds appear to be the strongest factors in the 
trade at the present time. Ladies wrist watches 
in white gold also have been active this Summer, 





Leo Pontius, for some time associated 
with the Merritt Jewelry Co., Courtland 
Hotel building, has accepted a position with 
George H. Cassidy & Sons, jewelers, S. 
Market Ave. 

A. H. Kendall, of Thomas Kendall & 
Sons, jewelers, Canton, O., was a Cleveland, 
O., visitor recently. In the Fifth City he 
visited several wholesale jewelers and spent 
some time with downtown retailers. 

Leon Rubin, East Liverpool, operating a 
retail store in that city and soon to open one 
in Canton, was in Canton this week in the 
interest of the new store. This firm con- 
ducts a wholesale jewelry business at Provi- 
dence, R. I. 

Jewelers of Canton will not exhibit at the 
Stark county fair this year. This was de- 
cided at a meeting recently, the jewelers 
claiming there was too much chance of their 
merchandise being stolen and that protec- 
tion was none too good during the annual 
exhibition. 

W. H. Shields, Dennison, O., jeweler, was 
made defendant in two actions filed in Com- 
mon Pleas Court this week by Buffalo, 
N. Y., firms, who seek to collect amounts 
for merchandise. Leo M. Lery says Shields 
owes him $188.80 and Adolph Block asks a 
judgment for $185.02. 

Activities of the Canton 24-Karat Club 
have been suspended for the Summer and 
meetings of jewelers in the three cities will 
be resumed soon after Sept. 7, it was an- 
nounced by officers of the organization this 
week. Educational legislation will be dis- 
cussed when the club gets down to business 
this Fall. 

E. L. McQuiston, secretary and treasurer 
of the Merritt Jewelry Co., Canton, an- 
nounces he will be associated with the Rubin 
Fredland Jewelry Co., which will open a 
store at 333 N. Market St., Canton, the mid- 
dle of August. Mr. McQuiston has been 
with the Merritt company since its organiza- 
tion two years ago. 

J. B. Rose, pioneer Canton jeweler, has 
taken a 10-year lease on a building at 133 and 
137 6th St. N. E., where he will take posses- 
sion Jan. 1. Mr. Rose for many years has 
maintained his retail jewelry store at Mar- 
ket Ave. N. and 5th St. He plans to en- 
large his store and add several additional 
lines in the new location. 

The jewelry section of the Spring Holz- 
warth Co., largest Alliance, O., department 
store, has been increased to twice its former 
size with rearrangement of the store, owing 
to the completion of a new two-story annex. 
This department now ranks with those of 
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the larger cities. J. S. Spring, head of the 
company, says business has been off approxi- 
mately seven per cent. compared to previous 
years, but predicts a pick-up in retail trade 
generally about Sept. 1. 

The jewelry section of the Garver Bros. 
Co. store, Strasburg, rated as the world’s 
greatest country store, has showed remark- 
able increase the past two months and busi- 
ness volume still is on the upgrade, accord- 
ing to G. A. Garver, dean of retail mer- 
chants of the mid-west. Business at the big 
store the first six months of the present year 
aggregated $291,077.05. The gain in June 
alone was $7,037.39. Mr. Garver predicts a 
big Fall business and says practically every 
department buyer has stocked heavier than 
last year for the Fall trade. 

Walter Deuble, Canton jeweler, has been 
named chairman of the jewelers’ team to 
canvass the retail district in quest of mem- 
bers for the Canton Merchants” Association, 
which drive has been under way. This or- 
ganization recently took over the activities 
of the retail merchants’ body, and plans are 
to enlarge the scope of work so as to in- 
clude every line of retail merchandising. 
Mr. Deuble reports a good representation of 
the jewelers are responding to the invitation 
to affiliate with the new association. The 
drive is being sponsored by the Canton 
Chamber of Commerce, 

The Rubin Fredland Jewelry Co., which 
a month ago purchased the stock and fix- 
tures of the Merritt Jewelry Co., jewelers in 
the Courtland Hotel building, announced 
this week it would open its new retail jewel- 
ry shop at 333 Market Ave. N. about Aug. 
10. At the present time the concern is tem- 
porarily in charge of the Merritt store and 
will dispose of this stock first. Alterations 
at the new location have commenced, and a 
new front is being installed. The new 
jewelry retailers are from East Liverpool, 
where they have been engaged for several 
years in the retail and wholesale jewelry 
business. 

Downtown retail circles paid their re- 
spects Tuesday to the late William R, Zol- 
linger, head of William R. Zollinger & Co.’s 
department store, who died suddenly while 
engaged in a telephone conversation Friday, 
July 28. All retail stores closed during the 
funeral hour, probably the first time since 
the death of the late William McKinley, 
President of the United States. The entire 
merchants’ association attended the funeral 
in a body. The deceased was well known 
to the jewelry trade, his store having main- 
tained one of the largest jewelry sections in 
the city. Mr. Zollinger was prominent in 
State mercantile circles. 








Manufacturing, buying, selling, dealing in, 
importing and exporting silverware, jewelry, 
statuary, works of art, articles of virtu, etc., 
are among the principal objects of the South 
Jersey Furniture Corporation, which has 
been chartered in the office of the Secretary 
of State to operate from 725 Asbury Ave., 
Ocean City, with Donald M. Patterson as 
agent. The concern has a capitalization of 
$100,000, which is composed of 1,000 shares 
at $100 per share, while the amount that will 
be devoted to the starting of business is 
$9,000. The incorporators and the number 
of shares held by each are: Ralph L. Ches- 
ter, 30; Edward M. Sutton, 30, and Donald 
M. Patterson, 30, all of Ocean City. 
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William Artes, of the Charles F. Artes 
Co., Inc., 321 Main St., has returned from 
a visit with friends at New Harmony, Ind. 

J. Roy Strickland, dealer in clocks and 
watches, Owensvile, Ind., was in Evans- 
ville on business a few days ago. He re- 
ports trade in his locality better than it 
was this time last year. 

A mussel digger in the Wabash river 
named Allen living on this side of Sulli- 
van, Ind., found a pearl in the river a 
few days ago while digging shells, that is 
said to be worth more than $200. 

Moses Gans, formerly vice-president 
and general manager of I. Gans & Co., 
who sold their business a few years ago 
to Raphael Bros., has returned from Cin- 
cinnati, where he went on business. 


John Heinzle, of Heinzle & Nester, re- 
tail jewelers, Boonville, Ind., was in 
Evansville on business a few days ago. 
Mr. Heinzle says that as soon as the 
coal mines at Boonville resume opera- 
tions he is looking for the jewelry busi- 
ness to take on new life. There are over 
1,300 coal miners in Boonville and War- 
rick counties. 

Hovey H. Tislow, leading jeweler of 
Petersburg, Ind., who has been active in 
republican politics in his city and county 
for a number of years, is being boosted 
by his friends for a federal appointment, 
but Mr, Tislow says he prefers to stick 
to his private business. ; 

T. C. Basye, retail jeweler, Rockport, 
Ind., who was a business visitor in Evans- 
ville a few days ago, says that the outlook 
for Fall business in his community is 
flattering and that in his opinion the holi- 
day trade will be the best in many years. 
Farmers are selling their wheat and are 
in a much better frame of mind than they 
were this time last year, 

William Schneider, salesman for Ra- 
phael Bros., Dry Goods Co., Upper lst 
St., this city, who was seriously injured 
several weeks ago when an automobile 
that he was driving turned turtle near 
the city and pinned him underneath, has 
been able to leave the hospital. He had 
a close call for his life and for several 
days after the accident, it was feared that 
he would die. 

The Charles F. Artes Co., Inc., of 321 
Main St., here, designed and furnished the 
handsome badge that was presented a few 
days ago to Benjamin Bartlett, chief of the 
Evansville detective department, that was 
given him by a number of his close personal 
friends. The badge was made of solid 14- 
karat -gold and is one of the handsomest 
products of its kind ever seen in this city. 
The Artes concern has been complimented 
by many of their friends on getting out a 
piece of work like this. On the badge will 
be found a diamond, ruby and sapphire, the 
red, white and blue colors creating a pretty 
effect. There is an enameled blue star in 
the center of the badge, encircled by 24 
diamonds. The badge cost more than $700. 








Charles W. Rader has succeeded to the 
business of Rader & Rader, Baldwin, La. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable tlat the mem- 
bers of the trade generally communicate with Tus 
Jewevers’ CircuLtar regarding any advantageous 
device or plan which they are utilizing in cen- 
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How to Sell Anniversary Gifts 





Written Expressly for The Jewelers’ Circular 




















NNIVERSARIES don’t care 

they come and that’s a fact. They are 
as likely to come in midsummer or in the 
dullest week in the year as in thc busiest 
holiday season. So the jeweler may as 
well advertise his anniversary gift goods 
at one time as at another, and that m2ans 
that a good time to push them is during 
periods when there seems to be no particu- 
larly timely line demanding publicity for 
other reasons. 

Gift goods, as every jeweler knows, need 
to be provided with containers calculated 
to give them a good setting and to make 
them appear to the best advantage. lt 
sometimes happens that customers go so 
far in buying gift goods as to want the 
box or case or chest to be a handsome 
article whether the contents are up to the 
mark or not. 

About the first thing for the jeweler to 
consider in arranging to push gift guods 
is the providing of suitable containers for 
such stock as he already may have, or the 
purchase of at least a few items in siiver- 
ware, etc., contained in chests or handsome, 
lined boxes. 

It is better that there be some filled 
chests, sets as prepared by the manufac- 
turer, than that you have nothing but empty 
boxes of a general type. No matter how 
handsome the box, unless it is a manu- 
facturer-filled outfit, you cannot fut an. as- 
sortment of silverware into it so it will 
have the same finished 
purpose look. 

If you have the empty boxes and the sil- 
verware and feel that you cannot go ahead 
and stock what you need in the way of 
filled chests, you can at least fill some of 
those boxes with assortments adapted to 
their size and shape. This will erable you 
to offer ready prepared assortments that 
will look well. When it is left to the cus- 
tomer to select an assortment to fill a box 
or chest, there is every chance that the as- 
sortment selected will not fit any chest 
you have and it will be difficult to suit 
the customer. Better have them already 
fitted and filled and work to make the buy- 


when / 


and made-ior-the-: 


ers see the advantage of buying them that 
way. 

Of course there ought to be outtits at 
various prices, with as wide a range as 
possible in order that you may be in a po- 
sition to take care of any class of demand. 


ANOTHER help in pleasing the buyers 

‘ of anniversary gifts will be a set of 
anniversary labels. These should be hand- 
somely lithographed and might cover hfth, 
tenth, fifteenth and so on, up to the fiftieth. 
The labels can be lithographed, or they may 
be engraved on white stock, prepared in 
such a size that they can be pasted on any 
box or chest. It will not be wise to at- 
tempt any pictured design on the labels. 
It would be too difficult to secure a pic- 
tured label that would be approgriate for 
all anniversaries and that would please all 
customers. The use of these labels, «are- 
fully attached, helps to give each anniver- 
sary gift a distinctive appearance and to 
make it appear to have been prticularly se- 
lected for the occasion. Possibly a good 
form of label for this purpose would be a 
ribbon with the number of the anniversary 
stamped on it in gold letters, “FIFTH 
ANNIVERSARY.” It would he easy to 
have a supply of such ribbons made by a 
high class printer or by some badge riaker, 
and the ribbons might be of assorted colors 
with no additional cost for the stamping. 
The use of these would be more distinctive 
even than the use of the pasted labels. Rib- 
bons like these would be available for use 
on many items of stock bought for anni- 
versaries but not adapted to placing in 
boxes. 

It is worth considering that in buying 
things for such gift uses as have been men- 
tioned, people like to buy goods of stand- 
ard make, and sometimes in standard pat- 
terns. When we give anyone a present, 
we like them to know that it is good stuff. 
We would much rather give them some- 
thing bearing the name of a maker of 
known repute than to give something per- 
haps equally good but not so recognized by 
the brand it bears. Goods with a national 


quality reputation sell. best as anniversary 
gifts. 

The advertising of anniversary gift goods 
may be done in the newspapers and in other 
ways. Here is a suggestion for the de- 
velopment of a suitable newspaper ad, which 
should be elaborated to contain mention of 
such goods as you particularly want to 
emphasize. 


Whose Anniversary Next Week? 


Every little while along comes the 
anniversary of some friend’s or rela- 
tive’s wedding, birth, term of service 
or other important event. 

We want to remember such events 
with stitable gifts. It is appropriate 
and desirable. It is expected. 

What can be given that will fit the 
occasion and serve as a token of your 
good wishes? 

As specialists in anniversary gifts, it 
is our business to help people to select 
suitable gifts. We can help you in 
such a selection. , 

We have a great variety of hand- 
some and attractive gifts at all prices. 
We make it possible for you to give 
something desirable at a cost within the 
price you feel you want to. pay. 

We can show you all sorts of suit- 
able things of standard make and 
known quality and we can provide such 
gifts with containers made to fit them 
and to emphasize their beauty. 

Let us suggest a few of our many 
items: 


Almost countless 
goods in our stock, 


HECKLERS’ JEWELRY SHOP 


variety of gift 


ABOUT the same copy as the above, with 

a “Dear Sir” preceding it, might be used 
in getting up a form letter to send out to 
your mailing list to remind people of an- 
niversary gifts. Something of the sort 
would be highly profitable if you could send 
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PRISM BINOCULARS 


of Unexcelled Quality from the Renowned Makers 


“2 , 
TRADE MARK 


Many Fine Models—Powers 3 to 12 
Including Glasses with three changeable 
powers. 





_ Lemaire “Three Change” 
6—8 and 10 









woke 


Trade Mark 


Large Variety of Models and Styles 
Powers 3% to 18 


with objectives ranging up to 514mm. 


Busch “‘Terlux”’ 
6060/10 


COLMONT 


Popular Priced Models—Powers 8 to 16 


with Large Objectives 


Also Lemaire, Busch and Colmont Field and Opera Glasses 


Illustrated Literature Upon Application 


SUSSFELD, LORSCH & SCHIMMEL 


Sole Agents for the U. S. and Canada 
153 West 23rd St. New York City 





Colmont Stereo 
5612/8 
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it to a selected list of those who are inter- 
ested in any specific approaching anniver- 
sary. You might be able to get. a list of 
the guests at a certain wedding ten years 
ago and send a form letter to them, sug- 
gesting tenth wedding anniversary gifts, 
without, however, mentioning the name of 
the parties involved. 

You might be able to get a little list of 
relatives and near friends of some couple 
married for fifty years and send out a let- 
ter about golden wedding gifts. Perhaps 
you might arrange to have a stock letter 
or folder prepared which could be kept on 
hand and mailed out from time to time to 
such people as you knew to be interested 
in some approaching anniversary of the sort 
covered by that advertisement. 

It would be very easy to get up a birth- 
day letter to mail to people you happened 
to know had friends whose birthday ap- 
proached. If possible to keep a record of 
birthdays, it would give you something to 
work on, and there is no reason why you 
should not have a birthday book and in it 
set down any birthdays you learn about. 
This should be a book of the diary sort, 
and the name and address of anyone writ- 
ten in under their birthday date. Keeping 
suitable data along this line would involve 
some labor and investigation, but it would 
be work that could be done by the store 
force without interfering with their other 
duties in any degree. 


HE jeweler has to remember that his 
business is to a large degree what we 
might call “creatable business.” It com- 
prises sales that can be encouraged and 
developed regardless of their voluntary ex- 
istence. If you have the names of 25 peo- 
ple you know to be friends of someone 
whose birthday comes next week, Wednes- 
day, you have an opportunity to create a 
number of sales, up to 25. These may be 
created out of nothing. That is to say, you 
may develop interest on the part of these 
25 people and cause many of them to buy 
birthday gifts when they would not have 
thought anything about it if you had not 
reminded them. If you do nothing at that 
time to remind those 25 of the coming birth- 
day, you lose that much business forever. 
In reminding people in that way of an 
approaching birthday, I do not suggest 
sending them a form letter calling their at- 
tention to a certain birthday by the per- 
son’s name, I think that might be going 
too far. It might create an aversion to 
your store and methods. But why not have 
a regular birthday letter on hand to send 
when a known birthday approaches. Some- 
thing like the following, perhaps. 


Dear Sir:—Do you know anyone 
whose birthday comes soon? Have you 
any near friends or relatives whose 
birthday you want to remember before 
long? 

It is easy to forget these quickly 
recurring dates in others, but we 
always remember our own, and some- 
times we wonder at our relatives and 
friends. forgetting ours. 

Think it over and if there is a birth- 
day you ought to remember, let us 


THE JEWELERS’ 


help you to select a suitable gift for 
the occasion. 
We have a great variety of new 
things just adapted to birthdays. 
Yours very truly, 
HECKLERS’ JEWELRY SHOP. 


THE development of anniversary gift 

sales by display is as important as by 
advertising. Window display may be made 
to suggest such purchases to all who see 
them, reminding them of some such obli- 
gation. People do forget that sort of thing, 
even when they have fully intended to re- 
member and make a purchase. Do all you 
can to keep them reminded. 

This is best done by the use of suitable 
show cards displayed with the goods. The 
message on the card is what will do most 
of the reminding. Such cards may be let- 
tered as follows: “Whose Birthday Next 
Week?”, “Is it Time to Buy a Birthday 
Gift for Anyone?”, “Don’t Forget the 
Wedding Anniversary Gift You Were Go- 
ing to Buy!” “Any Family Birthday This 
Month?” “Buy Your Wife That Anni- 
versary Gift Now!” “Some Little Girl’s 
Birthday Comes About Now. See These 
Birthday Gifts!” 


When important anniversaries are ap- 
proaching, anniversaries in which a good 
many people are interested, the display of 
a variety of gifts particularly adapted to 
the occasion is desirable, with a card that 
will serve as a reminder. 

Displays and the use of similar cards in- 
side the store are profitable, and these 
cards may be used constantly, changing 
the inscription, renewing the card fre- 
quently, but reminding the public all the 
while of the anniversary opportunity. 

Much of the possible anniversary busi- 
ness is lost for no other reason than that 
the jeweler fails to remind the possible 
purchasers of their opportunity for giving. 
Every such occasion that slips by is gone 
for always and the possible accompanying 
business and profit cannot be reclaimed. 

Push the anniversary proposition and get 
people into the habit of buying gifts for 
such times. Having honored an anniver- 
sary once, they are more likely to honor a 
similar anniversary again. 





Team Work in Selling 





ves time you help another salesman 
to improve himself you help the gen- 
eral average of the store, and every time 
you do that you make it a better place for 
you to work in. Look at this a minute, 
from the viewpoint of the general public. 
Suppose people think that the clerks in a 
certain store do not know their business 
very well. Are they going to go to that 
store when they want to buy something 
where they need expert advice? No. They 
feel that they themselves don’t know, for 
instance, the value of a diamond or the 
timekeeping qualities of a watch, or what- 
ever the case may be, and they certainly 
are not going to consult people in whom 
they have no confidence. The consequence 
is that the store loses, and these poorly 
qualified salesmen as a natural result are 
also poorly paid salesmen. Perhaps if they 
helped each other out a little more, and if 
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a better spirit of co-operation in general 
prevailed, the same store would not have 
that reputation. : 

Take it from another angle. In a store 
where one salesman plays himself up as an 
expert, and even supposing that he is so 
regarded by the folks in his town, many 
times this thing occurs—he is out at lunch, 
or for some other reason customers cannot 
have him wait on them, and they walk out, 
intending to come back and buy from him, 
and then see something that strikes their 
fancy at a competitor’s establishment. 

Confidence is the thing upon which the 
merchant depends, and people will trade 
most readily at the store where they have 
confidence. 


To apply this principle to the best advan- 
tage, see if you cannot do something to 
make a better salesman out of that new 
fellow who was employed a month ago. 
There are lots of things he does not know 
about various articles in stock, and all these 
facts are perfectly clear to you. Why not 
use occasional idle moments to give him a 
little friendly assistance? It will develop 
him and help you. 

A man who wants to be successful in 
business must learn to make room for peo- 
ple under him and alongside of him, and if 
he does this consistently there will never be 
any room above him. 


I knew a store some years ago where the 
owner decided to retire from business. He 
had made sufficient money and wanted to 
take things easier. He had four men, one 
of whom had been with him for a number 
of years. The others were more recent em- 
ployes. 

The employe who had been with him 
the longest knew the jewelry business from 
A to Izzard, and was a splendid salesman, 
but he was a narrow-minded, selfish indi- 
vidual, who had never taken the trouble to 
develop the other men. When he learned 
of the proprietor’s intention to give up, he 
made a proposition to buy the store, offer- 
ing his savings as part payment, and pro- 
posing to pay the balance of the money in 
notes over an extended period. However, 
the merchant decided that he had better sell 
his stock at inventory than attempt to take 
advantage of the proposition, because he 
realized that the salesman who wanted to 
buy the store had failed to train any of 
the other men to be good assistants, and 
that he did not have their good will and co- 
operation to the extent that he would need 
it to make a success out of the business. 
Here was a case of Opportunity knocking 
at a man’s door when he was not able to 
meet her half way. 

Think over this question of co-operation 
and helping the fellow who doesn’t know as 
much as you do, because it is one of the 
most important factors in the building up 
of an efficient organization in the retail 
jewelry business, and as I said at the start. 
the better the organization and the more 
confidence the public in general has in the 
ability of everybody in it, the better the 
store will be and the more successful and 
better paid everybody who works there. 

The other side of the question is—don’t 
hesitate to ask advice of the man you realize 
knows more than you do. Try to make 
yourself as all ’round efficient as you can. 
—Novelty News. 
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HAWKES ] 
“ 
HAWKES AMBER BONBON DISH q 
with incrusted gold border and gold plated handle ‘ 
—an article you will reorder again and again! ” 
=—— v 
This item is one of the quickest selling items in () 
the entire Hawkes line. y (} 
It is a pleasing amber shade, decorated with a A\ 
No. 3666 gold border and fitted with a removable handle e 
| —~emsondl — —_ 6," of plated gold. The housekeeper will find a ) 
Gold. $4.00 apg sali thousand uses for it and like it better each time (\ 


she uses it. 


You will increase your sales—to people who 
are shopping for their own homes, as well as 
those seeking gifts for others—if you order a 
few of these Bonbon Dishes and display them. 
The profits are large and the shipments prompt. 
So send in your order now. 


T. G. Hawkes & Company 


Corning, N. Y. 


Pacific Coast Office: 140 Geary St., San Francisco, Cal. 
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EWELERS’ Show Case and Window 
Display Trays that reflect the full value 

of the merchandise they contain. Every arti- 
cle made from the best material obtainable. 


Learn about our wonderful complete line. 


Western Tray & Case Co. 


429 Plum Street, Cincinnati, Ohio 


Jewelers’ Show Case and Window Display Trays 
Wholesale Jewelers’ Trunks, Telescopes, Trays and Cases 
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price list and FREE Catalog 
One-Piece Shank 


SIMSON BROS. 


125 Canal St. New York 
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Established 1864 
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“Wisely Chosen Side Lines Combat Out- 
side Competition,” Says This Writer 
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HE jewelry trade of the country to- 
day is facing one of the greatest issues 
it has ever been called upon to decide, an 
issue that is fraught with wonderful sales 
possibilities and one that, after the decision 
has been reached, must be carried on to its 
legitimate conclusion. It is an issue with 
which every jeweler is confronted, possibly 
some more than others, yet, nevertheless, it 
confronts every jeweler to some degree. 

This issue is that of merchandising of 
side lines other than jewelry. If the 
jeweler will stop and look about him 
he will note that the present age appears 
to be one in which business establishments 
in all lines are reaching out to broaden 
the scope of their service to such an extent 
that the drawing of the line as regards to 
what the store should and should not han- 
dle seems to be a thing of the past. This 
reaching out process has reached such a 
stage that the jeweler must not only com- 
pete with his fellow-jeweler and the mail- 
order house, but he must also compete with 
the dry goods merchant, the department 
store, the hardware dealer, the druggist 
and the novelty shop. ‘ The clothier is also 
coming in for a slice of the jeweler’s 
business. The dry goods merchant, the de- 
partment store man, the clothier and the 
druggist have not only added a line of 
jewelry to their already wide lines, but they 
are also adding great numbers of the 
novelties which rightly belong to the 
jeweler’s stock. The hardware dealer and 
the druggist is also adding silverware and 
cut glass, and now comes a concern which 
purposes to add a line of jewelry to the 
hardware stock. It is true that almost 
every business, no matter in what line. is 
going in more and more for those things 
that we formally classed under the head of 
side lines. The condition is now reaching 
such a stage that it is high time that the 
jeweler awaken to the changing conditions 
in the conduct of business and return the 
compliment by adding some of the so-called 
“foreign lines” and give the druggist, the 
hardware dealer, the department store, the 
clothier and dry goods dealer a sample of 
their own medicine. 

Unfortunately the jeweler has not al- 
ways been as quick as his fellow-merchant 
to grab on to some of the so-called side 
lines that would fit in well with his “regu- 
lar” line, and that could not only be han- 
dled advantageously therewith, but would 
also yield a mighty handsome profit as 
well. To this may be attributed the 
fact that in a great many communities 
the druggist and the furniture dealer has 
gotten the jump on the jeweler in the sale 
of talking machines. Surely this line be- 
longs to the jewelry stock as much so as 
to the druggist’s or the hardware dealer’s 
stock. 

The sale of side lines in the jewelry store 
not only offers the jeweler splendid sales 


possibilities, but it also offers the live 
jeweler an opportunity of increasing his 
sales and of lowering his cost of opera- 
tion, thereby enabling him to sell his regu- 
lar lines on a smaller margin of profit and 
thus successfully meeting foreign compe- 
tion, such as the sale of silverware in the 
hardware store and drug stores and jew- 
elry lines in the department stores, the dry 
goods stores and the clothing stores. 

Many a business has suffered because of 
the lack of a constructive policy of looking 
ahead and = anticipating developments. 
Many a jeweler lost a large volume of 
business to his more progressive com- 
petitor, the druggist or the hardware 
dealer, when the talking machine first be- 
came an integral part of the jewelry busi- 
ness. And today, as then, the same fate 
awaits the jeweler who is hesitating on 
the threshold of adding side lines to his 
stock. That the present conditions are 
bound to have its effect upon the jewelry 
trade unless the jewcter arises to meet the 
Situation no _ far-seeing merchant will 
hardly deny. 

Some jewelers have seen the light, and 
when they arrived at a full, complete and 
comprehensive understanding of the 
growth of this reaching out process they 
have decided to do a little reaching out on 
their own account, and instead of strug- 
gling along with this giant ever tightening 
its grasp upon the throat of their business 
they have added a number of side lines to 
their stock, and today are enjoying a very 
profitable business. 

Business conditions change from year to 
year, and the fact that the jeweler has 
been doing business along certain lines 
during the past year does not necessarily 
mean that the same policy will prove prof- 
itable during the coming new year. The 
jeweler should keep his ear to the ground 
and note the various changing conditions 
that are constantly taking place in the 
business world and scent the trend of de- 
velopments and be prepared to meet these 
changing conditions. If the jeweler would 
successfully meet this issue it is time he 
give it his serious thought. Possibly this 
issue is more prevalent in the smaller 
communities than.in the larger cities, yet, 
nevertheless, it is showing itself in the 
sales of some of the larger city stores, 

In an interview with a large jeweler in 
Cleveland only a few weeks ago he ex- 
pressed his fear of this issue, and is mak- 
ing preparations to meet it by adding some 
of the attractive side lines that can be han- 
dled along with his stock advantageously. 

In an interview with a very progressive 
jeweler located in a small town of less 
than 5,000, carrying a very attractive stock 
of jewelry for a small town store, he was 
very frank in stating that if it were not 
for the large sales he secures through the 
sale of side lines he would be compelled to 
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close his jewelry business, not from the 
fact that he was not making money from 
his jewelry business but because the profit 
he derived from the sale of jewelry in 
itself was not equal to the salary he could 
command in the employ of another. And 
this condition is true of thousands of 
stores today. The store may not be losing 
money in the sense that the jeweler must 
reach down into his pocket and make up 
a deficit, but that the business is not turn- 
ing the proprietor a net profit equal to 
the interest earning power of his invest- 
ment and the salary he could command in 
the employ of another. And in order to 
meet this situation live jewelers all over 
the country are considering the sale of side 
lines. Many of them have already gone 
after some of these lines, and where the 
merchant has accepted them as an acceler- 
ator to greater endeavors and got back 
of these lines with a good part of their 
selling energy the results have proven 
mighty satisfactory. 





Consider Your Health 





OUR health is your chief business 
asset. 

Look after it. 

You look after your credit, your bank 
standing, your accounts. 

Your health is more important than any 
or all of these. 

Look after it. 

A man in poor health can’t accomplish 
very much. 

It is a task for him to live long enough 
from day to day. 

He doesn’t feel like starting anything new. 

A druggist’s life is confining, yet it need 
not be too confining. 

A druggist has to deal with an infinite 
number of details every day. 

He has to meet people, reasonable and 
unreasonable, and listen to their complaints, 
to their talk, to their opinions on this or 
that topic. 

All this has 
system. 

You need play now and then. 

Getting into the open air is a great thing. 

Make a point to do this two or three times 
a week. 

An automobile ride into the country now 
and then will work wonders. 

If you can’t do any better, take a walk 
around a city park. 

Make it a stroll, not a race against time. 

Get interested in the children at play, in 
the squirrels, in anything that is going, 
on around you. 

The point is to throw off business worries, 
if only for a few moments. 

Go to a picture show now and then. 

In following the action you are compelled 
to forget your own problems for the time 
being. 

The writer had a druggist friend who was 
getting ready to retire. 

He never had any time to play. 

He waited just a little too long and now 
he spends his time in a wheeled chair. 

Don’t wait too long. 

Take time to play. 

Look after your health—National Drug- 
gist, 


its effect on the nervous 
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Neatest Waldemar or Sautoir Pencil on the market. Finished 
engine turned, chused or plain in Sterling Silver. 12K 1/20th, 
14K Gold filled and 1/10th Silver plate. 

We also make the largest 
line of lingerie clasps in the 
world—all sizes, shapes and 
designs. Made in 10K, 14K, 


10K 1/20th Plate and Sterling, # 
brocaded, engine turned, en- eS 
graved, pierce lined and 

Ld 


striped inlaid. Note lingeries 
a newest pat. hinged Lingerie 
2 5 8 Clasp with a double hump. 

No rivets. Will firmly hold JO 

the thinnest piece of silk as 

ores => well as the thickest lingerie. race. 

| 3 6 nie 0. R. Johnson Co. 

. Auburn, Providence, R. I. 

OUR WORKMANSHIP AND QUALITY ARE UNSURPASSED. ASK YOUR JOBBER FOR SAMPLES. 




















a 
FREE cutsin all emblems GREATEST 


SEND NO MONEY BARGAIN wins 
2 GENUINE DIAMONDS 4/100 Each EVER ey 4 ( | 
| - ra 














Solid Gold 

14kt. White KW ee OFFERED : 
Gold Top y) . > ae No. 3002X —“Le-Flis” 8 
GENUINE | =f eA ie. Power Genuine Prism Bi- 


aocular, French Make, very ; 
a owe : i - ; powerful, extra fine qual- ea 
$25 00 | ¢ ei ity thruout — retail value age — 
= | »> 45.00. Our Price, $4698 bo 0. 300 


each, net 





Send us your name and the 
ring will be sent for inspec- 
tion. 


BUFFALO JEWELRY MFG. CO. 
“THE MAIL ORDER HOUSE” | 
Brisbane Building Buffalo, N. Y. 











can also be 
had in 
HOPE BLUE 
SAPPHIRE 
(Blue Lodge) 





; — — ad Pagal: ma 7 
in the K. o 4 ational 

aaa . No. 3003X—Guaranteed 10K. Gold Filled Cable Temple Spectacles 
Magazine. Will also have a fitted with O-Eye size Periscopic Convex lenses; all $4” 


ao similar ad in the K. of P., 
J. 6132 Moose and Mason periodicals. focus eumbers. Ser des 


All orders will be turned over to Retail Jewelers. NEW ERA OP [ ICAL CO 
Use a similar ad in your local lodge program and newspapers. , 

Mail us your business card and a catalogue will be mailed to Write for Catalog and Save Money. 
you. Terms January Ist 


WRITE FOR WHOLESALE PRICE 123 W. Madison St. CHICAGO 
Ke 


CAUTION 


Do not jeopardize a nice new line of jewelry by showing it in shabby or inferior displays. 



































Our large assortment of fine trays will help you secure desired results. 


RUECKERT MANUFACTURING COMPANY 


Displays for Jewelry, Silverware, Watches, Optical Goods 
162 Clifford St., PROVIDENCE, R. I. 


; Pacific Coast Representative 
9-13 Maiden Lane, New York Alfred H. Bullion Co., 220 Post St., San Francisco 
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Talking 


It Over 
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WE will let learned men debate about 
whether we have a_ “subconscious 
mind” and a “conscious mind.” But I wish 
that every jewelry store salesman would 
think of himself as having two individuali- 
ties—first, he should be a salesman, and, 
second, he should be a critic. 

The salesman who steadily improves his 
methods is the one who first analyzes and 
criticizes his present ways of selling. We 
must see the faults of the things we have 
before we seek something better. 

All this is brought to mind by a letter 
from a salesman who would have seen his 
own mistakes had he also been’ a critic. 
Here’s the letter: 


‘ 


I am rather worried because I am 
losing more sales than I should—that 
is, more than the average salesman 
loses. I wonder if you can help me 
find my faults, so that I may correct 
them, 

In order to be specific, I will take 
the actual case of a sale I lost yester- 
day. 

A man came up to me and said he 
wanted to buy a fountain pen. He 
needed and wanted a fountain pen, and 
we had a good stock, so I should have 
been able to sell him. But I didn’t. 

In the first place, ‘I showed him 
eleven different kinds of fountain 
pens, so the fault could not be in any 
lack of variety. I told him that they 
would not leak—that there would be 
no danger of staining his clothes, etc. 
I emphasized that they were made of 
a rubber which is almost unbreakable. 
I told him that the rubber tube con- 
taining the ink would not rot for many 
years, 

I emphasized the points, and did 
my best to close the sale. But, in 
spite of my insistence, the prospect 
finally said that he “guessed he’d 
look around a little more” and walked 
out. 

What’s the reason? 


There isn’t “a reason.” There are several 
of them. And the salesman really states 
them all in two of his paragraphs, If he 
were his own critic, he should have been 
able to detect them himself. 

“In the first place,” says the salesman, “I 
showed him eleven different kinds of foun- 
tain pens.” This is Mistake No. 1. The 
indiscriminate showing of numerous pens 
would tend to confuse the prospect, leaving 
him undecided simply on account of the 
variety. 

It is better to select a pen best suited to 
the needs of the prospect, and to concentrate 
on convincing him that it is the pen he 
should have. Then, if you think best, bring 
out, one at a time, other pens which might 
please him, explaining their individual points. 

Mistake No, 2 is the worst. It is a serious 
one, and many salesmen are guilty of it. 


The trouble is that this salesman used nega- 
tive suggestions. 

He says, “I told him that they would 
not leak—that there would be no danger of 
staining his clothes, etc.” The chances are 
that the prospect never thought about the 
danger of leaking, for leaky pens, generally 
speaking, are things of the past. But the 
salesman goes out of his way to raise an 
objection, Then he further “rubs it in” by 
explaining that the man need not worry 
about staining his clothes. Think of the 
vision it encourages in the imaginative 
prospects’s mind—of his best suit of clothes 
ruined by big ink stains! And [ can’t help 
wondering as to the nature of the crimes 
hidden by the “etc.” 

There is the same fault with saying that 
the pens are “almost unbreakable.” Don’t 
suggest that they might break. The sales- 
man’s statement would be permissible only 
if the prospect asked if the pens were 
breakable. 

The reterence to the “rubber tube” which 
would not “rot for many years” is really in- 
excusable. Why hinder the sale by thus 
hinting that the tube will eventually become 
rotten? 

It is difficult to tell whether our fellow- 
salesman actually committed Mistake Num- 
ber Three, but, judging from his letter, the 
chances are that he did. I refer to his 
reference to his “insistence.” 

At the altar of over-insistence on the part 
of the salesman can be laid many sacrificed 
sales. There are several psychological 
reasons for this, but suffice to say that over- 
insistence has the effect of antagonizing the 
customer and arousing a feeling of stubborn- 
ness, 

We hope that our salesman friend will 
not feel that we have dealt with him too 
harshly, for we congratulate him on his de- 
sire to find his own faults. 

(To be continued) 





A New Use for Sales Letters 


ESIRING to introduce something unique 
in his display windows a jeweler with 
little opportunity in this direction on account 
of the size of such space at his disposal hit 
upon the good idea of occasionally address- 
ing a letter to the trade, signing such a let- 
ter personally and then placing it in the 
window where it could be easily read. By 
observation he was surprised at the large 
number who really stopped and read the 
letter. Following is one of the letters: 
Dear Shoppers: 

It is our aim to offer a wide assort- 
ment of all articles for the choice of 
customers—wide not only in the de- 
signs and sizes, but also in the prices 
at which they are offered. You are at 
all times cordially invited to inspect 
our offerings and do not feel that a 
visit in any way obligates a purchase. 


G FT. Bt. 





Selling Talking Machine Records by 
Appealing to Local Interest 





[\ advertising talking machine records, it 
is well, when it is possible, to combine 
the window display with something of spe- 
cial local interest, according to F, W. Brom- 
berg, of the F. W. Bromberg Co., Birming- 
ham, Ala. A window display advertising 
just one record made by an orchestra which 
is particularly popular in Birmingham, re- 
cently, proved quite a drawing card for cus- 
tomers bent on the purchase of records. 

All of the members of the orchestra are 
well known in this city, having been the 
inspiration for many an all-night dance 
revel. All of the dancing set have frolicked 
to their music and know the men who play 
the instruments by their first names. It 
stands to reason that the people who buy 
the largest number of dance records are the 
ones who belong to the dancing crowd. 
They are the people whose attention the 
phonograph record man wants to catch. 

In this particular instance the attention 
of the people who dance in this city was 
attracted by a very simple, very inexpensive 
window display which showed only two 
copies of the record, but at the same time 
was most effective. 

The record was “The Sweetheart of 
Sigma Chi” and “Kiss Mamma, Kiss Papa,” 
recently released. The background of the 
window was a huge blue heart trimmed in 
gold, with the name of the feature piece, 
and, in smaller letters, the name of the 
piece on the other side, printed on it. A 
smaller heart, with a copy of the record in 
the center of it, was placed just in front 
of the big heart, and the other copy of the 
record was just to one side. Right down 
in front, occupying the center of the dis- 
play and placed so it could be seen from all 
angles, was a photograph of the orchestra 
group in a silver frame. 

The picture of the musicians drew the at- 
tention of their friends. When the people 
stopped to look at the picture, a phonograph, 
which was just inside of the entrance to the 
phonograph department, played the feature 
piece. The effect of this treatment was 
very natural. It made the prospective cus- 
tomer want a copy of the record. Used 
as a drawing card to persuade the customer 
into the store, it was then up to the clerk 
to see that he took other records as well. 





Advertising Suggestion for Phone 
Users 





REN’T there many people wanting to 
use your telephones? Yes, and we 
-ourteously loan it. That’s proper, but have 
you a wire band that fits around the mouth- 
piece, holding a card, reading: 





Our Special for To-day 


Just received a new line of bracelets. 
Let us show them to you. Priced 
to ——. 














Never fail to state your prices in an ad- 
vertisement. It must be the right price or 
you would not use it, hence it is wise to pro~ 
claim it, because that is the first thing the 
majority of people “wonder about.” J. B. D. 
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Direct by Mail Methods That Bring Results 





Written Expressly for The Jewelers’ Circular 














(THE outstanding feature of direct-by-mail 


effort is that success with this form of , 


advertising is not a matter of luck—but the 
result of carefully planned effort. To 
merely scatter or send one a series of letters 
or circulars is not a resultful plan. The 
jeweler desiring profitable return for his 
money so invested must consider seriously 
and carefully his mailing list plan of appeal, 
its preparation, message and all other im- 
portant factors contributing to the making 
of direct-mail effort successful. 

At the recent convention of the Direct- 
By-Mail Association held in Springfield, 
Mass., and attended by several jewelers, the 
value of mailing “tests” was well empha- 
sized. The success of these tests are con- 
tingent upon more than just the appeal it- 
self. Briefly, for quick reference and review 
the important factors are listed, following in 
their order: 

(1) An accurate and properly classified 
mailing list. 

(2) An offer of something of real value 
and attraction—or a description thereof. 

(3) A properly prepared appeal. 

(a) Context of letter or folder. 

(b) Its power to attract, interest, 
persuade and then prompt to ac- 
tion. 

(c) The illustrations and appear- 
ance of material. 

(4) Accurately addressed mail. 

(5) Helpful enclosures. 

(6) “Easy-to-use” return cards and cou- 
pons. 

(7) Carefully planned “follow-ups.” 

(8) Properly timed general advertising. 

(9) Routine correspondence that is con- 
sistent with advertising and sales attitude. 


While a whole chapter could be devoted 
to enclosures, there is one suggestion that 
can be profitably respected. Never enclose 
a folder describing something different than 
the offer of the letter with which it is sent. 
In other words, do not send out a letter 
announcing a new silver design and enclose 
with it a circular descriptive of some plati- 
num effect. This plan which some jewelers 
occasionally follow is apt to be confusing, 
and no doubt the reader has had practical 
example in receiving mail literature from 
sales people in other lines which in its mes- 
sage calls attention to one article and then 
causes such attention to be lost in a folder 
enclosed pertaining to something else. The 
only reasonable acceptance in this direction 
is when you enclose a circular descriptive 
of some of your offerings with a collection 
or adjustment letter. 

Another good point well worth remem- 
bering in the endeavor to build up success- 
ful mail response is that of not attempting 
to advertise all of your offerings in one let- 
ter or in one circular. The better plan is 
to pick out one good feature of your service 
or stock and then push it, introducing the 
other offerings in a supplementary way. 


As an example in this direction, review 
and study the letter following: 
Dear Sir: 

A Sunday evening, eight guests, a 
cozy dining room, a modest luncheon— 
a familiar gathering—but so unusual on 
this occasion, “Quite charming,” as ex- 
pressed by the guests. 

The arrangements were the same, 
the hostess the same, the guests the 
same—just only little change. No elec- 
tric lights. 

In place, a six-branched candelabra 
supporting six lighted candles. The 
effect was so soft, appropriate and re- 
freshing. 

Nothing absolutely original, to be 
true. It is done quite frequently, but 
not commonly. It should be done more. 
Candelabras are not expensive and they 
add to the charm of a home. 

You will find some very appropriate 
and original designs in our stock, par- 
ticularly in silver. We have arranged 
to carry small as well as large ones, 
those of simple as well as elaborate de- 
sign—in fact almost every type you 
could désire to choose from. 

It has been the aim of this establish- 
ment to maintain, at all times, not only 
a variety of articles in gold, silver, 
stones, ivory and other materials, but 
also a good offering of specialties, such 
as candelabras, white ivory clocks, 
novel aquamarine rings, and _ other 
oddities for gift and personal uses. 

May we not have the pleasure of 
your visit? 

Sincerely yours, 


It will be seen from the above that this 
jeweler has introduced’ and featuréd one good 
article and made his letter readable without 
trying to explain everything he had to sell. 
To introduce his other goods he depended 
upon the general recognition of his store. 

“Be personal,” recently advised one letter 
expert in speaking to a gathering of busi- 
ness men. The advice contained in these 
two words, he explained, was the basis of 
successful direct-by-mail effort. He did not 
mean that to be interpreted as indicating 
that one should become intimate or jazzy 
in any way, but friendly, endeavoring to ap- 
peal to the reader in a “personal” way that 
will win attention. A good synonym for 
his phrase would be, “Be human.” The 
thought of this paragraph will be found ex- 
pressed in the specimen sales letter follow- 
ing, which any reader is free to use: 

Dear Sir: 

A chap took his watch out in a Pull- 
man smoker the other day and started 
to wind it. “What have you got there, 
a fire alarm?” was the response invoked 
from one friendly passenger. 

Such “gentle knocks” are not uncom- 
mon. And quite often deserved. It 


grates to hear a man wind his watch to 
the sound of stripping gears. The 
owner is frequently quite aware of it— 
and generally a man very particular to 
the appearance of other personal pos- 
sessions. 

A “noisy” watch is a mark of “old 
times.” It attracts attention; invites 
comment; detracts from good opinion. 
The progressive man needs a progres- 
sive watch. 

If you want to enjoy something in a 
“quiet” timepiece, both as to mechanism 
and design, step in and inspect our lay- 
out. Every type and design to choose 
from. Also almost every price, 

Won’t you “take the time” to “take 
us up” on this suggestion? 

Sincerely yours, 

Another good plan that can add novelty 
to your direct-mail appeals is that of print- 
ing your sales letters instead of having 
them processed or automatically typed in 
the form style. This is not to recommend 
that you print all your messages, but as a 
means of deviation and a good way to gain 
attention try having one sales letter printed 
in regular type, but in usual letter form, 
on one of your regular letterheads, It will 
prove impressive and not at all expensive. 

Slogans are well worthwhile to use in 
your mail activity. Many jewelers are be- 
ginning to adopt regular slogans for incor- 
poration on their printed matter and letters. 
One jeweler uses, with good effect, a print- 
ed slogan, in red ink, on the bottom of his 
regular correspondence paper each month. 
At the present time he is running one which 
reads, “Gifts that Last Mean Go-to-the- 
Jewelers First.” He recently ran another, 
reading, “There is never any depreciation 
in the appreciation or value of jewelry.” 

Along jewelry lines a slogan recently ap- 
peared on one jeweler’s printed matter, read- 
ing, “Silversmiths, goldsmiths, diamond- 
smiths and servicesmiths.” Another one was 
found in these words, “Goods that reflect 
their own quality.” One of the best jewelry 
slogans recently appearing is the one read- 
ing, “Every family should have its jewelry 
relations.” 

One other angle in direct-mail advertising 
of outstanding importance that can be 
stressed is the value of keeping records of 
the appeals you send out. The importance 
of maintaining a card system or a loose- 
leaf book method cannot be emphasized too 
much. Make a notation of the date you 
send out your letters, the number of re- 
plies they pull, the territories from which 
the response best comes, and so on. Some 
statistics are just as important for analysis 
and study as the statistics representing 
sales and losses in your territory. 

To keep a scrap book is also a commend- 
able practice, in which to place not only 
your own material but a collection of all 
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other worthwhile direct-mail literature that 
you can obtain. This is not suggested for 
the purpose of copying the work or style of 
others, but for the good study and inspira- 
tion they represent. 

The reader has by this time discovered 
that there is much to “do” in making direct- 
mail methods effective. Incidentally, there 
are also a few “don'ts,” some of which 
have been carefully outlined in detail and 


a few more which are briefly listed follow-° 


ingly as reminders. 

Don't forget to put enough postage on 
the material you send out. Nothing dis- 
courages a prospect any more than to be 
annoyed in this direction. ; 

Don’t abbreviate a man’s name, but spell 
it out when you have such detail. Avoid 
all possible criticism in advance. 

Don’t trespass upon the reader’s sensitive- 
ness with ill-placed humor. 

Don’t forget that facts and figures as 
supporting evidence to statements and de- 
scriptions are big selling factors. 

Don’t just paint word-pictures. They 
may win admiration, but not response. 

Don’t forget that all sales aren’t made on 
the first call. Consider the relative value of 
a follow-up. 

Don’t forget and repeat in your letters 
the same message already printed in your 
circular enclosed. 

Don’t forget that a few home appeals by 
mail to wives and other members of the 
family are helpful in getting the decision of 
the husband backed up. 

Don’t forget that the direct-by-mail 
methods have helped many jewelers to 
larger income. 

Don’t forget that originality pays big 
dividends in mail methods. 

And don’t forget that direct-by-mail 
methods are part of present-day competition 
which you have to meet. 

Summing up direct-by-mail advertising, 
it is an efficient and profitable means by 
which you can increase the circularization 
of your sales. Used with the same study 
and thought, associated with personal ef- 
forts, it can bring equally as good return 
and many times much more. 





Profitable Lunch Hours 





PROGRESSIVE jeweler anxious to 
strengthen his recognition in every way 
makes it a point to dine at different clubs 
and hotels each day simply in order to keep 
in touch with the leading business men. He 
changes his dining place every day for this 
purpose. He does not approach any of these 
men or customers with sales talk or buying 
suggestions of any kind. He reasons that 
his very presence is good suggestion and fre- 
quently diners and others who frequent his 
store question him regarding certain offer- 
ings. Ce TG 





Patriotic Alarm Clock 





“This clock has a very loud ring. 
I think I will call it ‘The Star-Spangled 
Banner,’ 
For every time I hear it I have to get up.” 
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Wedding Rings.—Several centuries ago, 
wedding rings were made of divers metals— 
gold, sliver, iron, steel and brass; and 
sometimes the clergyman even used a circlet 
of leather cut from the bride’s left glove. 
The modern bride, however, looks for 
ward with delight to choosing her own 
Wedding Ring with a beautiful significant 
design either unjeweled or richly set with 
diamonds. We have a very large selection 
of all the newest desigris for your inspec- 
tion. Come in and see them; it’s a pleasure 
to show you.—The Ernstine Co., San Diego, 
Cal. 

* * * 

Oriental Pearl Necklaces—The vogue of 
Oriental pearl necklaces continues without 
abatement. The wearing of genuine pearls 
is indicative of refinement and good taste. 
Our present offerings embrace several of 
the most exquisitely matched necklaces we 
have ever been privileged to show. Back 
of all of our merchandise selections is the 
cumulative experience of fifty-one years.— 
Fifty-one years of jewelry merchandising 
in Los Angeles.—S. Nordlinger & Sons, Los 
Angeles, Cal. 

* * * 

Five-Piece Tea and Coffee Service—oi 
Long-Wearing Plated Silver, $29.—Nothing 
adds such an air of quiet distinction and 
elegance as the gleam of polished hollow- 
ware on the sideboard or in actual use. It 
is, therefore, appropriate that we remind our 
customers that silver is marked at new low 
price levels, and a perfectly proportioned 
five-piece set of hollow-ware may be pur- 
chased for as little as $29. Any article may 
be purchased individually, and incomplete 
sets are easily added to from time to time.— 
The Wiss Store, Newark, N. J. 

* a * 

Hang on to a street car strap with one 
hand, hold bundles with the other and then 
try to look at your watch. It is impossible, 
unless you carry your watch on your wrist. 
Tack wrist watches not only give instan- 
taneous service, but absolutely reliable time. 
They satisfy busy shoppers and win favor- 
able comment in fashionable circles. You 
will be delighted to see our showing of 
square, round and octagonal shaped ones 
with ribbon or bracelet—Jean R. Tack, 
Newark, N. J. 

x ok * 

Modernize Your Old Fashioned Wedding 
Ring —Your old-fashioned wedding ring— 
regardless of its width or shape, can be 
made over into the new, beautiful Orange 
Blossom design without cutting the ring, 
harming the inscription or in any way de- 
stroying the cherished sentiment of the 
circlet. It may be overlaid with platinum, 
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if desired, or jeweled with any number of 
diamonds.—The Wiss Store, Newark, N. J. 
ees 

Watches.—Scores of watches for gifts 
or personal use. New case designs. Not a 
watch but what we can recommend. Com- 
plete range of prices; each price the lowest 
for the particular grade of watch—Aurn- 
hammer, Newark, N. J. 

* * * 

“Look for the Clock” Tack’s.—Then com- 
pare your watch with the clock. Does it 
agree with the clock? Perhaps it does 
today—but will it tomorrow and the next 
day—and the next? What the business 
man needs is a watch that tells him the 
exact time, not one day a week, but every 
day in the year. If your watch doesn’t 
perform that service for you let Tack ex- 
amine it. 

The Engagement Ring—When purchas- 
ing this cherished, lifetime companion, par- 
ticular care should be given the standing of 
the firm from whom you buy. Tack’s are 
diamond experts and when we pass opinion 
upon a diamond you may feel assured that 
there is no question of its quality. We 
specialize in pure, blue-white perfect dia- 
monds. $25 to $1,000 and more.—Jean R. 
Tack, Newark, N. J. 

e'¢<¢@ 

One episode—and the memory of it. 
There was the Rajah—a diamond of many 
carats and of many episodes. It has a his- 
tory that is centuries long. And then there 
is that solitaire on a certain maiden’s finger 
—a carat, perhaps, in weight, with a his- 
tory that will be just one episode—and the 
memory of it. Yet to her the world-famous 
Rajah stone itself could have no greater 
significance. The Diamond, by common con- 
sent, is the only jewel chosen to play this 
vital role in life. And it plays it perfectly, 
regardless of the size, providing only that 
it be a flawless, perfect stone. A blue-white 
Wesselton, of faultless clarity and balance, 
in a delicate, finely wrought setting of plat- 
inum paved with diamonds—that is our 
ideal of “The Engagement Ring.” Visitors 
Welcome. Brock & Co., Los Angeles, Cal. 

* * * 

A Real Bargain—We believe—we have 
the Best value in a new line of Diamond 
Rings that money can buy.—A blue white 
diamond—extra quality—perfect stone—set 
in fancy engraved 18K white gold mounting 
—diamond is set in platinum star—which 
gives it a much larger appearance and show 
than any other style of mounting—it’s a 
beauty, it’s of good quality—it’s offered at 
the special prices of $50, $75, $100 and $125, 
according to the size of the diamond. Per- 
haps you are in the market for a high 
quality blue white diamond at a reasonable 


price. If so, we would like to show you 
these four special values.—Montgomery 
Bros., Los Angeles, Cal. 

* * * 


Every Boy or Girl Would Appreciate a 
Watch for Graduation.—Jewelry is the one 
enduring gift. Nothing would be treasured 
in after years as would a good watch. I 
am showing the very newest models in wrist 
watches as well as the pocket watches, in 
green, yellow and white gold cases. Every 
watch is a beautiful piece of jewelry and 
guaranteed time keeper. Prices are very 
reasonable.—Felix Bloch, Portland, Ore. 
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To Increase Your Watch Sales—Try This Plan 


ITHIN a few weeks millions of boys and 
girls will be going back to schools and col- 
leges all over America. 


Right now, parents, sisters, and aunts are busy 
everywhere planning or preparing equipments of 
clothes, books, luggage, and the hundred and one 
other things necessary to the convenience and 
comfort of *youth at school. 


A good watch is not only a necessity for the 
student—it is a source of pleasure and pride as 
well. The hours for classes, study periods and for 
rising or retiring are just as important for the 
school boy or girl as the business appointment 
for the executive or man of affairs. Moreover, the 
possession of a watch is of tremendous importance 
in teaching the student to be punctual. 


Point all this out to the parents and relatives of 


your community in your newspaper advertising, 
your mailing campaign, street car cards, movie 
slides or any other form of advertising that you 
use. 


Dress your show windows with appropriate 
watches and a lettered card calling attention to 
this need of the youth of your neighborhood. 


On September 2d Wadsworth will have a full page 
advertisement in the Saturday Evening Post fea- 
turing watches for school boys and girls. This 
will go into more than two and a quarter million 
homes housing nearly ten million of the best 
people in America. 


It is our sincere hope that this advertisement will 
stimulate the watch business at this very oppor- 
tune time, and some special advertising and sell- 
ing effort of your own should be more effective 
because of it. 


THE WADSWORTH WATCH CASE COMPANY 
‘Makers of Watch Cases Exclusively” 


DAYTON, KENTUCKY 


OFFICES: 


New York 
17 Maiden Lane 


Chicago 
31 N. State St. 


San Francisco 
150 Post St. 


Note: Illustrate your advertisements with watches. Electrotypes of watches illustrated 
above will be sent free to any jeweler. Order by number. Write for our big catalog 
sheet of watch cuts, advertisements, movie slides, etc., free on request. 
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What Is a Fine Watch? 











By Ferp. T. Hascuxa, member executive committee, Horological Institute of America, and 
head watchmaker, Tiffany & Co., in the A. N. R. J. A. Bulletin. 














EWELERS are frequently asked where- 

in lies the real difference between a cheap 
watch and one of a higher grade and price. 
both seem to the customer to be quite the 
same as timekeepers and frequently the only 
difference he sees is in the price. 

He may be told that in the high-grade 
watch the movement is more highly finished, 
has more jewels, and is adjusted to heat 
and cold, etc.; but these points do not clearly 
convey the idea that he should therefore 
spend more money for the fine workman- 
ship, that he cannot actually see and none 
but the jeweler can really appreciate, if he 
can buy a cheaper watch that will give him 
apparently the same service. 

It is of course well known that dust 
gathers more readily on a rough surface 
than on a highly polished.one. It also sticks 
more tenaciously to the one than to the 
other. Dust is hygroscopic and attracts 
moisture from the surrounding air, which 
i turn attacks the surface it is on by tar- 
nishing or corroding the metal and thus ac- 
celerating wear. 

Rough surfaces are detrimental in fine 
watches for more reasons than one. Take 
for example, a highly polished metal plate 
and another that is merely filed or ground 
smooth, and put a drop of oil on each. This 
drop of oil will remain still and globular 
on the polished surface, but on the rough 
one it will spread, the file marks acting as 
channels for the oil to travel in. This is 
what happens in watches. Where the parts 
are more or less rough, the oil travels up 
on a rough arbor or pinion or winding 
wheels or barrel, and even spreads on a 
roughly polished jewel. This dissipating 
of the oil leaves the part that needs the oil 
dry, and this means that the wearing process 
commences at the point of friction much 
earlier than if the oil had all remained con- 
centrated at that point as was originally in- 
tended. It is for this fundamental reason 
that a fine watch movement is_ highly 
polished and finished at every point where 
friction develops. When one considers that 
a small movement of say twelve lignes will 
accommodate only one-tenth of a drop of 
oil, when properly administered to the points 
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of friction, this matter of correct and exact 
lubrication is seen to be of greatest im- 
portance, and also that the character of the 
surface of the parts is of the same im- 
portance. 

A cheap watch is of necessity coarsely 
various parts being stamped, 
pressed, fraised or otherwise turned out by 
bulky tools, which are made to produce 
them in enormous quantities. These parts 
of course must vary in size in proportion 
to the wear of the tool. The material, 
brass or German silver, of which these parts 
are made, is necessarily soft to lessen the 
wear of the tool and thereby reduce one 
elements in the cost of production. The 
shape or form of these parts must be as 
simple as conditions will permit to reduce 
the cost of the dies and tools and to reduce 
also the number of the operations in the 
process of manufacture. The train of 
wheels and pinions are generally of coarser 
number and the brass wheels softer to save 
the tools and operations in the manufactur- 
ing. The whole caliper must be simple and 
of as few parts as possible to reduce the 
cost of production. 

This method of making parts by machines, 
however high a degree of mechanical ex- 
actitude may be achieved, cannot be as ac- 
curate or as durable as those manufactured 
with a view to high-grade performance and 
endurance. Machine-made parts cannot sub- 
sequently be re-examined and improved, or 
fitted, because the time and ability of the ex- 
pert would cost more than the first process 
of manufacture. Therefore all parts must 
be made so as to allow for slight deviation 
in sizes and fittings with other parts in the 
watch, and with such wide limits of ac- 
curacy must lead to unsatisfactory results 
in the finished product. 

Cheap watches seldom have been a finan- 
cial success either to the producer or to the 
retailer, because subsequent repairs and cor- 
rections so often take away the best part 
of the sales profit; and when they need re- 
pairing the charges seem to the customer 
out of all proportion to the original cost of 
the watch. 

As compared with the mathematical ac- 





curacy achieved in machine-made parts, we 
find in high-grade watches that every in- 
dividual piece is tested by itself and also in 
connection with other parts to insure ac- 
curacy and perfect fitting. For this reason 
fine watches can be made thinner without 
detriment to their good performance. 

In a fine watch the brass or nickel is 
rolled or hammered hard and the number 
of stamped out parts are fewer, as required 
accuracy permits of only perfect pieces. 
This also applics to the cutting of wheels 
and pinions to assure the correct shape and 
size of the teeth and the gears have more 
and finer teeth than in a cheap watch. 

It would seem that all machine-made 
watches ought to be low priced. Why then 
this difference in price? A few jewels 
more or less do not make the difference. 
lt is because in high-grade watches there is 
a great amount of special or individual work 
done in examining, fitting and adjusting, 
which takes a great deal of time, skill and 
experience, and these elements raise the 
price and the quality of the article con- 
siderably. 

Herein lies the essential difference in the 
two methods of construction and adjust- 
ment. However close to perfection mathe- 
matical and mechanical accuracy may ap- 
proach, it cannot achieve the same results 
obtained by the hand and eye of the trained 
expert. The thousandth part of an inch 
means to the layman a fine degree of ac- 
curacy; but the eye and the finger of the 
really expert mechanic transcend even such 
a minute measurement and achieve results 
that only the human touch can accomplish. 

In a fine watch all surfaces are made very 
smooth, highly polished and finished so that 
the dirt will not hold easily and the lubricat- 
ing oil will stay at the point where it is 
needed. The wheels and pinions are high 
numbered, i. e. are cut with the maximum 
number of teeth, accurately cut and divided; 
the pinions are hard and finely polished, and 
the gears are perfect, so that there is no 
loss of power in transmission. 

The mainspring and barrel are each care- 
fully fitted to give the necessary motive 
power without unnecessary wear. The main- 
spring is well hardened and highly polished 
and its development works with the least 
possible friction. 

The double roller escapement is provided 
with well-made and finely polished rubies 
or sapphires in all its acting parts, closely 
adjusted to avoid all loss of power. 

Jewels in themselves are of little value 
unless they are applied in such a way as to 
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Hole Phoenix White Finish 


Gives True Platinum Color 


Hoke-Phoenix White Finish for white gold, 
silver, etc., gives a true platinum-color finish 
that will not tarnish or change color. Can 
a be used for either light flash or heavy deposit. 


N aay ed Use it with any electroplating equipment— 
batteries, lamp board or dynamo. Impossi- 
ble to go wrong if directions are followed. 


Economical to use: a $5.00 package will fin- 
ish several hundred small articles. Contains 
no platinum or nickel. Cannot be surpassed 
for protective coating for road or show case, 
for covering solder marks, coating inside of 
settings, finishing silverware and novelty 
goods. 
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Ask Your Dealer or Order Direct 


Sam W. Heks, Mero* 


Jewelers’ Technical Advice Company 
22 Albany Street, New York City 


We make the wonderful Hoke-Phoenix Platinum 
and Gold Melters and Hoke-Jewel Soldering Outfits. 
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Established 1858 





Silver Anodes 
Gold Anodes 
Platinum 
Copper 


L. Lelong & Bro., Inc. 


Smelters and Refiners 
Halsey, Marshall and Nevada Sts. 


Newark, N. J. 
—_ 














With Patch 


Twenty-one years old and still the 
Best and Most Reliable. 


“Try them and be convinced. 


99a IF g 


1289 $15 761 800 80l 


9a 


855 Ill '724 


Made in eight sizes 


WITH OR WITHOUT KARAT STAMP 
ALSO WITH YOUR TRADEMARK 


HERPERS BROS. 
NEWARK, NEW JERSEY 


ESTABLISHED 1865 





Refiners 


Gold 
Silver 
Platinum 














HANDY @ HARMAN 


31 Geld St., New York City Bridgepert, Cena. 
SHIP TO EITHER PLANT 
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Modern Horological Schools 











Bradley Polytechnic Institute 














(THE Bradley Polytechnic Institute has 

been known to readers of THE JEWELERS’ 
CIRCULAR for many years. It is located in 
a picturesque environment in Peoria, IIl. 
It was founded by J. R. Parsons, in 1886, 
at La Porte, Ind. and was brought to 
Peoria by Mrs, Lydia Bradley, eight years 
later. The school received from Mrs. Brad- 
ley at that time and continuously since, sub- 
stantial aid and encouragement. In 1897 it 
became part of the Bradley Polytechnic In- 
stitute, founded and endowed by Mrs. 
Bradley in that year. An addition was 
added to what is known as Horology Hall 
12 years ago to meet the increasing influx 
of students. 

The institute played an active part in 
technical training in behalf of the govern- 
ment during the war when instruction was 
given in the army school for mechanics in 
lens grinding, gunsmithing and repairing of 
delicate instruments, particularly those used 
in connection with aeroplanes. 

Besides giving a thorough course in watch- 
making, the student is taught to repair all 
kinds of clocks, including calendar and 
French clocks. The curriculum of the 
school is very thorough and there is no 
excuse for a man going out unequipped to 
do efficient Work. It is entirely up to the 
man, 

Women are admitted as well as men, Be- 
sides teaching watchmaking, kindred sub- 


of Bedford stone and is unusually attractive 
and artistic in its exterior. It would in- 
vite attention anywhere for its architectural 
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lower than the ground level, is devoted to 
jewelry and the clock department. The 
first floor contains offices and a material 
room, and a large room devoted to the 
teaching of elementary watchwork. On 
the second floor is a finishing department 
where advanced watchwork and engraving 
are taught. There is also a separate room 


for drafting, an experimental room, and a 
large class room for optics. General lectures 
are also given in this room. 

The entire building is heated by steam, 





STUDENTS AT WORK IN THE WATCH SCHOOL 


beauty and since it was designed for ex- 
clusive use as a horological school, the in- 
terior is planned with an adaptation to prac- 
tical needs which could not otherwise be 











HOROLOGY HALL 


jects are taught such as engraving, jewelry 
working, and optometry. 

Horology Hall, where horology is taught, 
occupies one of the most prominent loca- 
tions on Bradley Campus. It is constructed 


secured. ‘There are two stories and a base- 
ment. The building is one hundred and 
fifty feet long by forty feet wide, with a 
clock tower at the center, 

The basement, whose floor is but little 


and lighted by electricity. All the rooms 
are large, light and well ventilated. 

There are two hundred outside or window- 
lit benches, and over 75 inside benches—all 
this without any crowding, and there is 
still plenty of room for more benches 
should necessity require it. 

Each bench is supplied with electric light, 
Each department is supplied with a large 
sink and running water for washing work. 

The Bradley Horological School also has 
a wireless outfit. Time is received daily 
at 11 A, M. and at 9 p. m. from the Arling- 
ton Station, Washington, D. C., and at 12 m. 
and 8 p. m. from Springfield, Illinois. Great 
interest is taken at Bradley Institute in wire- 
less work. A radio club open to all who are 
interested has been formed. This meets 
every two weeks. 

The Dean of the Horological Department 
is A. T. Westlake, who has endeared him- 
self to the students by his kindly co-operation 
during long years of faithful service. Mr. 
Westlake is one of the pioneer instructors in 
horology and was one of those who at- 
tended the first conference which brought 
forth the Horological Institute of America, 
in Washington, D. C. 





He who follows the golden rule seldom 
has that “gilty ” feeling—The Credit. 
Monthly. 

The present financial instability of Cen- 
tral Europe might be attributed to several 
countries’ losing their balance.—The Credit 
Monthly. 

Merchants, in making financial statements, 
would often hew closer to the truth by list- 
ing outstandings as Accounts Deceivable— 
The Credit Monthly. 
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REFINERS and SMELTERS 


Precious Metals 


PLATINUM 


In all Degrees of eee Welded on Gold in all Ratios 


Works: General Office: 


NEWARK, N. J. 24 JOHN STREET 
BROOKLYN, N. Y. | NEW YORK 











TELEPHONE 7583 BARCLAY CABLE ADDRESS, MATTHEY, NEW YORK 


JOHNSON MATTHEY & COMPANY, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden 36th Floor 


London, E. C., Eng. Woolworth Building 


Official Assayers and Refiners to the New York 
Bank of England 




















° tablishe BURN 
Confidence— An Intelligent faith based on ike eae vane NUT 


Automatic Holder for ear studs, scarf-pins, 


Jewelry Engraving Learn It—Sate a Accurate — “ 


Results Produced with Albert A. Winter, Instructor Write Today 


Winter’s School of Engraving FP 8 
4624 Sheridan Rd. CHICAGO, ILL. EAR WIRES 


for unpierced ears. 


TH The finest Tower Clocks in the world are made by {~~ SAFETY CATCH 
| The E. Howard Clock Company of Boston. Alsoa | [mek For Brooches, ete. 
) Ja i agin Can be applied to any 
0H S very complete line of substantial and accurate clocks 7 Aanan work where pin tongues 
} Yio = for the bank, office and school. pot 7a | =) used. 


Write us for full information 











THE E. HOWARD CLOCK co. | ! | Open. Closed. 4 = 


Descriptive Circular on Application. 


| 373 Washington St., Boston 309 Broadway, New York | Pearl Drilling and Adjusting a Specialty 
31 North State St., Chicago t } Special Order Work and Repairing 
Established 1842 C. IRVING WASHBURN, 108 Fulton Street, N.¥. 














C.W. BUTTS, Inc.**<#*" | | PIONEER PLATING CO. 


Manufacturers of GOLD, SILVER AND NICKEL PLATERS 


CENUINE PLATINUM 
Crowns, Pendants and Bows| | .ccrovence ee PATING 


We make a specialty of white gold crowns and bows, and are Telephone Mesh Bags 
prepared to make very prompt deliveries of same for bracelet watches. Beekman 5772 Repaired and Refinished 
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(Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of July 25, 1922 


1,424,092, CALL CLOCK. Cuester R. Garns, 

Colfax, Iowa, assignor of one-half to Samuel A. 

Potts, Muscatine, Iowa. Filed June 7, 1921. 
Serial 475,751. 1 Claim. 

The combination with a rotatable shaft, of a 
longitudinally movable rack bar having the teeth 
thereof beveled obliquely with respect to the hori- 
zontal, at one side thereof, a disk fixed to rotate 
with the shaft, a plurality of spaced horizontally 
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arranged teeth carried thereby and having their 
edges beveled so as to pass the beveled face of the 
teeth on the rack bar, the. latter being adapted to 
successively rest upon the upper face of the disk 
and to subsequently pass between two adjacent 
teeth of the latter. 


1,424,103. LINGERIE CLASP. Harorp R. Joun- 
son, Edgewood, R. I., assignor to Oscar R. 
Johnson Co., Cranston, R. I. - Filed Jan, 21, 
1922. Serial 530,822. 3 Claims. 

In a clasp, a pair of members one of which has 

a doubled slotted end and a curved end, the other 
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member having a tongue at one end hingedly en- 
gaged in the slot and having its opposite end 
formed to snap into engagement with the curved 
end of the first member. 
1,424,139. WATCH-CHAIN 
Loman, Bristol, Conn. 


Serial 487,014. 1 Claim. 
A watch chain fastener for being applied to a 


FASTENER. 
Filed July 23, 


JoHN 
1921, 


belt comprising a single piece of metal, one end 
— 25 
| /éa 
42a—+ 


serving as the front wall, 
the other end portion thereof being divided to 
provide individual hooks in spaced relation and 
being positioned in front of said front wall, a part 
of said piece serving as the back wall and being 
spaced from the front wall by a belt receiving 


position of said piece 
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61,274. 





space, a top connecting portion connecting the upper 
ends of said walls and serving to close the upper 


end of said belt receiving space, and a bottom por- 


tion extending frcm the bottom end of said back 


wall across the lower end of said belt receiving 
space and merging with said individual hooks, 


DESIGNS 


RING OR SIMILAR ARTICLE. Josnva 
W. Mayer, New York. Filed March 2, 1922, 








Serial 975. Term of patent 7 years. 


61,280. FINGER RING. Davin Suiman, New 
York, N. Y., assignor to Shiman Bros. & Co., 








Inc., New York. Filed April 6, 1922, Serial 
1,569. Term of patent 3% years. 





UNITED STATES TRADE-MARKS 


{The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.1 





Trade-Marks Published July 25, 1922 
Ser. 159,998. (CLASS 27, HOROLOGICAL IN- 
STRUMENTS.) De Frece Bernstein, New 
York Filed March 1, 1922. 
Exclusive use of representation of watchcase is 
disclaimed apart from mark. 

















Particular description of goods.—Watchcases and 
Watches, 
Claims use since Jan. 12, 1922. 
Ser. 163,078. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) F. E. AsHmun 
Co., Providence, R. I. Filed April 29, 1922. 


SHEIK 


Particular description of goods.—Finger Rings. 
Claims use since March 17, 1922. 


Trade-Marks Registered July 25, 1922 


157,058. WATCH BLANKS—THAT IS, THE 
PLATES AND BRIDGES FORMING THE 
WATCH CASINGS AND THE _  UN- 
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FINISHED GEARS (STAMPED WHEELS 

AND PINIONS. FABRIQUE D’HoRLOGERIE 

DE FOoONTAINEMELON S. A., Fontainemelon, 
Switzerland. 

Filed Sept. 30, 1920. 

LISHED MAY, 2, 1922, 


157,69. WATCH BLANKS—THAT IS, THE 
PLATES AND BRIDGES FORMING THE 
WATCH CASINGS AND THE  UN- 
FINISHED GEARS (STAMPED WHEELS 
AND PINIONS.) Fasrigue p’HoroLoGERIE 
DE FoNTAINEMELON §S. A., Fontainemelon, 
Switzerland. 

Filed Sept. 30, 1920. PUB- 

LISHED MAY 2, 1922. 


Serial -137,771. PUB- 


Serial 137,772. 








Oakland, Cal. 


The M. Rice Co. has installed a Gillette 
electric street clock. 

R. C. Mathews has been employed as a 
watchmaker by Harry M. Shane. 

F. Willis Sharpe was expected to return 
soon from a pleasure trip to Monterey. 

Julius A. Young, president of the H. Mor- 
ton Co., is resting, as is Mr. Templeton of 
the same firm. 

Oakes & Harrison have issued an ex- 
tensive price list on repairing watches which 
they have circulated widely among the trade 
in California, Nevada and southern Oregon. 
Mr. Oakes, of the firm, is up in the moun- 
tains trying a little prospecting by way of 
diversion for a month or two. 

The Horgan Jewelry Co. has opened a 
retail business on the second floor of the 
Martyn building, 1007 Broadway. An at- 
tractive counter and wall display cases have 
been installed and an attractive, though 
small stock .of merchandise is being dis- 
played. Mr. Horgan was formerly em- 
ployed in the jewelry trade in San Francisco. 

Members of the Berkeley unit of the Cali- 
fornia Gold and Silversmiths’ Association 
met together in a banquet a month ago. The 
banquet was arranged by E. C. Marliave, 
field secretary of the association. Among 
those present at the banquet were H. E. 
Bradley, L. H. Service, Sr., L. H. Service, 
Jr., and W. R. Swim, the latter three being 
from the firm of L. H. Service & Co.; 
Charles J. Branstead and P. E. Christensen. 
The meeting was an interesting one, both 
as a social event and as a means of discuss- 
ing matters of interest to the trade. The 
banquet was arranged for the purpose of 
getting the jewelers better acquainted. 

The Samuels Jewelry Co, has reopened in 
a new location on Broadway, near 14th St. 
The new store is a trifle smaller than the 
one formerly occupied, two doors south of 
the present location. The store is of a con- 
ventional type with mahogany fixtures. Wall 
cases and counters occupy either side of the 
store. The big safe and the offices are at 
the end of the store. The windows are of 
mahogany trim with the usual double dis- 
play arrangement secured by dividing the 
window horizontally. The Samuels Jewelry 
Co. has been out of business for about two 
months as far as maintaining a store was 
concerned. Offices and a small stock were 
kept in one of the downtown office buildings 
while the new location was being secured 
and prepared for occupancy. 











Word was received recently to the effect 
that Wm. Gferer, jeweler, of Princeton, 
Minn., had died suddenly at the age of 30 
years. 





TRADE CONDITIONS 


Manufacturing jewelers report business is pick- 
ing up and retailers, while complaining somewhat 
of present conditions, indicate by their buying that 
they are looking forward. to good business this Fall. 
In fact, every indication, until the unfortunate 
handling of industrial troubles at Washington 
pointed to the best year since the war, 


Mr. Hill, Georgetown, Ky., was married 
last week. 

William A. Metzger, of Lexington, is 
away on a pleasure trip. 

The family of Shirley T. Hemp have gone 
to Atlantic City to spend some time. 

B. W. Akers, formerly with Roth Bros., 
has become connected with Matt Irion’s 
Sons. 

Joe Rosenberg, Lexington jeweler, has re- 
turned from a sojourn at a Michigan Sum- 
mer resort. 

John L. Milton, stockholder in the firm 
of Lemon & Son, has entered the store as 
an active member of the firm. 

L. G. Katzman, of the George Katzman 
Co., leaves this week for a business trip 
through Tennessee. He will be gone two 
weeks. 

George P. Kendrick, of William Ken- 
drick’s Sons, is attending the meeting of the 
State Y. M. C. A. at Mammoth Cave, Ky. 
The meeting will occupy two days. 

H. A. Rohs, Cynthiana, prominent in Ken- 
tucky jewelry affairs, has left on a motor 
trip to Atlantic City, where he will spend 
some time. Mrs. Rohs accompanied him. 

Adolph Schwartz, watchmaker, has recov- 
ered his coupé which was stolen several 
months ago. It was found in a local garage, 
but no trace of the thief could be obtained. 

Mrs. William Irion, wife of the secretary 
of the Kentucky Retail Jewelers’ Associa- 
tion, is in the infirmary for an operation. 
Mr. Irion is just recovering from an illness. 

Owing to the illness of Secretary William 
Irion’s wife, no information at the State 
convention of the Kentucky association is 
available. It is presumed that Mr. Irion has 
made arrangements to call the meeting in 
Newport, across the river from Cincinnati, 
the day preceding the convention of the A. 
N. R. J. A. 

A man who was soliciting funds from lo- 
cal merchants for the relief of striking shop- 
men was arrested and shown up as an im- 
postor through the efforts of W. P. Branden- 
burg, Market St. jeweler. Union officials 
were called and denounced the collector as 
a fraud. It later developed that he is 
wanted in Chicago on a charge of passing a 
worthless check. 

Brainerd Lemon, of Lemon & Son, who 
has been in New York some time prepara- 
tory to embarking for Europe, has sailed. 
Mr. Lemon’s trip abroad, which began some 
time ago, was interrupted by the severe ill- 
ness of Mrs. Lemon’s sister, which neces- 
sitated the return to this country. Mr. 
Lemon is returning to finish the work of 
purchasing a stock of antiques for the Louis- 
ville store. 

The following were among the traveling 
representatives who called on the local trade 
last week: W. B. Graufield, R. Wallace & 
Sons Mfg. Co.; S. Harbeck, Libbey Glass 
Co.; G. Spencer Brown, Seth Thomas Clock 
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Co.; V. B. Hume, manufacturers’ selling 
agent; W. C. Kramer, Kraus, McKeever & 
Adams; Walter W. Vreeland, Henry Blank 
& Co.; J. W. Schuman, William Kinscherf 
Co.; J. P. Fagan, Day, Clark & Co.; A. J. 
Gannon, Watson Co.; W. C. Barry, Larter 
& Sons. 

R. Baude, Market St., did not prove to 
be the easy victim that a clever swindler re- 
cently thought he would be. The man had 
asked Mr. Baude to accept a check for $180. 
Though unknown to Mr. Baude, the stranger 
had made a good impression by taking much 
time and care in making his purchase. He 
gave the name of R. C. Gifford and claimed 
to be connected with a local prominent law- 
yer, who was known to Mr. Baude. How- 
ever, Mr, Baude made a brief reference to 
some work which the lawyer had done for 
him, and the check artist’s answer aroused 
Mr. Baude’s suspicion. He insisted on re- 
taining the purchase until he had cashed the 
check, to which the stranger was forced to 
agree. It later developed that the signature 
was a forgery and that the forger was well- 
known to detectives as one of the cleverest 
operating in this section. He had just been 
released from the reformatory, detectives 
said. 








What Is a Fine Watch? 


(Continued from page 115) 








reduce friction and wear. For that purpose 
they must be selected rubies or sapphires, of 
proper shape, the holes upright and highly 
polished so that the pivots turn in them with 
a minimum of friction and wear, or they are 
worse than useless, as cheap and therefore 
rough jewels wear pivots faster than hard 
brass would do where there is no jewel. 

The compensation balance should be con- 
structed with care and adjusted to tempera- 
ture; and the Breguet balance spring is ad- 
justed with terminal curves to eliminate the 
errors of positions to very close limits. 

In a fine watch the case is fitted individual- 
ly to the movement, thus insuring a thin, 
well fitting case that is a source of pleasure 
to the discerning wearer and a protection 
for the works. 

In these days when the layman is per- 
haps more familiar with machines than 
ever before, he should be more intelligent 
about the construction and care of his 
watch. It is a machine which requires for 
its correct operation, careful handling, 
proper lubrication and cleanliness. 








Notes from Belgium 


The Belgian diamond market is active, 
with prices generally steady and slight in- 
creases recorded on better qualities, stocks 
of cut and uncut stones are large, accord- 
ing to a cablegram from Acting Commer- 
cial Attaché Cross, at Brussels, to the De- 
partment of Commerce. 

The Belgian Minister of Colonies has de- 
nied the rumors published in the press to 
the effect that the Anglo-American Cor- 
poration of London has been given the ex- 
clusive right to sell the Congo uncut dia- 
monds in London, according to a _ report 
received at Washington, D. C., from Ameri- 
can Consul Messersmith, at Antwerp. 
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TRADE CONDITIONS 

Business conditions among both branches of the 
jewelry trade in Pittsburgh at the present time are 
quiet. The same statement applies to business as 
a whole which is due in a large measure to the 
great coal and rail strikes. Merchants are be- 
coming impatient now that the strikes have as- 
sumed such a magnitude, and are demanding that 
some definite action be taken to avert a very seri- 
ous condition, which may curtail the coming holiday 
trade. Meantime many members of the trade are 
taking this opportunity of motoring to the moun- 
tains and various coast and lake resorts. 


Davis Weiss is making an extended road 
trip through the three States for Grafner 
Bros, 

C. Glenn Sipe and family motored to the 
lakes last week, where they expect to spend 
a pleasant vacation. 

R. M. Brown, of Morgantown, W. Va., 
accompanied by Mrs. Brown, were in the 
city last week and visited with a number of 
their friends in the trade. 

August Loch, accompanied by his son and 
daughter, Mr. and Mrs. Arthur Erickson, 
have just returned from a very pleasant 
motor trip through New England. 

Word was received in this city last week 
of the death of the father of Mrs. J. C. 
McKelvy, wife of J. C. McKelvy, a well- 
known jeweler of Bellaire, O., which oc- 
curred last week. 

J. Clare Crawford, president of the Jewel- 
ers’ 24 Karat Club, spent his vacation in 
New York and other eastern points of in- 
terest, having a nice trip along the coast be- 
fore returning home, 

The engagement of Miss Cecelia Meyers 
to Laurence Albert DeRoy was announced 
last week. Mr. DeRoy is connected with 
the business of Gelder Bros., wholesale and 
retail jewelers, at 106 Smithfield St. 

Frank Burger, an associate in business with 
August Loch, has just returned from At- 
lantic City, and Park Stewart, treasurer of 
the firm, is planning to leave next week for 
the wilds of Canada in company with a 
camping party. 

Mr. and Mrs. Rodney Pierce and his son, 
George R. Pierce and wife, accompanied by 
the Misses Morton and Burns of the firm, 
have just returned from a tour of the battle- 
field at Gettysburg, coming home by way of 
Frederick, Md., where they visited some 
friends. 

August Loch, the well-known North Side 
jeweler, is listed among the prominent and 
active members of the Odd Fellows in this 
State and is at present a member of that 
committee of this organization whose duties 
are to visit many of the orphanages main- 
tained by the Order throughout the State. 
During the week he motored to Meadville, 
Pa., to inspect the orphanage there. Mr. 
Loch is a director of the Odd Fellows’ 
Home in Ben: Avon. 








Trifari & Krussman, Inc., manufacturers 
of hair ornaments and jewelry novelties, 1265 
3roadway, New York, have produced a new 
and attractive colored material, which they 
are manufacturing into combs and jewelry 
novelties. These products will be known as 
Lazalian, and is like lapis in its general ef- 
fect. All these pieces are hand-carved and 
are unusually attractive. 











